Iowa  daily  puts 
retail  ads  on 
metric  system 


Move  to  repossess 
press  units  from 
Shaheen  blocked 


State  statutes 
against  ‘gags’ 
asked  by  group 


HUNDREDS 

of 

LETTERS 

each 
week 

Betty 
Kinser’s 

STITCHING 
WITCHERY  . . . 

Inflationary  clothiny^  prices,  more  leisure  time  and  p^reater  collep^iate 
emphasis  on  home  economics  has  made  sewing  the  "'’ird'  hohhy.  That\s  why 
newspapers  taking  Stitching  Witchery  are  flooded  hy  letters  to  Betty  Kinser. 

"'‘Stitching  W  itchery'\fills  the  gap  for  the  41  million  American  women 
who  practice  seiving  for  diversion  or  out  of  necessity. 

Copley  News  Service  provides  this  weekly  roundup  of  helpful  hints 
and  know-how  by  Betty  Kinser.  who  is  just  as  crafty  with  her  typewriter 
as  she  is  with  needle  and  thread. 

For  a  look-see  at  this  popular  part  of  the  Copley  News  Service  package 
geared  to  all  interests  write,  wire  or  call  ... 


RO.  Box  190 

San  Diego,  CA  92112 

Phone:  (714)  299-3131 


\Afehave 
another  first 

Ari^ansas. 

We’re  proud  to  announce  that  we’ve  made 
our  first  affiliation  in  Arkansas.  One  daily 
newspaper.  Six  weeklies.  The  Russellville  Daily 
Courier-Democrat.  The  Paris  Express  and  the 
Paris  Progress.  The  Greenwood  Dem¬ 
ocrat.  The  Weekly  Courier-Democrat  pub¬ 
lished  in  Russellville.  And  the  Charleston 
Express.  A  non-paid  weekly,  the  Advertis¬ 
er  in  Russellville,  is  also  included.  We’re 
glad  to  have  them  as  part  of  our  grow¬ 
ing  family.  They’re  our  kind  of  publi¬ 
cations.  Dedicated  to  meeting  the 
changing  and  increasingly  important 
informational  needs  of  their  com¬ 
munities  in  Northwest  Central  Ar¬ 
kansas  ...  an  area  which  is  grow¬ 
ing  vigorously  with  new  indus¬ 
try  and  recreational  facilities. 

Arkansas.  A  First  for  us.  But 
it  won’t  be  our  last. 


Now  the  Harte-Hanks  group  includes  23  daily  and  39  weekly 
publications  in  ten  states,  i 


HARTf 'HANks  Newspapers,  Inc  NATioNwidE 
PO  Box  2tR.  San  AntonIo  Texas  78291 


CATCH-lines 


By  Lenora  Williamson 


WHAT  THE  READER  WANTS  is  not  to  be  told  “that  Santa 
Claus  is  coming  in  July,”  Perry  Morgan  told  the  Virginia 
Press  Association  recently.  The  vicepresident  and  executive 
editor  of  Landmark  Communications  thinks  readers  are 
looking  “for  a  little  bit  of  humanity — for  some  evidence  in 
our  pages  that  human  beings  exist  and  continue  as  always 
to  struggle,  to  triumph  and  fail,  but  above  all,  to  en¬ 
dure.  .  . 

“I  am  not  suggesting  more  soft  features.  I  am  suggesting 
features  crafted  with  sweat  and  caring  that  offer  a  hand¬ 
hold  to  the  reality  of  the  world  of  living,  working,  striving, 
largely  healthy  people,  and  offer  some  respite  and  release 
from  a  constant  barrage  of  information  about  crime,  poli¬ 
tics,  war,  terror,  famine,  causes  and  assorted  freaks.” 

*  *  * 

ORPHAN  ANNIE’S  DEPARTURE  from  the  Neiv  York 
Daily  and  Sunday  Sewn  brought  on  a  commentary  piece  by 
Sunday  editor  Worth  Gatewood  summarizing  the  comic 
strip  heroine’s  52-year  career  in  the  News  and  telling  to¬ 
day’s  readers  that  for  millions  in  yesterday’s  audience, 
.\nnie’s  daily  doings  were  “fresh  as  the  news.  Quaint  as 
she  might  seem  today,  the  beguiling  waif  was  ahead  of  her 
time,  a  liberated  woman  decades  before  the  term  was 
coined.  .  . 

“Annie  w’as  a  paragon,  or  maybe  a  parody,  of  all  those 
virtues  now  regarded  as  simplistic  early  American:  pluck, 
enterprise,  honesty  and  rugged  individualism.  .  . 

“As  in  all  morality  plays,  good  always  triumphed  over 
evil.  And,  like  many  other  remembrances  of  life  in  a  sim¬ 
pler  era,  Annie  will  be  missed.” 

*  *  * 

NOTE-TAKING  BEING  A  WAY  OF  LIFE  for  newsfolk,  it’s 
not  surprising  to  read  about  one  bit  of  whimsy  indulged  in 
by  Detroit  F ree  Press  drama  critic  Larry  DeVine  while  on 
leave  of  absence  attending  the  University  of  Michigan. 

Bob  Talbert  reports  in  his  column  that  DeVine  started 
noting  down  some  of  the  words  he  heard  in  class  periods 
over  several  months — no,  not  dirty  words,  mind  you,  but 
familiar  words  for  which  he  would  have  been  hard  pressed 
to  give  an  exact  definition.  DeVine  kept  adding  to  the  list 
against  the  day  he  would  have  time  to  write  down  defini¬ 
tions. 

On  the  master  list  sent  along  by  DeVine  to  some  of  his 
word  friends  were:  adumbrate,  anadiplosis  (we  all  ought  to 
know  that  one),  asperity,  centripetally,  eponymous, 
hebetude,  lucubration  (we  should  know  that  one,  too), 
marmoreal,  sedulous,  solipsism,  tumid, — and  more. 

Now,  DeVine  supplied  definitions  for  his  friends — but 
never  mind:  occasional  trips  to  the  dictionary  won’t  hurt 
us  a  bit. 

*  *  * 

AND  SPEAKING  OF  WORDS’  Newspaper  writer/editor/ 
critic  teacher  William  Zinsser  has  turned  out  a  zest-filled, 
informative  new  book  “On  Writing  W’ell.” 

Also  citing  rewards  of  frequent  trips  to  the  dictionary. 
Bill  adds:  “.  .  .  bear  in  mind,  when  you  are  choosing 
words  and  stringing  them  together,  how  they  sound.  This 
may  seem  absurd:  readers  read  with  their  eyes.  But  actu¬ 
ally  they  hear  what  they  are  reading — in  their  inner  ear — 
far  more  than  you  realize.  Therefore  such  matters  as 
rhythm  and  alliteration  are  vital  to  every  sentence.  .  .” 

Later  on.  Bill  speaks  of  criticism  as  “the  .stage  on  w'hich 
journalists  do  their  fanciest  strutting.”  It  is,  he  adds,  also 
where  reputations  for  wdt  are  born,  such  as  the  hint  from 
the  late  George  S.  Kauffmann  that  Raymond  Massey  was 
overplaying  the  title  role  in  “Abe  Lincoln  in  Illinois:  Mas¬ 
sey  won’t  be  satisfied  until  he’s  assassinated.” 

*  »  • 

H.  ALLEN  SMITH,  newspaperman  turned  best-selling  au¬ 
thor  for  three  decades,  died  last  month  at  69.  He  once 
explained  his  sense  of  the  absurd  by  declaring  that  as  a 
child  he  fell  into  a  well  head  first.  Two  hours  later  when 
found,  he  was  contentedly  eating  mud.  “This,”  he  con¬ 
tended,  “was  an  adequate  preparation  for  a  journalistic 
career — the  equivalent  of  two  years  in  college.” 
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MARCH 

21- 23 — Central  States  Circulation  Managers  Association,  Executive  Inn, 

Evansville.  Ind. 

22- 25 — Penney-Missouri  Journalism  Awards  Workshop,  U.  of  Missouri 

School  of  Journalism,  Columbia.  Mo. 

24-26 — America  East  Newspaper  Production  Conference,  Convention 
Center,  Hershey,  Pa. 

26-28 — Northwest  Mechanical  Conference,  Registry  Hotel.  Bloomington, 
Minn. 

31 -April  3 — Pacific  Area  Newspaper  Production  Association,  Melbourne, 
Australia. 


APRIL 

3-4 — Oregon  Newspaper  Publishers  Association  Classified  Clinic,  Inter¬ 
national  Marion  Dunes.  Salem. 

3-4 — North  Carolina  Press  Association  Mechanical  Conference.  Hilton 
Inn,  Raleigh.  N.C. 

5-8 — Inter  American  Press  Association  Mid-Year  meeting,  Americana 
Hotel.  Aruba,  Netherlands  Antilles. 

7- 10 — INPA/ICMA  Circulation  Promotion  Seminar,  O  Hare  Marriott, 

Chicago,  III. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association  display  advertising  conference,  Shera¬ 
ton,  Gettysburg,  Pa. 

8-10 — Iowa  Press  Association,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 
8-10 — Kansas  Press  Association,  Glenwood  Manor,  Overland  Park.  Kan. 
10-13 — Interstate  Circulation  Managers  Association,  Sheraton  Hotel,  Val¬ 
ley  Forge,  Pa. 

14 — Regional  Press  Briefing  on  National  Economic  Issues.  Co-sponsored 
by  ANPA  and  CNPA.  Fairmont  Hotel,  San  Francisco,  Calif. 

12-15 — American  Society  of  Newspaper  Editors.  Shoreham,  Washington, 
DC. 

16 — Maine  Press  Association,  U.  of  Maine,  Orono. 

22- 24 — Nebraska  Press  Association.  Hilton,  Omaha.  Neb. 

23- 24 — New  Jersey  Press  Association  advertising  conference,  Hyatt, 

Cherry  Hill.  N.J. 

24- 25 — Kansas  Newspaper  Advertising  Asscoiation,  Highland  Manor, 

Great  Bend,  Kan. 

24- 26 — Nevada  State  Press  Association.  Lovelock,  Neb. 

25- 27 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

newspaper  institute  advertising  seminar,  Sheraton,  Harrisburg,  Pa. 
25-27 — Northern  States  Circulation  Managers.  Sheraton-Inn  Northwest, 
Minneapolis,  Minn. 

27 — Canadian  Press  Annual  Meeting,  Royal  York,  Toronto,  Ont. 

29 — International  Circulation  Managers  Association  Legal  Symposium. 
Waldorf-Astoria.  N  Y. 

29-30 — Canadian  Daily  Newspap>er  Publishers  Association,  Royal  York, 
Toronto,  Ont. 

29-May  1 — Illinois  Press  Association,  Southern  Illinois  University,  Ed- 
wardsville.  III. 

29- May  1 — Southern  Short  Course  in  News  Photography  of  the  North 

Carolina  Press  Photographers  Association,  Center  for  Continuing 
Education.  Appalachian  State  University,  Boone,  N.C. 

30- May  1 — Virginia  Press  Association  Old  Dominion  advertising  confer¬ 

ence.  Ramada,  Charlottesville,  Va. 


MAY 

2-4 — Ohio  Circulation  Managers  Association  Saw  Mill  Creek,  Sandusky. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Calgary,  Canada. 

12-15 — National  Association  of  Advertising  Publishers,  annual  conven¬ 
tion  &  exposition,  Fairmont.  San  Francisco,  Calif. 

20-21 — Allied  Publishers’  Annual  Spring  Meeting.  The  Admiralty,  Port 
Ludlow,  Washir\gton. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Spring 
Conference,  del  Coronado  Hotel,  San  Diego. 

16-19— International  Newspaper  Promotion  Association,  Statler-Hilton, 
Washington,  D.C. 
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IS  THE  SECOND 
LARGEST  FOOD 
MARKET  IN  ALABAMA! 


Food  Store  Sales 

1.  Birmingham .  $431,565,000 

2.  MOBILE  $224,644,000 

3.  Huntsville  .  $142,414,000 

4.  Montgomery  .  $130,628,000 

And  — Supermarket  Sales 

1.  Birmingham .  $422,069,000 

2.  MOBILE  $217,220,000 

3.  Huntsville  .  $137,660,000 

4.  Montgomery  .  $123,079,000 

SOURCE:  SALES  MANAGEMENT  S.B.P. 

(THE  MOST  WIDELY  ACCEPTED  MARKETING  AUTHORITY) 


Reach  and  Sell  Alabama’s  2nd  largest  Food  Market  thru  the  . . . 

MOBILE  PRESS-RE6ISTER 


A  NEWHOUSE  NEWSPAPER 


Editor  &  Publisher 

TMf  fourth  EStATt 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Business  Press.  Inc. 


6  mo  average  net  paid  Dec  31.  1975 — 25.048 
Renewal  rate — 75.13% 


Correction  of  errors 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


The  Mobil  Oil  Corporation  spent  a  lot  of  time  and  money 
on  advertising  presenting  its  view  that  the  press  should  find 
a  way  “to  provide  adequate,  timely,  and  economic  channels 
of  communication  whereby  individuals  and  organizations 
can  correct  demonstrably  inaccurate  reporting  or  edito¬ 
rials.”  It  acknowledged  that  some  newspapers  have 
mechanisms,  but  said  “there  is  room  for  substantial  im¬ 
provement.”  E&P  carried  one  of  those  advertisements. 

Mobil’s  editorial  was  prompted  by  its  complaint  against  a 
five-part  network  television  program  on  the  oil  business 
which  the  oil  company  labelled  a  “hatchet  job.”  Whether  the 
series  was  true  or  false,  it  is  a  fact  that  Mobil  could  not  get 
its  contrary  opinions  presented  on  anything  like  equal  net¬ 
work  time  or  on  paid  time  because  of  network  rules  and  FCC 
regulations.  It  did  have  access  to  print,  however,  and  used 
full  page  newspaper  ads  to  answer  the  network  program 
point-by-point  as  well  as  smaller  ads  (as  in  E&P)  to  present 
its  proposition  that  there  has  to  be  a  better  way. 

It  is  unfortunate,  in  our  opinion,  that  in  this  instance 
broadcast  practices  are  lumped  with  newspaper  practices  in 
the  matter  of  keeping-the-record-straight.  Most  newspaper 
editors  have  been  pre-occupied  in  recent  years  with  ways 
and  means  to  provide  more  space  for  contrary  opinions,  cor¬ 
rection  of  errors,  etc. 

There  is  always  “room  for  substantial  improvement,”  as 
Mobil  says,  but  newspapers  have  made  tremendous  progress 
voluntarily  in  this  area  in  the  last  few  years.  In  the  case  at 
hand,  however,  the  offending  material  appeared  on  televi¬ 
sion  and  not  in  newspapers  so  it  would  be  unrealistic  to 
expect  newspapers  to  carry  Mobil’s  response  and  contrary 
views,  although  their  ad  pages  were  available  and  were  used 
to  do  so.  And,  some  of  it  appeared  in  news  columns  also  as 
the  result. 

Mobil  said;  “We  believe  it  is  in  the  interest  of  the  press  and 
of  the  American  people  that  some  system  of  access  be  estab¬ 
lished  so  that  one  of  the  world’s  freest  presses  can  be  even 
better.” 

We  believe  most  U.S.  newspaper  editors  will  agree  with  all 
of  that  statement  except  for  the  word  “system.”  Most  of 
them  individually  are  striving  to  provide  better  access  to 
their  columns  for  the  corrective  item  and  the  contrary  view, 
but  they  shy  away  from  anything  that  would  appear  to  be 
regimentation  in  this  area. 

The  printed  press  is  extremely  conscious  of  its  responsi¬ 
bilities  to  provide  access  to  its  columns.  There  will  be  further 
improvement.  Meanwhile,  we  hope  major  corporations 
which  are  exercising  their  prerogative  to  stand  up  and 
speak  out,  as  they  should,  will  remember  the  responsiveness 
of  newspapers  as  compared  to  the  federally-regulated  re¬ 
strictiveness  of  television. 


With  which  have  been  merged  The  Journalist  estab- 
j  iished  March  22.  1864  Newspaperdom  established 
.  March.  1892.  the  Fourth  Estate  March  1. 1894.  Editor  & 
I  Publisher.  June  29.  1901.  Advertising.  January  22 
1  1925 
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Letters 


CIRCULARS 

(The  following  letter  w-as  sent  to  Post¬ 
master  General  Benjamin  F.  Bailer  on 
March  I  by  the  publisher  of  the  Florence 
(Ala.)  Times-Tri-Cities  Daily.) 

Enclosed  is  a  copy  of  a  letter  which  has 
been  mailed  to  the  Honorable  John  J. 

Sparkman.  Senator  from  Alabama.  There 
is  also  a  list  of  Congressmen,  press  associ¬ 
ations  and  group  otTicials  to  whom  copies 
of  this  letter  have  been  sent. 

Those  of  us  in  the  newspaper  business 
are  well  aware  of  problems  of  distribution 
and  we  reiilize  that  the  problems  we  have 
in  our  small  systems  are  multiplied  many, 
many  times  in  the  vast  operation  for  which 
you  are  responsible.  We  are  also  aware 
that  there  are  no  simple  solutions,  no  per¬ 
manent  solutions  and  certainly  no  panacea. 

However,  as  the  late  Agatha  Christie 
pointed  out.  “A  village  is  a  city  under  a 
microscope."  Using  this  analogy,  it  could  policy  making  group  will  change  your 

be  that  our  small  operations  reveal  some  thinking  before  embarking  on  a  program 

problems  and  answers  which  would  be  which  has  been  tried  before  without  suc- 
common  to  the  mammoth  Postal  System.  cess. 

Many  newspapers  in  competitive  situa¬ 
tions  find  that  they  must  establish  a 
“throwaway"  paper  to  be  distributed  in 
addition  to  their  paid  circulation.  This  is 
usually  a  defensive  action  and  the  costs  are 
very  great.  In  many  cases  the  costs  are 
prohibitive — meaning  it  is  cheaper  to  meet 
competition  in  other  ways. 

I  think  the  above  is  applicable,  as  related 
to  costs,  in  relation  to  the  distribution  of 
bulk  unaddressed  circulars  by  the  Postal 
Service.  Further,  in  objection  to  this 
suggestion  by  the  Postal  Service  there  is  no 
competitive  situation  to  be  met  and  the 
only  obvious  reason  for  doing  this  would 
be  pressure  from  some  group. 

It  is  my  intention  to  exert  as  much  pres¬ 
sure  as  possible  in  the  opposite  direction. 

I  hasten  to  say  that  one  of  my  motiva¬ 
tions  is  selfish  in  as  much  as  this  program 
would  take  millions  of  dollars  away  from 
the  newspaper  business  while  unquestion¬ 
ably  adding  millions  of  dollars  in  expenses 
to  the  Postal  Service. 

As  indicated  in  the  letter  to  Senator 
Sparkman.  1.  along  with  most  of  the  rest  of 
the  p«.)pulation  of  this  country,  feel  that  we 
are  due  first  class  postal  service  that  at 
least  equals  Pony  Express  days.  In  my 
estimation  dumping  thousands  of  bundles 
of  circulars  into  an  already  over-crowded 
delivery  system  will  in  no  way  contribute 
to  better  first  class  delivery  service  but 
rather  make  it  impossible. 

Actually,  there  has  been  relatively  little 
complaint  about  the  increase  in  costs  of 
first  class  mail — the  mail  service  which  is 
the  major  one  to  the  consumer.  Though  as 
a  newspaper  publisher.  1  do  not  relish  the 
idea  of  an  increase  in  second  class  postage, 
it  would  be  more  palatable  than  this 
ridiculous  non-addressed  junk  mail  thing. 

It  is  my  hope  that  you  and  others  in  your 
EDITOR  &  PUBLISHER  for  March  20,  1976 


OOTH 


POOR  EXCUSE 

The  media,  print  as  well  as  electronic, 
loudly  proclaims  its  "right  to  know”  but 
soft  pedals  its  “responsibility”  in  the 
demcK'ratic  process. 

Let's  face  it,  Daniel  Schorr  of  CBS  ob¬ 
tained  the  draft  of  the  House  intelligence 
Committee's  Report  because  he  had  ac¬ 
cess  to  this  elitist  group,  and  all  of  its  com¬ 
ponents,  through  his  role  as  a  reporter. 

If  every  reporter  with  access  to  confi¬ 
dential  information  leaked  such  informa¬ 
tion  using  the  same  excuse  expressed  by 
Mr.  Schorr,  altruism  notwithstanding, 
would  be  in  a  sorry  mess. 

Albert  Kaufman 


Short  Takes 

Fireworks  firm  finds  business 
skyrocketing — New  Britain  (Conn.) 
Herald. 


SHED  A  TEAR  Naval  Victory  Gives  John  Paul  Jones 

1  shed  a  tear  when  I  saw  a  pair  of  stories  Immorality — Galveston  (Tex.)  Daily 
in  my  March  6  E&P — together,  they  say  News. 
something  about  how  our  business  has  %  *  ♦ 

been  going.  One  story  outlined  Harte-  The  University  of  Texas  at  Austin 
Hanks'  plans  for  bigger  and  better  profits.  graduate  assisted  Sargent  Shriver  in  or- 

The  other  detailed  the  Nebraska  Press  As-  ganizing  the  Peach  Crops  in  1961. — 
siKiation's  plea  for  funds  to  help  fight  the  Marshall  (Tex.)  News-Messenger. 
Nebraska  gag  order — and  the  lack  of  re-  *  *  * 

sponse.  On  her  first  trips  to  Stockholm  she  re- 

Shame  on  you  guys  .  .  .!  I'm  well  aware  portedly  wore  a  blonde  wing  to  mislead 
that  if  we  don't  eat  we  don't  publish,  but  1  journalists. — Sprin^'ield  (Mo.)  News  & 

doubt  whether  our  newspaper  industry  can  Leader. 


In  this  election  year  you  have  an  And  there’s  still  more;  over  40 

important  decision  to  make.  reporters  and  specialists  to  cover  the 

year’s  most  important  unfolding 
story  .  .  .  temporary  news  bureaus 
in  each  key  primary  state 
.  .  .  correspondents  to  shadow  major 
candidates  .  .  .  probing  reports  on 
campaign  finances  and  the  ejects  of 
the  media  ...  the  largest  network  of 
Through  The  New  York  Times  national  correspondents  of  any  general 
News  Service.  newspaper  to  report  spot  news  and 
to  follow  the  Congressional  races. 

Coupling  professional  polling  with  the 
latest  computer  technology,  The  New 
York  Times,  in  partnership  with  CBS 
News,  is  keeping  a  finger  on 
changing  voter  attitudes  on  issues  and 
candidates  as  the  campaign  unfolds. 


Either  give  your  readers  standard 
election  coverage  ...  or  deliver  the 
most  extensive  reportage  of  a 
Presidential  campaign  ever 
undertaken  by  the  media. 


The  choice  is  yours:  either  usual 
election-year  coverage  ...  or 
complete,  in-depth  reportage  (as 
never  before)  through  The  New  York 
Times  News  Service.  For  full  details 
on  it,  write  or  call  collect  today  to 
R.  R.  Buckingham, 
editor  and  general  manager, 
or  John  McNutt,  associate  editor. 


These  studies,  made  at  the  polls  on 
primary  election  day,  seek  to  learn 
what  motivates  voters  .  .  .  the 
personal  appeal  of  candidates  or 
their  positions  on  issues  .  .  .what  the 
cutting  issues  are  .  .  .  and  whether 
they  are  emotional  or  economic. 


It’s  your  franchise.  Exercise  it 


National  surveys,  made  between 
primaries,  study  what  impact  the 
primary  results  are  having  on  the 
country  as  a  whole.  The  polling  will 
continue  right  up  to  Election  Day. 


News  Service 
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Speidel  daily  sells  retail 
ads  by  centimeters 

The  Iowa  City  Press-Citizen  has  be-  Karl  Warner,  advertising  director, 


come  one  of  the  first  daily  newspapers  in 
the  nation  to  convert  to  the  metric  sys¬ 
tem  in  its  advertising  measurements  and 
contracts. 

When  the  newspaper,  a  member  of 
Speidel  Newspapers  Inc.,  converted  to 
NAPP  printing  plates,  to  a  6-column 
format  for  news  and  advertising  and  re¬ 
duced  its  web  width  by  one  inch,  it  also 
converted  from  a  variety  of  measuring 
systems  to  metrics.  The  change  was 
made  October  1,  1975. 

“Since  the  whole  country  ultimately  is 
going  to  be  forced  into  metrics  we  de¬ 
cided  we  might  as  well  make  the  conver¬ 
sion  when  we  were  making  the  other 
changes,"  according  to  publisher  J.  C. 
Hickman. 

National  in  lines 

The  basic  unit  used  by  the 
Press-Citizen  is  the  centimeter.  Con¬ 
tracts  are  quoted  in  centimeters  and,  of 
course,  the  rate  cards  are  in  centimeters 
rather  than  column  inches.  (National  lin¬ 
age  is  still  figured  in  lines.) 

In  the  editorial  department,  editors 
and  reporters  now  only  are  concerned 
about  columns  and  depth  in  centimeters. 
They  can  size  photographs  by  columns 
and  centimeters,  making  it  easier  and 
more  accurate  than  using  fractions  of  in¬ 
ches. 

There's  no  more  sending  instructions 
to  the  composing  room  in  inches  and 
picas  and  points.  It's  all  in  centimeters. 
The  exception  is  in  setting  column 
widths  on  the  photocomposition  ma¬ 
chines. 

Because  photocomposition  equipment 
in  use  is  calibrated  for  picas  and  points, 
advertising  markup  continues  to  use  the 
traditional  printing  measures.  Type  sizes 
(in  points)  also  are  still  the  same. 

To  make  sure  advertisers  understood 
the  conversion  and  to  explain  how  their 
monthly  statements  would  appear,  the 
staff  of  the  Press-Citizen  advertising 
department  and  members  of  the  execu¬ 
tive  team  sponsored  breakfast  meetings 
to  which  all  advertisers  were  invited. 
(About  4(y/r  of  the  advertisers  attended; 
but  almost  all  major  advertisers  had 
representatives  at  the  meetings.) 

A  slide  presentation  by  Hickman 
showed  what  the  newspaper  was  doing 
with  its  press  and  how  the  NAPP  system 
was  different  from  the  stereo  plate  print¬ 
ing.  Photocomposition  changes  also 
were  explained. 


explained  the  conversion  to  metrics. 
Each  person  attending  the  meetings  was 
given  a  standard  size  manila  folder  which 
had  been  printed  with  an  announcement 
of  the  change  to  “Press-Centimeters,"  a 
letter  from  Warner  explaining  the 
change,  a  conversion  chart  which 
showed  how  the  column  widths  were 
changed  from  inches  to  centimeters  and 
the  equivalent  contract  sizes  in  inches  to 
centimeters. 

Conversion  kits 

“We  especially  wanted  to  show  very 
clearly  that  we  were  not  using  the  centi¬ 
meter  conversion  as  a  hidden  rate  in¬ 
crease.  No  rate  increase  was  made,” 
Warner  said. 

A  60-centimeter  ruler  also  was  pro¬ 
vided  to  all  advertisers.  The  rulers  have 
inches  on  one  side  to  help  in  the  learning 
process.  Additionally,  the  rulers  have 
marks  showing  column  widths  for  the 
6-column  pages  as  well  as  9-column  for 
classified. 

One  side  of  the  ruler  has  column 
widths  in  centimeters,  dimensions  of 
pages,  a  factor  for  converting  inches  to 
centimeters  and  centimeters  to  inches. 
Proofreaders'  marks  and  a  rule  thickness 
gauge  are  included. 

The  rulers  also  are  good  public 
relations-promotion  tools.  Salespeople 
find  advertisers  keep  them  at  their  desks 
and  “visible.” 

The  Press-Citizen  bookkeeping 
machine  had  to  be  reprogrammed  from 
inches  to  centimeters  and  new  state¬ 
ments  were  required.  After  the  October 
billings  went  out,  the  accounting 
department,  as  well  as  the  advertising 
department,  expected  many  questions 
from  advertisers'  accounting  depart¬ 
ments.  There  weren't  very  many  serious 
problems,  V.  Rulon  Hemingway,  office 
manager,  reports.  “Some  people  who 
did  not  attend  the  meetings  and  did  not 
read  the  folder  didn't  know  what  we  had 
done,”  Hemingway  said,  “but  advertis¬ 
ers  who  did  inform  their  own  book¬ 
keepers  had  no  problems.” 

By  the  end  of  the  second  month,  there 
were  relatively  few  questions  about  the 
centimeter  billing. 

“People  seemed  to  be  more  receptive 
to  the  metric  conversion  than  we  ex¬ 
pected,”  Hickman  said.  “They've  been 
expecting  metrics  for  a  long  time — some 
highway  markers  are  giving  mileage  in 
kilometers,  many  products  now  carry 


Every  Saturday  since  1884 

weights  and  sizes  in  metrics — and  finally 
here  was  something  that  involved  them 
directly  and  they  took  right  to  it.” 

Presently  for  internal  management  in¬ 
formation,  the  newspaper  is  measured  in 
centimeters.  The  9-column  classified 
centimeters  are  converted  to  6-column 
equivalents.  For  monthly  reports  that  go 
to  the  parent  company  and  to  various 
press  associations,  the  6-column  centi¬ 
meters  are  converted  to  8-column  in¬ 
ches. 

“It  makes  it  easier  to  compare  linage 
with  our  affiliated  newspapers  and  others 
in  the  state,”  Hemingway  said.  “We  be¬ 
lieve  more  newspapers  will  be  convert¬ 
ing  to  metrics  and  the  need  to  convert 
back  to  inches  will  be  lessened.” 

There  were  a  few  minor  problems  that 
were  resolved  quickly.  Grid  sheets  for 
pasteup  were  not  available  in  centi¬ 
meters  and  had  to  be  special  ordered. 
Dummy  pages  used  by  the  advertising 
and  editorial  departments  had  to  be 
printed  in  centimeters.  Other  forms  are 
being  reprinted  in  metrics  when  existing 
supplies  are  exhausted. 

One  school  teacher  called  the  news¬ 
paper  to  praise  the  metric  conversion. 
She  also  urged  the  Press-Citizen  to  go  a 
step  further  and  convert  to  metrics  all 
measures  quoted  or  listed  in  stories  in¬ 
cluding  weather  reports,  sports  stories 
and  weights  shown  in  livestock  market 
reports.  “That  will  really  make  people 
learn  the  system,”  she  declared. 

Several  newspapers  are  doing  this. 
They  include  the  Columbia  Missourian, 
which  began  reporting  metric  measures 
in  its  news  columns  in  November,  1973. 
Since  then,  the  Bangor  (Me.)  Daily 
News,  Yipsilanti  (Mich.)  Press,  and 
Huntington  (W.Va.)  Newspapers  have 
followed,  using  metric  figures  in  paren¬ 
thesis  after  references  to  traditional 
measurements. 

LEAA  revises 
records  restrictions 

The  Law  Enforcement  Assistance 
Administration  March  16  announced  it  is 
removing  restrictions  it  had  placed  on 
releasing  criminal  histories  and  convic¬ 
tion  records  for  non-law  enforcement 
purposes. 

The  LEAA  announced  that  it  is  mod¬ 
ifying  its  regulations  effective  April  19  in 
order  “to  strike  a  balance  between  the 
public's  right  to  know  such  information 
with  individual's  right  to  privacy.” 

The  LEAA  said  the  regulations  as 
amended  provide  that  conviction  data 
without  limitations.  The  regulations 
apply  to  all  Federally-financed  criminal 
information  systems. 
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Caller^s  tip  on  ski  resort  bribe 
brushed  aside  at  first  by  editor 


By  Lenora  Williamson 

The  Colorado  newspaper  editor  who 
got  an  anonymous  telephone  call  back  in 
January  alleging  bribery  involving  the 
Forest  Service  and  has.  since  last 
weekend,  been  quoted  in  national  media 
stories  on  the  Howard  H.  Callaway  ski 
resort  controversy,  tells  E  «&  P  that  he 
started  this  week  at  age  31  but  is  “now 
going  on  95.” 

And  Kyle  Law  son,  editor  of  the  Gun¬ 
nison  Country  Times  at  Gunnison,  isn't 
all  that  happy  with  the  national  media 
either — some  of  which  have  quoted  him 
as  saying  that  his  caller  made  allegation 
that  a  Forest  Service  official  had  taken  a 
bribe  from  someone  connected  with  the 
Crested  Butte.  Colorado,  ski  resort  for 
expansion  approval.  Callaway  is  princi¬ 
pal  owner  of  the  Crested  Butte  De¬ 
velopment  Corporation,  which  owns  a 
ski  resort  near  the  Gunnison  National 
Forest. 

Lawson  told  E  &  P  that  the  call  came 
from  a  woman  who  “didn't  implicate 
anyone — Callaway  or  a  ski  area  official" 
but  said  that  a  bribe  had  been  given  to 
the  Forest  Service  to  allow  expansion. 

Didn't  believe  it 

At  that  time.  Lawson  did  not  attach 
credibility  to  the  call  but  said  that  in 
the  post-Watergate  era.  an  editor  does 
keep  such  calls  in  mind.  When  the  super¬ 
visor  of  the  Gunnison  National  Forest. 
Jimmy  Wilkins,  subsequently  came  in  for 
an  interview,  a  reporter  mentioned  the 
call.  Lawson  says  Wilkins  was  upset  and 
took  the  call  “seriously.”  The  editor  told 
Wilkins  that  if  he  were  going  to  call  for 
an  investigation,  the  paper  would  publish 
it.  and  in  the  Wilkins  interview  on  Feb¬ 
ruary  12.  the  bribery  allegation  was  men¬ 
tioned. 

The  story  in  the  4.000-circulation 
twice  weekly  paper  didn't  create  any  na¬ 
tional  stir  then  (the  daily  media  got  into 
the  Gunnison  report  when  circumstances 
surrounding  Callaway's  giving  up  chair¬ 
manship  of  President  Ford's  campaign 
began  to  surface). 

Lawson  says  the  national  press  has  re¬ 
ported  that  the  Forest  Service  made  a 
decision  not  to  allow  expansion  of  the  ski 
resort  area.  Not  so.  declares  Lawson, 
adding  the  Service  did  not  make  an  offi¬ 
cial  decision.  Rather,  it  was  made  by 
only  one  man — “a  ranger  prejudiced 
against  the  ski  area” — and  was  made  in  a 
letter  inviting  formal  objection. 

“If  Callaway  lobbied  at  all.  it  was  to 
get  them  not  to  make  a  decision.'' 
suggests  Lawson. 


Lawson,  formerly  city  editor  of  the 
Grand  Island  (Neb.)  Daily  Independent 
before  he  went  to  Gunnison  last  July, 
claims  his  paper  has  been  the  only  one  in 
the  area  editorially  supporting  the  Forest 
Service.  He  says  that  when  he  arrived  in 
Gunnison  last  July — at  the  time  three 
existing  weeklies  were  merged  into  the 
Country  Times — he  “had  no  axes  to 
grind”  but  found  the  atmosphere  very 
“emotional”  on  the  ski  resort. 

On  March  K.  the  Country  Times  staff 
of  three  managed  to  get  out  a  six-page 
color  section  broadside  with  no  advertis¬ 
ing  giving  “all  the  pros  and  cons”  of  the 
East  River  Land  Use  Plan  released  by 
the  Forest  Service  in  December  on  fu¬ 
ture  expansion  of  the  area. 

Lawson  expresses  concern  that  all  the 
highly  charged  emotional  talk  will 
threaten  “what  is  basically  a  good  plan” 
and  one  that  forces  people  to  think  for 
the  future. 

The  special  section  was  published  “to 
pull  together"  the  complex,  emotional 
issue,  and  Lawson  “lambasted”  his  staff 
to  be  scrupulously  fair. 


Pulp  supply  hit 

The  pitch  canker  disease  threatens  to 
destroy  the  slash-pine  forests  and  wreak 
havoc  on  the  pulpwood  industry,  the 
Florida  Forestry  Association  reports.  Of 
epidemic  proportions,  the  disease  is  rac¬ 
ing  like  wildfire  through  the  commercial 
pine  plantations  in  Central  and  North 
Florida.  A  Union  Camp  Corp.  official 
described  it  as  “almost  a  holocaust.” 

The  young  editor,  who  started  his 
journalism  career  in  Grand  Island  in  1968 
as  a  reporter  with  “on  the  job  training” 
from  “an  excellent  managing  editor” 
(Allen  Schmahl).  went  to  Gunnison  to 
get  “rock  bottom  journalism  training.” 
He  implies  he's  getting  it  and  has  done 
everything  around  the  place  “including 
cleaning  the  toilet.”  (He  got  the  job  from 
one  of  E  &  P's  classified  ads.  incidentally.) 

Maintaining  his  sense  of  humor.  Law- 
son  sounds  like  a  one-man  chamber  of 
commerce  extolling  the  unique  beauty  of 
Crested  Butte  and  the  “unique,  cos¬ 
mopolitan  town”  of  Gunnison. 

Laughingly,  he  concludes  with  the 
hope  that  things  w  ill  return  to  normal  the 
next  day — some  people  want  to  see  him 
for.  interviews.  He  comments  dryly  that 
lately  “we've  been  slighting  the  Garden 
Club.” 


Move  to  repossess  press  units 
from  NY  Press  blocked  by  judge 


MGD  Graphic  Systems  filed  an  appeal 
(March  I )  to  overturn  a  ruling  last  month 
that  prevented  them  from  repossessing 
press  units  and  related  equipment  from 
the  New  York  Press  Publishing  Com¬ 
pany.  headed  by  John  M.  Shaheen. 

New  York  State  Supreme  Court  Jus¬ 
tice  Irving  H.  Saypol  ruled  (February  2) 
that  MGD  could  not  repossess  the 
equipment,  which  is  presently  in  place, 
because  the  contract  agreement  between 
the  parties  did  not  specifically  provide 
that  the  supplier  of  the  equipment  could 
take  immediate  possession  in  the  event 
of  a  default  by  New  York  Press  Publish¬ 
ing  Co. 

MGD  claimed  the  default  in  payment 
of  SI  ,761 .673.82  entitled  them  to  get  the 
equipment  back  from  Shaheen. 

Filed  briefs  revealed  William  H.  Seizer 
of  New  York  City  as  a  vicepresident  of 
NY  Press  and  Peter  L.  Caros  as  execu¬ 
tive  vicepresident  of  NY  Press. 

MGD  in  filing  asked  for  an  order  to 
show  cause  why  a  further  order  should 
not  be  issued  directing  the  Sheriff  of 
New  York  County  to  seize  certain 
machinery  and  further  sought  a  Tempo¬ 
rary  Restraining  Order  restraining  the 
defendant  from  dismantling  or  removing 
or  otherwise  acting  in  a  manner  inconsis¬ 
tent  with  plaintiff's  collateral  interest. 


The  issuance  of  an  order  of  Seizure  was 
to  be  pursuant  to  section  7102  of  the  New 
York  Civil  Practice  Law  and  Rules. 

The  MGD  brief  stated  the  aggregate 
value  of  the  machinery  claimed  was 
$2,973,438.17.  Subsequent  contracts  and 
agreements  changed  this  amount. 

In  March  of  1973  the  company's  par¬ 
ent  (Shaheen  Natural  Resources  Com¬ 
pany.  Inc.)  paid  the  indebtedness, 
through  March  31,  1973,  of  the  New 
York  Press  in  the  additional  amount  of 
$263,530.00. 

Filed  briefs  indicated  the  presses  and 
related  equipment  sold  under  the  various 
contracts  had  appreciated  over  their  1971 
and  1973  contract  prices.  The  value  as  of 
April  14,  1971  was  $1,932,960  with  ap¬ 
preciation  of  $707,513,  in  one  contract 
and  the  value  as  of  April  13,  1973  was 
$706,835  with  appreciation  of  $123,698  in 
another  contract. 

New  York  Press  was  formerly  Today 
Press.  Inc.,  and  this  was  formerly  Cas¬ 
cade  Properties  Inc.,  a  corporation  or¬ 
ganized  under  the  laws  of  the  State  of 
Delaware  with  a  New  York  office  at  90 
Park  Ave. 

The  first  action  in  the  case  was  filed 
July  22.  1975  before  Justice  Margaret 
Mary  J.  Mangan  of  the  New  York  State 
Supreme  Court. 
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Investigation 
by  N.Y.  Times 
wins  retrial 

Recantation  by  prosecution  witnesses 
in  a  1967  triple  murder  trial  in  Patterson. 
New  Jersey  was  published  in  the  New 
York  Times  in  1974  after  a  year-long  in¬ 
vestigation  and  then  led  to  reopening  of 
the  case.  This  past  Wednesday,  March 
17,  the  state's  Supreme  Court  ordered  a 
new  trial  for  the  life-imprisoned  defend¬ 
ants,  middleweight  boxer  Rubin  (Hurri¬ 
cane)  Carter  and  Artis. 

The  1967  guilty  verdict  against  Carter 
and  Artis  had  been  appealed,  but  in  1969 
the  New  Jersey  Supreme  Court  ruled 
there  was  no  legal  reason  for  reversal 
of  the  life  sentences. 

During  investigation  and  trial  of  the 
defendants  charged  in  the  triple  murder 
at  a  bar  in  1966,  local  newspapers  pub¬ 
lished  articles  saying  the  police  believed 
the  slayings  of  whites  was  in  retaliation 
for  a  shotgun  killing  earlier  in  the  eve¬ 
ning  of  a  black  tavern  owner. 

In  1973,  the  New  Jersey  Public  De¬ 
fender's  office  investigator  Fred  W. 
Hogan  and  freelance  writer/film  maker 
Richard  Solomon  asked  Selwyn  Raab, 
who  was  then  with  WNET  public  tv 
station  and  is  now  with  the  New  York 
Times,  for  help  in  investigating  the  case. 

The  two  prosecution  witnesses,  Al¬ 
fred  P.  Bello  and  Arthur  D.  Bradley, 
were  traced  and  both  asserted  they  had 
lied  at  the  trial  after  being  promised  help 
in  their  criminal  cases  and  because  of 
pressure  from  Passaic  County  detecives. 
They  recanted  on  the  witness  stand  at  an 
evidentiary  hearing,  at  which  time  new 
material  was  disclosed  involving  prom¬ 
ises  made  to  the  witnesses.  In  the  state¬ 
ment  to  the  Times  both  said  they  had 
feared  coming  forward  earlier  because 
they  could  have  faced  perjury  charges. 

• 

Ad  agency  revamps 
scotch  ad  in  papers 

A  New  York  agency  has  switched  the 
headline  on  the  newspaper  ads  it  was 
running  in  16  markets  because  readers 
and  ad  managers  found  it  “offensive." 

The  ad  in  this  case  was  for  King  James 
scotch,  manufactured  by  American  Dis¬ 
tilling  Co.  Created  by  Hicks  &  Greist, 
the  2  column  by  150  line  ad  was  head¬ 
lined,  “The  King  James  Version." 

According  to  Ralph  Selden,  account 
supervisor,  several  newspapers  com¬ 
plained  about  the  ad.  forcing  the  agency 
to  change  the  headline  to  “The  King 
James  story."  Selden  added  that  only 
the  Charlotte  Observer  refused  to  run 
the  new  ad. 


4th  quarter  gains 
paced  by  retail 

Retail  led  all  other  classifications  of 
daily  newspapers'  advertising  revenues 
in  the  fourth  quarter  of  1975,  rising 
1 1 .4%  over  the  same  period  of  the  previ¬ 
ous  year,  according  to  the  Newspaper 
Advertising  Bureau.  Inc.  In  the  fourth 
quarter,  retail  was  running  at  a  $5.3  bil¬ 
lion  annual  rate. 

The  other  major  classifications  of 
newspaper  advertising,  classified  and  na¬ 
tional,  also  showed  gains  in  the  fourth 
quarter  over  the  previous  year.  Clas¬ 
sified  rose  10. 5(^  to  a  $2.6  billion  annual 
rate,  and  national  increased  5.7%  to  $1 .4 
billion.  Total  newspaper  advertising  rev¬ 
enues  advanced  10.3%  over  the  previ¬ 
ous  year  in  the  fourth  quarter  and  ran  at  a 
$9.2  billion  annual  rate. 

From  the  third  to  the  fourth  quarters, 
the  biggest  improvement  came  in  na¬ 
tional  ad  revenues  which  were  up  16.7% 


Judge  strikes  down 
newsrack  regulation 

Newsrack  ordinances  for  Culver  City, 
Calif.,  have  been  held  unconstitutional 
by  a  Los  Angeles  Superior  Court  judge. 

Commenting  that  the  laws  would  even 
stop  the  sale  of  the  Bible,  Judge  Charles 
H.  Phillips  struck  down  ordinances  that 
require  strict  licensing,  rapid  sale  and 
ban  nudity  from  sidewalk  newsstands. 

The  summary  judgment  was  handed  at 
the  request  of  Randy  Jones,  distributors 
of  Ecstacy  which  he  described  as  “sexu¬ 
ally  oriented"  but  “not  hardcore." 

The  city  ordinances,  passed  January 
28,  1974,  had  also  prohibited  publica¬ 
tions  from  remaining  in  racks  for  more 
than  seven  days  from  the  date  of  issue. 

Judge  Phillips  rules  against  such  laws 
because  they  violated  freedom  of  the 
press  guarantees  of  the  First  Amendment 
and  the  California  State  Constitution. 


Re-winder  saves  newsprint 

The  Aiken  (S.C.)  Standard  put  local  talent  to  work  and  found 
a  way  for  the  smaller  newspaper  to  reduce  the  high  cost  of 
newsprint.  With  a  daily  circulation  of  more  than  1 1 ,000,  the 
newspaper  couldn't  spend  the  time  running  newsprint  rolls 
down  to  the  core  and  yet  couldn't  justify  the  cost  of  the  re¬ 
wind  machines  on  the  market.  The  Standard  enlisted  the 
talents  of  Miles  Robinson,  co-owner  of  Metal  Skills,  Inc.,  in 
Aiken  and  an  engineer  by  education.  Robinson  designed  a 
durable  but  relatively  inexpensive  re-wind  machine  for 
$130.00  which  uses  about  three  rolls  of  newsprint  per 
day.  Thousands  of  pounds  of  newsprint,  which  otherwise 
would  have  gone  in  the  trash,  have  already  been  reclaimed. 
The  splices  are  hardly  noticeable.  Sue  S.  Brown,  production 
supervisor,  said. 
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ANPA:  High  Court  won’t 
put  6th  ahead  of  1  st 


By  I.  William  Hill 

General  Manager  Jerry  W. 
Friedheim  of  the  American  Newspaper 
Publishers  Association  told  (March  13)  a 
regional  meeting  of  lawyers  and  jour¬ 
nalists  in  Kansas  City,  Mo.  what  he  ex¬ 
pects  from  the  Supreme  Court  in  the 
Nebraska  gag  order  case.  He  said: 

“We  think  the  Supreme  Court  is  likely 
to  establish  a  rule  of  law  which  can  de¬ 
lineate  not  some  supposed  conflict  be¬ 
tween  the  First  Amendment  (guarantee¬ 
ing  a  free  press)  and  the  Sixth  Amend¬ 
ment  (guaranteeing  a  fair  and  open  trial), 
but  rather  the  co-equal  compatability  and 
the  mutually  supportive  nature  of  these 
two  great  instruments  of  our  Bill  of 
Rights." 

His  address  was  delivered  to  a  meeting 
that  brought  together  members  of  the  fol¬ 
lowing  groups:  the  Kansas  City  Bar  As¬ 
sociation.  the  Kansas  City  Press  Club, 
the  UMKC  Law  Center,  the  Missouri 
Broadcasters  Association,  the  Missouri 
Bar  Association,  the  Missouri  Press  As¬ 
sociation.  the  University  of  Missouri 
School  of  Journalism  and  the  Missouri 
Radio  and  TV  News  Association. 

Friedheim  reminded  the  mixed  group 
that  “judges  should  not  attempt  to  ren¬ 
der  journalistic  judgment;  and  journalists 
should  not  come  to  think  like  judges.” 

He  then  reviewed  how  the  professions 
of  law  and  journalism  differ  in  the  way 
they  view  their  own  callings  and  in  how 
they  view  the  other  fellow's  task: 

“Lawyers,  looking  at  the  law,  see  a 
calling  of  reason  and  dignity:  a  discipline 
on  mankind's  looser  instincts,  a  social 
adhesive  and  a  catalyst  for  order — all  re¬ 
quiring  the  trained  efforts  of  gifted  intel¬ 
lectuals. 

“Journalists,  looking  at  the  law.  see  a 
pragmatic  government  tool  that  attempts 
to  adjust  grievance,  to  keep  order  and 
occasionally  to  punish  error — jobs  ad¬ 
dressed  via  ritual,  code  words,  cumber¬ 
some  procedures  and  closed,  elitist, 
seldom-explained  habits. 

“Turn  the  coin  over,  and  we  can  con¬ 
sider  how  both  look  at  the  press: 

“Journalists  see  their  profession  as  the 
people's  indispensable,  constitutional 
guardian;  ferreting  out  abuses  of  great 
and  small  power,  holding  the  responsible 
responsible — suspicious  of  privilege, 
anxious  to  know  and  inform  today,  not 
tomorrow,  plain  spoken  and  fearless. 

“Lawyers  on  the  other  hand  see  the 
press  as  a  mish-mash  of  superficial  im¬ 
pression.  petty  horrors  and  imprecisions 
— gullible,  inattentive,  exaggerated, 
careless,  and  not  infrequently  irrespon¬ 
sible.” 


Friedheim  then  told  how  the  ANPA 
Foundation  and  the  American  Bar  As¬ 
sociation  are  joining  to  produce  two 
books,  one  to  explain  the  newspaper 
business  to  young  lawyers,  the  other  to 
help  young  newsmen  cover  the  court. 

“If  we  see  our  jobs  differently,” 
Friedheim  said,  “it  is  no  surprise  that  we 
occasionally  see  some  of  our  rights  dif¬ 
ferently.” 

He  pointed  out  how  the  bar  and  press 
have  unavoidable,  joint,  social  respon- 
siblities.  “Even  if  we  occasionally  grum¬ 
ble  that  one  could  do  without  the 
other — that  consumer  out  there  needs 
both  and  demands  that  we  get  about  the 
business  of  constitutional  cooperation. 
He  demands  his  rights  under  both  the 
First  and  Sixth  amendments — not  some¬ 
times  or  separately;  not  balanced  or  im¬ 
balanced;  not  in  today's  priority  or  with 
tomorrow's  tempering — but  always,  and 
completely  and  jointly.” 

Friedheim  pointed  out  that  it  is  “very 
important  that  both  journalists  and 
lawyers  always  remember  that  the  Bill  of 
Rights  belongs  to  the  people.  The  right  to 

Paganelli  succeeds 
John  Morris  at  Times 

JohnG.  Morris,  manager  of  New  York 
Times  Pictures,  has  left  that  post  but 
continues  with  the  Times  in  a  consulting 
capacity  and  has  an  office  at  the  paper. 
Morris  has  been  succeeded  by  Ray 
Paganelli.  who  joined  N  YT  Pictures  from 
the  foreign  picture  side  of  United  Press 
International  in  December  of  1974. 

Morris,  veteran  of  many  years  in  news 
photography  and  editing,  plans  to  work 
on  several  books,  and  also  other  writing 
and  teaching.  He  has  an  editorial  office 
at  170  West  End  Avenue,  where  his  wife, 
Marjorie  Morris,  edits  News  Photofi- 
rapher,  the  monthly  magazine  of  the 
National  Press  Photographers  Associa¬ 
tion. 

• 

Wins  $1,000  prize 

Betty  Lou  Lee  of  the  Hamilton  Spec¬ 
tator  was  presented  with  a  SI. 000  award 
at  the  sixth  annual  meeting  of  the  Cana¬ 
dian  Science  Writers'  Association  for  a 
story  she  wrote  last. March  on  the  de¬ 
velopment  of  an  artificial  pancreas. 

Cited  for  honorable  mention  were 
David  Quintner  of  Toronto  Star  for  his 
two-part  series  on  abestosis  and  Yanick 
Villedieu  of  Quebec  Science  for  an  arti¬ 
cle  on  venereal  disease. 


‘freedom  of  speech  and  of  the  press'  be¬ 
longs  not  only  to  those  in  the  press,  but 
also  to  the  people.  And,  the  right  of  an 
accused  ‘to  a  speedy  and  public  trial,  by 
an  impartial  jury'  is  not  just  the  right  of 
lawyers  and  judges;  it  is  a  right  of  the 
people.” 

The  ANPA  officer  pointed  out  that  too 
often  “the  trend  seems  to  be  for  some 
judges  to  try  to  reach  out  of  the  court¬ 
room  in  an  attempt  to  control  the  repor¬ 
ter's  typewriter,  the  newspaper's  library 
and  even  history  itself. 

“What  else  is  it  when  a  judge  tells  a 
newspaper  not  to  print  history  from  filed 
clippings  or  even  to  tell  people  across 
town  the  facts  their  townsmen  in  the 
courthouse  can  read  on  a  'wanted'  poster 
on  the  very  courthouse  wall? 

“And  when  those  absurdities  happen 
they  seem  to  be  based  on  an  erroneous 
theory  that  there  is  inherent  conflict  be¬ 
tween  the  First  and  Sixth  amendments. 

“No  doubt  those  who  look  for  conflict 
under  every  pet  rock  can  find  it.  but 
there  is  a  huge  body  of  evidence — the 
very  history  of  our  country — to  show 
that  a  free  press — and  open  reporting  of 
judicial  actions — are  joint,  non¬ 
conflicting  pillars  of  all  our  society's 
freedoms.  It  simply  is  not  true  that  the 
First  and  Sixth  amendments  must  collide 
to  the  damage  of  the  accused  or  anyone 
else.” 

Worrell  group  buys 
Cape  May  weekly 

Cape  May  (N.J.)  county's  oldest 
newspaper,  the  Gazette,  has  been  sold  to 
Worrell  Newspapers.  Inc.  of  Charlottes¬ 
ville,  Va..  owner  of  a  group  including 
the  County  Times,  Seven  Mile  Beach 
Reporter  and  Wildwood  Leader. 

The  Gazette  is  in  its  97th  year  of  con¬ 
tinuous  weekly  publication. 

F.  Mervyn  Kent,  who  was  publisher 
and  editor  of  the  Gazette  for  many  years, 
and  his  wife.  Alice,  died  last  December 
in  a  fire  which  destroyed  their  Cold 
Spring  home. 

Darrell  Kopp,  who  previously  worked 
for  the  Cape  May  Star  and  Wave,  was 
named  editor  and  general  manager  of  the 
Gazette.  He  also  edits  the  County  Times 
and  Seven  Mile  Beach  newspapers. 

The  new  owners  have  converted  pro¬ 
duction  to  photo-offset  cold  type. 

Worrell  also  announced  that 
reporter-photographer  Alfred  Campbell 
and  Maryjane  Briant  have  joined  the 
Gazette  editorial  staff. 

• 

Hill  to  Detroit  News 

Draper  Hill,  editorial  cartoonist  for  the 
Memphis  Commercial  Appeal  since 
1971 .  will  become  the  editorial  cartoonist 
for  the  Detroit  News  April  I .  He  suc¬ 
ceeds  Arthur  Poinier,  who  retired  March 
I  after  2.^  years  at  the  News. 
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Physio -Control 


Never  more  than  a  heartbeat  away  from  the  President. 


[  "One  of  the  Presidents  Traveling  Companions" Nov.  9, 1975 issue] 

And  Henry  Kissinger.  And  the  Shah  reporting  that  Parade  pumps  out  to 

of  Iran.  The  Royal  Family  of  Saudi  Arabia.  them  week  after  week  in  1 1 1  major 

Even  football  teams.  It's  the  $4,500.00  nev\/spapers.  Every  Sunday,  there  are 

Lifepak  4— portable,  battery  pov\/ered  something  like  41  million  hearts  beating 

intensive  care  unit  for  the  heart.  Parade  contentedly  v\^hile  their  persons  read 

readers  are  a\vare  of  it.  ft's  just  one  of  Parade.  Parade.  It  isn't  very  heavy,  but  it 

those  fascinating  and  healthy  pearls  of  carries  a  lot  of  weight. 

PARADE 

It  wouldn't  be  Sunday  without  a  Parade. 
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Gannett  cuts  composing  man  hours  16% 


“Productivity  increases  continue  to  be 
dramatic,”  Allen  H.  Neuharth,  president 
and  chief  executive  of  Gannett  Co.,  told 
New  York  Society  of  Security  Analysts 
March  10. 

“Thorough  increased  automation  and 
attrition,  we  had  a  reduction  of  169f  in 
composing-room  man  hours  in  1975.  We 
expect  a  10^^  productivity  gain  in  the 
same  area  this  year,”  Neuharth  said. 

He  told  the  analysts  that  profit  plan¬ 
ning  for  1976  “indicates  gains  this  year 
well  up  in  the  range  which  you  have  be¬ 
come  accustomed  in  the  past  eight 
years.”  He  added  that  “our  profitability 
for  the  first  2  months  of  this  year  is  run¬ 
ning  ahead  of  plan.” 

Neuharth  gave  this  comparison  of 
Gannett' s  performance  in  the  eight  years 
since  going  public  in  October,  1967: 
gross  revenues  in  1975  of  $355  million, 
up  from  $159  million  in  1967;  profits  of 
$38.5  million,  up  from  $11.8  million; 
earnings  per  share,  adjusted  for  two 
stock  splits,  of  $1.82,  up  from  60  cents. 

Publicly-owned  newspaper  groups  will 
continue  to  increase  in  size,  number  and 
public  accountability,  he  predicted. 

Neuharth  said  the  trend  of  newspapers 
into  public  ownership  will  continue 
either  through  new  public-  offerings  or 
acquisitions  by  existing  public  com¬ 
panies. 


“Public  ownership  adds  a  new  dimen¬ 
sion  in  public  accountability,  for  both  the 
newspaper  product  and  its  profit,” 
Neuharth  said.  “A  publicly  owned 
newspaper  cannot  default  on  its  respon¬ 
sibility  to  serve  its  readers,  its  advertis¬ 
ers,  its  community  because  the  public 
won’t  stand  for  it.  And  it  must  perform  in 
an  effectively  managed  and  profitable 
way,  or  the  marketplace  won’t  stand  for 
it.” 

Neuharth  said  that  “despite  last  year’s 
recession,”  10  of  the  14  public  news¬ 
paper  companies  reported  earnings 
gains,  the  average  profit  improvement 
was  7.8  per  cent  and  Gannetf  s  gain  was 
15  per  cent. 

Publicly-owned  companies  hold  about 
1 1  per  cent  of  the  daily  newspapers  in  the 
country  with  about  25  per  cent  of  the 
daily  circulation,  he  said. 

• 

Starck  to  director 
of  Iowa  j-school 

The  appointment  of  Kenneth  Starck, 
41,  as  director  of  the  school  of  journalism 
at  the  University  of  Iowa,  effective  July 
1,  was  approved  by  the  State  Board  of 
Regents  (March  12). 

Starck  has  been  acting  director  of  the 
school  since  last  July. 


Newburgh  council  acts 
to  punish  Evening  News 

A  bill  to  name  the  Middletown  Times 
Herald-Record,  some  25  miles  away,  as 
the  official  city  newspaper  is  being  con¬ 
sidered  by  the  Newburgh,  N.Y.,  City 
Council. 

The  action  which  would  possibly  strip 
the  Newburgh  Evening  News  of 
thousands  of  dollars  in  legal  advertising 
will  be  considered  in  a  public  hearing 
scheduled  for  March  22. 

According  to  some  council  members, 
the  move  is  being  planned  in  an  effort  to 
punish  the  Evening  News  for  so-called 
slanted  coverage  of  City  Hall  and  crime- 
related  incidents. 

However,  City  Manager  James  Taylor 
Jr.  said.  “In  my  eyes,  this  is  a  non- 
punitive  measure.  We’re  locked  into  one 
newspaper.  We  want  the  best  offer.” 
The  Evening  News’  circulation  in  New¬ 
burgh  is  reportedly  five  times  larger  than 
that  of  the  Middletown  paper. 

Meanwhile,  the  Evening  News  re¬ 
cently  hired  Michael  Krawetz  as 
reporter-at-large,  whose  main  campaign 
has  been. to  help  the  city  improve  its  na¬ 
tional  image.  Krawetz  claimed  that  out- 
of-town  press  coverage  of  the  city  has 
given  Newburgh  a  “black  eye.” 
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LOOKING  FOR  A  GREAT 
AD  DIRECTOR?  (AND  MORE) 

Then  read  on  .  .  . 

Let's  face  it.  Unless  your  advertising  department  is  hitting  on  all 
twelve  cylinders,  your  newspaper  is  losing  a  ton  of  money. 

That's  where  I  come  in.  I  still  can't  walk  on  water.  But  1  keep  trying  .  .  . 
55  to  70  hours  a  week  .  .  .  every  week.  And  I've  garnered  my  share 
of  minor  miracles  despite  tough  inside  obstacles  and  tougher  outside 
competition. 

Those  who  know  me,  regard  me  as  expert  and  comfortable  in  all 
phases  of  retail,  classified,  national,  research  and  promotion.  An 
enviable  track  record  and  solid  testimony  backs  up  this  claim. 

My  present  responsibilities  extend  beyond  managing  and  directing  a 
very  large,  well  organized,  and  highly  motivated  advertising 
department. 

I  am  well  paid  and  highly  regarded  by  my  peers  and  a  host  of  friends 
in  the  newspaper  business.  Why  then,  do  I  seek  a  change?  I  simply 
want  to  be  a  bigger  fish  in  a  smaller  pond  .  .  .  preferably  on  the  West 
Coast.  But  location  is  not  of  prime  importance,  nor  is  money.  It 
wouldn't  bother  me  to  take  a  cut,  if  after  revitalizing  and  energizing 
your  advertising  department,  I  had  a  shot  at  becoming  General 
Manager  or  Publisher  of  a  newspaper  in  the  1 00,000  to  300,000  size 
bracket. 

No  serious  bad  habits,  non-smoker,  moderate  drinker,  highest 
personal  recommendations.  So,  if  you're  interested  in  an  innovative, 
well  motivated  achiever  for  the  position  of  Advertising  Director, 
Marketing  Director,  or  better,  who  can  add  substantially  to  the 
bottom  line  of  your  organization,  write  in  confidence  to: 

BOX  9000,  EDITOR  &  PUBLISHER 

(My  employer  knows  of  this  ad) 

Or  call  my  answering  service  (906)  428-9644.  Leave  your  name,  title, 
phone  number  and  newspaper.  I  will  return  your  call  within  24  hours. 


Task  Force  asks  states 
for  ‘gag’  legislation 


By  Lenora  Williamson 

Recent  intensification  of  conflicts  be¬ 
tween  the  courts  and  the  press  in  cover¬ 
ing  criminal  proceedings  “seriously  en¬ 
danger”  the  traditional  freedom  of  the 
press  in  the  opinion  of  a  13-man,  inde¬ 
pendent  Twentieth  Century  Fund  Task 
Force,  which  released  its  report  in  New 
York  City  on  March  16. 

The  Task  Force,  made  up  of  lawyers, 
journalists,  and  jurists,  in  its  112-page 
report,  criticized  attempts  by  trial  judges 
to  restrain  reporters  from  covering  crim¬ 
inal  cases,  and  recommended  a  number 
of  actions  courts  could  take  to  protect 
defendants'  rights  without  endangering 
the  First  Amendment.  It  also  recom¬ 
mended  adoption  of  a  model  statute  by 
the  States  to  limit  restrictive  court  or¬ 
ders. 

The  report.  “Rights  in  Conflict", 
suggests  that  orders  aimed  directly  at  the 
press  are  unconstitutional  and  that  with¬ 
out  abridging  First  Amendment  rights, 
courts  can  maintain  the  Sixth  Amend¬ 
ment's  promise  of  a  public  trial  by  an 
impartial  jury  by  the  follow  ing  means: 

Vigorous  administration  of  the  voir 
dire;  painstaking  instructions  to  juries; 
resort,  where  necessary,  to  continuance, 
to  a  change  of  venue,  or  to  sequestration: 
reasonable  restrictions  upon  court  offic¬ 
ers  and  employees  in  regard  to  state¬ 
ments  concerning  any  criminal  proceed¬ 
ing;  consultation  with  representatives  of 
the  press  respecting  the  issuance  of  spe¬ 
cial  orders  in  connection  with  trials;  and 
testing  the  validy  of  challenged  court  or¬ 
ders  through  a  special  procedure  in  ac¬ 
cordance  with  the  standards  of  due  pro¬ 
cess." 

Pretrial  publicity 

The  Task  Force  declared  that  in  most 
trials,  prejudicial  publicity  is  not  a  prob¬ 
lem.  “Most  crimes  are  not  reported  at  all 
by  the  press,  and  when  they  are  re¬ 
ported.  press  notice  often  consists  of  a 
paragraph  or  two  .  .  .  Publicity  about 
crime  is  essential  to  the  welfare  of  any 
community  .  .  .  The  public  need  to  know 
what  goes  on  in  a  courthouse  is  as  great 
before  a  trial  as  during  a  trial. 

“The  Task  Force  strongly  opposes 
court  orders  that  directly  forbid  the  press 
to  publish  or  broadcast  information 
about  a  criminal  case  during  the  pretrial 
period,  nor  does  the  Task  Force  approve 
of  excluding  the  press  from  pretrial  pro¬ 
ceedings  in  order  to  prevent  pretrial  pub¬ 
licity.” 

As  a  result  of  such  judicial  practices 
criticized  in  the  report,  the  published  re¬ 
port  notes  “there  is  a  risk  that  the  rela¬ 
tionship  between  the  courts  and  the 


press  in  the  United  States  may  come  to 
resemble  the  relationship  between  the 
corresponding  institutions  in  Britain, 
where  the  courts  exercise  a  great  deal  of 
control  over  what  the  press  may  report 
about  criminal  proceedings.  But  the  First 
Amendment  of  the  U.S.  Constitution 
was  specifically  designed  to  effect  a  radi¬ 
cal  departure  from  British  practice  .  .  .” 

Model  statute 

The  report  declared  that  it  is  “urgently 
necessary”  to  correct  the  manner  as  well 
as  the  often  arbitrary  content  of  court 
restraints  on  the  press  and  recommended 
enactment  of  legislation  by  the  States 
consistent  with  the  model  statute  in  the 
report. 

The  proposed  legislation  would  re¬ 
quire  the  highest  court  in  a  state  to  estab¬ 
lish  a  committee  to  prepare  a  proposed 
standing  order  governing  distribution  of 
information  relating  to  criminal  proceed¬ 
ings.  The  committee  would  act  after 
hearing  interested  persons,  including  the 
press,  and  the  order  would  become  final 
after  adoption  by  the  state's  highest  court. 

The  model  “Free  Press-Fair  Trial 
Act”  in  the  report  relates  to  procedures 
for  adopting  judicial  guidelines  and  or¬ 
ders  and  calls  for  the  supreme  court  of  a 
state  to  designate  9  individuals  to  serve 
on  an  advisory  committee  including  two 
judges  who  preside  over  criminal  cases: 
not  less  than  two  members  of  the  bar 
other  than  judges;  no  less  than  two  shall 
be  members  of  the  press  in  the  particular 
state. 

The  committee  is  then  charged  under 
the  model  statute  with  formulating  a 
“Free  Press- Fair  Trial  Standing  Order” 
within  one  year.  The  Order  may  be  made 
directly  applicable  to  all  public  officials, 
court  officials,  members  of  the  Bar.  or 
other  persons  reasonably  deemed  by  the 
committee  to  have  responsibilities  to  the 
courts  of  the  state. 

But  the  model  states,  “The  Standing 
Order  may  not,  in  any  respect,  be  made 
directly  applicable  to  any  member  of  the 
press,  as  hereinafter  defined." 

The  section  on  enforcement  against 
members  of  the  press  states:  “In  the 
event  a  Standing  or  Special  Order  is 
deemed  applicable  to  any  member  of  the 
press,  and  a  court  of  this  State  deter¬ 
mines  that  said  person  has  violated  the 
order  or  any  provisions  thereof,  then  any 
order  issued  against  such  members  of  the 
press  shall  be  stayed  to  allow  an  appeal 
against  its  validity.  The  appeal  provided 
for  in  this  section  shall  be  pursued  and 
adjudicated  expeditiously  as  possible.” 

Stephen  Barnett,  professor  of  law  at 
the  University  of  California,  Berkeley 


and  a  member  of  the  Task  Force,  was 
one  of  three  members  present  at  the 
press  conference  release  of  the  report. 
He  agreed  in  general  with  the  report,  but 
expressed  objection  to  the  draft  statue 
inclusion  of  the  press  members  on  the 
advisory  committee.  He  questioned 
whether  such  legislation  would  not  viol¬ 
ate  the  constitutional  independence  of 
the  judiciary  and  freedom  of  the  press  as 
well  by  “coopting  members  of  the  press 
to  serve  as  an  arm  of  government.” 

M.  J.  Rossant,  director  of  the  Twen¬ 
tieth  Century  Fund,  in  distributing 
copies  of  the  report,  paid  tribute  to  the 
Task  Force  chaired  by  Abraham  S. 
Goldstein  (then  dean  of  the  Yale  Univer¬ 
sity  Law  School),  saying  that  new  study 
on  justice,  publicity  and  the  First 
Amendment  was  the  occasion  of  long  ar¬ 
guments  and  that  it  finally  got  out  at  all 
was  a  tribute  to  jurists,  law  yers  and  jour¬ 
nalists  serving  on  the  Task  Force. 

Joseph  A.  Califano.  Jr.,  counsel  for 
tlie  Wcishinfilon  Post,  was  one  of  the 
Task  Force  group  present,  and  he 
suggested  that  the  good  mix  of  opinion 
was  attested  to  by  the  large  number  of 
footnotes  in  the  published  report.  Also 
present  was  Abraham  D.  Sofaer.  profes¬ 
sor  at  Columbia  University  Law  School, 
who  said  it  was  important  that  law¬ 
making  structures  of  the  states  address 
themselves  to  systematic  evaluation  of 
the  court/press  problems. 

A  statement  of  dissent  from  Judge 
John  R.  Bartels  of  the  U.S.  District 
Court,  New  York.  New  York,  as  a  Task 
Force  member,  declares  in  part;  “The 
Constitution  also  guarantees  the  right  of 
an  individual  to  a  fair  trial.  Minimal  re¬ 
straints  upon  the  press  are  sometimes 
necessary  to  protect  that  right  and  there¬ 
fore  constitutionally  valid.” 

Other  members  of  the  Task  Force 
were:  Lenora  Carter,  editor  and  pub¬ 
lisher,  Fonvard  Times.  Houston;  Stanley 
H.  Fuld,  former  chief  judge.  Court  of 
Appeals  of  the  State  of  New  York; 
Stephen  Hess,  senior  fellow.  The  Brook¬ 
ings  Institution.  Washington,  D.C.; 
Nathan  Lew  in.  Harvard  University  Law 
School;  C.  K.  McClatchy.  editor,  Sac¬ 
ramento  (Calif.) Bee;  Michael  J.  O'Neill, 
executive  editor.  New  York  News;  Carl- 
Stern,  Washington  correspondent,  NBC 
News;  Tom  Wicker,  associate  editor. 
New  York  Times:  Alan  Barth,  author  and 
formerly  an  editorial  writer  at  the 
Washington  Post. 

Barth  wrote  the  “Background  Paper” 
printed  with  the  report,  which  is  pub¬ 
lished  in  paperback  and  hardbound  edi¬ 
tions  by  McGraw-Hill  Book  Company, 
1221  Avenue  of  the  Americas,  New 
York.  New  York.  1()()20.  The  paperback 
copy  is  $3.95  and  the  hardbound  $6.95. 

The  Twentieth  Century  Fund  is  lo¬ 
cated  at  41  East  7()th  Street  New  York, 

N. Y..  10021.  and  the  telephone  is  212- 
535-4441 . 
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■  SPAIN 

■  SOUTH  KOREA 

■  CHILE 

■  PERU 

■  BRAZIL 

■  PARAGUAY 

■  URUGUAY 

■  SOUTH  VIETNAM 


■  PORTUGAL 

■  CUBA 

■  HAITI 

■  PANAMA 

■  INDIA 

■  CAMBODIA 

■  UGANDA 

■  PHILIPPINES 


Which  one  still  has  a  free  press? 


Is  there  one  nation,  one  country  in  this 
whole  list  with  a  free  press?  Free  to 
search  out  and  print  a  clear  and  truthful 
account  of  the  news  as  it  happens? 

The  answer  is  no.  Not  one. 

And  the  list  is  growing.  More 
governments  see  a  free  press  as  a  critical 
threat  to  themselves.  They  fear  a  press 
that  is  free  from  their  indirect  influence 
and  direct  control.  So,  the  people’s 
right  to  know  is  sacrificed.  And  this  is 
only  the  beginning.  Once  the  free 
press  is  lost,  most  other  freedoms 
simply  don’t  have  a  chance. 

In  this  country  we  know  a  self- 
governing  society  cannot  survive 
without  a  free  flow  of  information.  As 


citizens,  we  accept  a  free  press  as  our 
right.  Its  protection  is  built  into  the 
foundation  of  our  nation’s  beginning. 

But  with  that  right  comes  a 
newspaper’s  obligation  to  the  people, 
to  give  them  a  fair  and  accurate  account 
of  the  news. 

The  33  newspapers  that  make  up 
Knight-Ridder  welcome  that 
responsibility. 

We  believe  that  no  official  govern¬ 
mental  information  system  can  be  as 
effective  as  the  independent,  competitive 
reporting  of  individual  newspapers. 

Each  newspaper  free  to  serve  the 
best  interests  of  its  community. 
Committed  to  an  informed  and 


enlightened  people. 

At  Knight-Ridder  we  believe  that 
no  society  can  govern  itself  in  darkness. 
And  though  the  list  is  growing,  we  are 
dedicated  to  keeping  this  country  off 
that  list. 

Philadelphia  I  nquirer  •  Philadelphia  Daily  News  • 

Detroit  Free  Press  •  Miami  Herald  •  St.  Paul  Dispatch  • 

St.  Paul  Pioneer  Press  •  Charlotte  Observer  • 

Charlotte  News  •  San  Jose  Mercury  •  San  Jose  News  • 

Wichita  Eagle  •  Wichita  Beacon  * 

Akron  Beacon  Journal  •  Long  Beach  Press-Telegram  • 

Long  Beach  Independent  •  Lexington  Herald  • 

Lexington  Leader  •  Gary  Post-Tribune  • 

Duluth  News-Tribune  •  Duluth  Herald  • 

Macon  Telegraph  •  Macon  News  •  Columbus  Enquirer  • 
Columbus  Ledger  •  Pasadena  Star-News  • 

Tallahassee  Democrat  •  Grand  Forks  Herald  • 

Journal  of  Commerce  and  Commercial  • 

Bradenton  Herald  •  Boulder  Daily  Camera  • 

Aberdeen  American  News  •  Boca  Raton  News  • 

Niles  Daily  Star 


Knight-Ridder  Newspapers 


ADVERTISING  SCENE 


N.Y.  bar  group  opts 
for  newspaper  ads 


By  Dan  Lionel 

“If  the  objective  is  to  try  to  deliver 
legal  services  to  consumers  who  need 
them  and  are  presently  having  difficulty 
in  selecting  a  lawyer,  in  order  to  enable 
them  to  make  an  intelligent  choice,  it  is 
only  logical  to  use  newspaper  advertis¬ 
ing.” 

That  was  how  Paul  B.  DeWitt.  execu¬ 
tive  secretary  of  the  Association  of  The 
Bar  of  The  City  of  New-  York  for  over  a 
quarter  century,  responded  to  our  query 
concerning  the  recent  action  of  the 
.American  Bar  Association  permitting 
lawyers  to  advertise  but  limiting  them  to 
the  yellow  pages,  law  directories  and  di¬ 
rectories  published  by  ‘bona  fide  con¬ 
sumer  organizations.' 

DeWitt  noted  that  few  consumers  had 
access  to  legal  directories  and.  "How 
many  times  do  you  read  the  yellow 
pages — I  certainly  don't  ‘walk  my  fin¬ 
gers'  through  them.”  he  said.  And  while 
the  American  Bar  Association  ruling 
spelled  out  what  lawyers  could  state  in 
their  ads:  office  hours,  field  of  concent¬ 
ration  and  initial  consultation  fees.  De- 
W'itt  was  interested  to  learn  that  standard 
yellow  page  directories  did  not  accept 
specific  price  offers  in  ads. 

With  10.500  members  including  1.000 
non  residents.  The  New  York  Bar  As¬ 
sociation  is  the  largest  and  considered 
the  most  prestigious  organization  of  its 
kind.  When  it  sent  its  delegation  to  the 
American  Bar  Association  meeting 
which  was  to  pass  on  the  advertising 
proposal,  they  were  instructed  to  vote 
for  the  resolution  but  to  request  that  the 
matter  be  “kept  under  consideration 
with  a  view  toward  further  liberalizing 
it.” 

“We  hope  it  will  go  further.”  DeWitt 
said.  “A  goodly  number  of  members  feel 
the  time  has  come  to  let  people  know 
more  about  lawyers.” 

That  the  problem  of  finding  a  lawyer  is 
a  very  real  one  is  emphasized  in  the 
February/March  newsletter.  “Group 
Legal  Review"  published  by  the 
Washington.  D.C.  based  National  Con¬ 
sumer  Center  For  Legal  Services.  Citing 
a  recent  American  Bar  Foundation  sur¬ 
vey.  the  Review  item  stated.  “.  .  . 
Nearly  8(K^  of  the  survey  respondents 
agreed  w  ith  the  statement  that  ‘people  do 
not  go  to  lawyers  because  they  have  no 
way  of  knowing  which  lawyer  is  compe¬ 
tent  to  handle  their  particular  problem.' 
In  this  area  especially,  the  consumer  is 
handicapped  by  lack  of  information. 
Asking  a  friend  for  a  lawyer  is  frequently 
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unsatisfactory,  since  the  problems  in¬ 
volved  may  be  completely  different. 
Moreover,  consumers  do  not  seem  to 
rely  on  bar  referral  services  either:  only 
29f  have  ever  gone  to  such  a  service.” 

The  National  Consumer  publication 
was  also  critical  of  the  American  Bar 
Association's  designation  of  approved 
media:  “The  difficulties  facing  consum¬ 
ers  in  selecting  a  lawyer  w  ill  not  be  eased 
by  a  decision  to  allow  more  detailed  law 
directories  to  be  published.  . .  .  They  will 
be  expensive  and  voluminous  so  that 
some  public  libraries  and  public  agencies 
will  have  them.  This  means  a  special  en¬ 
deavor  will  be  necessary  to  even  locate  a 
lawyer,  hardly  a  procedure  likely  to  en¬ 
courage  or  facilitate  the  use  of  lawyers." 
As  for  ‘bona  fide  consumer  organization' 
sponsored  directories,  the  Consumer 
group  noted  that  “Consumer  directories 
are  not  likely  to  be  a  common  article  in 
most  households;  they  too  will  be  found 
primarily  in  libraries.” 

Obviously  the  inclusion  of  cost  for 
services  is  regarded  as  a  primary  need  if 
people  are  to  avail  themselves  of  coun¬ 
sel.  according  to  another  study  quoted 
by  the  Group  Legal  Review  .  Consumers 
over-estimated  the  cost  of  lawyers  fees 
for  drawing  a  will  by  91C?.  123*^  for  30 
minutes  of  consultation  and  advice  and 
340'~r  for  reading  and  giving  advice  on  a  2 
page  installment  contract. 

“Advertising  which  contains  informa¬ 
tion  about  lawyers  fees  and  billing  prac¬ 
tices.  “the  newsletter  states.”  would 
greatly  alleviate  these  fears.  A  notice  in  a 
newspaper  or  magazine  which  indicates 
that  an  attorney  charges  no  fee.  or  a 
modest  set  fee.  for  an  initial  consultation 
would  encourage  consumers  to  seek 
such  consultations,  safe  in  the  know¬ 
ledge  that  they  are  not  committing  them¬ 
selves  to  hundreds  of  dollars  in  legal 
fees.” 

Behind  the  historical  injunction 
against  advertising.  DeWitt  observed, 
was  the  notion  that  lawyers,  together 
with  doctors  and  the  clergy  were  a  class 
apart.  “And  the  English"  said  DeWitt. 
“noted  for  their  penchant  for  ‘under¬ 
statement'  considered  advertising  vul¬ 
gar.  Besides,  there  were  other  advan¬ 
tages  they  perceived  in  not  advertising. 
First,  they  saved  money  and  second 
there  was  the  tacit  consideration  that 
placing  a  ban  on  advertising  would  per¬ 
petuate  the  successful  and  prominent  at¬ 
torneys  and  keep  the  upstarts  in  their 
place.”  DeWitt  sees  the  middle  class 
consumer  as  the  primary  victim  of  the 
restrictive  canons  because  the  poor  have 


access  to  Legal  Aid  Society  assistance 
without  charge;  the  wealthy  can  fend  for 
themselves,  but  the  middle  class  indi¬ 
vidual.  ”.  .  .  who  is  just  as  entitled  to 
justice  as  the  rich  or  the  poor”  does  not 
know  where  to  turn  when  he  needs  legal 
help. 

Newspaper  advertising  has  its  oppo¬ 
nents  in  the  legal  profession.  DeWitt  re¬ 
called  a  cartoon  in  a  legal  journal  pictur¬ 
ing  a  large  display  ad  featuring  a  big 
nose.  The  caption  said  “You  don't  have 
to  pay  through  the  nose  for  legal  ad¬ 
vice.”  The  ad.  according  to  the  journal 
was  what  could  be  expected  if  news¬ 
paper  advertising  were  permitted.  “1 
don't  believe  it.”  said  DeWitt.  “The  ad¬ 
vertising  would  police  itself  as  who 
would  answer  an  ad  like  that?  And  would 
a  self  respecting  ad  agency  propose  it.” 

• 

Washington  Post 
ups  ad  rates 

On  April  1 .  retail  and  classified  adver¬ 
tising  rates  at  the  Washiniiion  Post  will 
be  increased  9.5  percent.  Thomas 
McCartin.  sales,  vice  president,  an¬ 
nounced  February  26. 

Before  the  October  I  pressmen's 
strike,  the  Post  had  planned  a  7.5  per 
cent  increase  in  retail  rates  to  take  effect 
November  I,  but  this  was  postponed. 

Also  last  week.  Post  circulation  vice- 
president  Jack  Patterson  announced  a 
drive  to  regain  subscribers  lost  during 
the  strike  and  to  attract  new  readers. 
This  will  include  a  half-price  offer  for 
two  months  to  customers  who  canceled 
subscriptions  during  the  strike. 

Patterson  said  Monday- Friday  Post 
circulation  averaged  512.296  as  of  De¬ 
cember  3 1 .  dow  n  26.609  from  a  year  ear¬ 
lier  and  compared  to  a  534,4(K)  daily  av¬ 
erage  in  the  six  months  before  the  strike. 
Sunday  circulation  as  of  December  31 
was  711.436.  which  was  10.3(K)  below  a 
year  ago  and  below  an  average  of  736.500 
in  the  six  month  period  before  the  strike. 

Circulation  of  the  Post's  competi¬ 
tor,  the  Washington  Star,  increased 
substantially  during  the  strike  period. 
Daily  circulation  in  November  and  De¬ 
cember  rose  2.8  percent  to  384,259  and 
Sunday  circulation  grew  7.4  percent  to 
376,308. 

According  to  McCartin.  the  Post  now 
is  carrying  about  65  percent  of 
Washington  advertising,  down  from  70 
percent  before  the  strike  began. 


Sunday  price  hike 

The  Tulsa  (Okla.)  Sioulay  World  in¬ 
creased  its  single-copy  and  home  deliv¬ 
ered  price  to  35  cents  effective  March  7. 
Circulation  director  John  A.  Zoller  said 
dealers  and  carriers  will  share  substan¬ 
tially  in  the  increase. 
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United  Air  Lines  sticks 
with  hard  sell  strategy 


With  an  emphasis  on  specific  informa¬ 
tion  rather  than  institutional  type  adver¬ 
tising,  United  Air  Lines  will  continue  to 
use  newspapers  as  its  primary  medium, 
the  New  York  Newspaper  Advertising 
Sales  Association  was  told. 

Speaking  at  New  York  Chapter’s 
monthly  luncheon.  Jim  McGilvray, 
manager-marketing  development  for  the 
Eastern  Division  of  United  Air  Lines, 
assured  the  executives  that  the  daily 
paper  would  remain  the  favorite  choice 
when  selling  specifics  like  fares, 
schedules  and  discounts. 

He  also  predicted  one  of  the  biggest 
growth  years  for  the  airlines  industry, 
prompted  by  the  Bicentennial.  “.  .  . 
More  and  more  people  are  expected  to 
get  out  and  visit  their  mother  country 
and  see  it  first  hand  from  shore  to 
shore."  he  said. 

“If  the  winter  traffic  is  any  indication, 
Florida  is  having  a  boom  year,  the  ski 


market  in  Denver  is  also  at  a  peak,  Mexi¬ 
can  and  Hawaiian  traffic  are  ahead  of  last 
year,”  McGilvray  added. 

Despite  the  optimistic  report,  the  air¬ 
line  exec  cited  two  areas  of  concern:  The 
rising  costs  of  labor  and  fuel  and  the  Civil 
Aeronautics  Board’s  blocking  of  fare  in¬ 
creases.  McGilvray  explained,  “.  .  . 
fares  simply  have  not  been  permitted  to 
keep  pace  with  the  rapid  inflation  of 
prices.’’ 

To  offset  these  disadvantages,  he  said 
the  company  was  moving  into  a  mix  of 
higher  base  fares  for  scheduled  transpor¬ 
tation  while  still  providing  seats  at  off- 
peak  periods  and  charter  services  at  con¬ 
siderable  discount. 

Further,  he  said.  United  had  taken 
four  specific  actions  to  insure  its  posi¬ 
tion: 

— filed  fare  increases  with  the  CAB; 

— filed  Freedom  fares  designed  to  pro¬ 
vide  seats  at  a  discount  only  at  the  time 


when  they  can’t  be  sold  at  full  price; 

— tailored  flight  levels  to  eliminate 
schedules  on  the  weaker  segments,  in¬ 
creasing  load  factors  and  moving  flights 
into  markets  where  customer  demand  is 
greatest. 

— and,  staffed  and  coordinated  mar¬ 
keting  offices  in  New  York,  Chicago  and 
San  Francisco  to  keep  abreast  of  needs 
and  changes. 

Concerning  the  final  aspect,  McGil¬ 
vray  said,  "We  work  very  closely  with 
our  advertising  department  in 
Chicago.  .  .  Handled  by  Leo  Burnett 
Agency,  United’s  ads  are  more  specific, 
he  said. 

“A  large  percent  of  division  expendi¬ 
ture  is  in  newspaper  linage.  Our  appeal  is 
to  three  distinct  group  of  travelers,’’  he 
explained.  Those  three  include  the 
businessman  who  makes  up  approxi¬ 
mately  50%  of  United’s  market,  the  per¬ 
sonal  traveler  who  is  primarily  interested 
in  fare  and  savings  and  is  willing  to 
change  his  flight  to  effect  a  discount  and 
the  vacationer  who  is  interested  in  full 
package  tours. 

The  final  grouping  he  said  is  reached  in 
Sunday  supplement  and  in  the  case  of  the 
Great  Lakes-Florida  market  in  daily 
newspapers. 


If  YOU  are  Responsible  for  ADVERTISING  SALES/MARKETING 


at  Your  Newspaper  and  aren’t  part  of  the  dynamic, 
growing  860-plus  membership  . . .  Shouldn’t  you 

ask  about  INAE’s  BENEFITS? 

HERE’S  U~r~T~WT^r~^ 

HOW  P  T  ^  ^  y-f  ^  membership 

investment  will  help  YOUR  NEWSPAPER  increase  sales  productivity, 

improve  your  management  skills  and  pay  for  itself  MANY  times  over: 


^  Over  860  daily  newspapers  in  the  U.S. 
and  Canada  belong  —  so  do  their  Repre¬ 
sentatives,  plus  major  Auxiliary  Service 
Firms  ☆  Each  shares  management/sales 
experiences,  techniques  and  expertise 
with  others  —  comprising  a  tremendous 
body  of  practical  and  progressive  know¬ 
ledge  ☆  All  size  papers  benefit  (50%  are 
under  30M  circulation)  ☆  Our  monthly 
NEWS  keeps  you  informed  ☆  Two  Sales 
Conferences  yearly  are  devoted  to  ideas/ 
inspiration  covering  diversified  aspects  of 
newspaper  advertising  and  its  ever- 
changing  market  ☆  Convention  Exhibits 
show  hundreds  of  successful  copy/layout 


ideas  (later  offered  in  book  form)  i:r 
Meeting  DIGEST  —  the  invaluable 
sessions  sent  so  you  don't  lose  this 
important  benefit  ☆  Management  aids  — 
thru  Surveys,  Sales  Training  Courses 
(such  as  Positive  Selling  in  which  INAE 
member  papers  have  enrolled  6,683  sales 
staffers  in  18  months),  and  many  others) 
Want  to  join  the  world's  largest  and  one 
of  the  hardest-working  ad  exec  groups  to 
advance  both  professionally  and  per¬ 
sonally?  INAE  is  your  answer!  Complete 
and  mail  the  coupon  NOW  ...  let  us 
PROVE  its  value  to  YOU! 


- Clip  &  Mail - 

INAE  Mbrship  Comm.,  P.O.  Box  147,  Danville,  IL  61832 
Please  send  me  proof  of  INAE's  benefits: 

Name  _ _ _ 

Npr/Firm^ _ _ _ 

City _ _ _ .State/Prov. _ Zip. 

No  obligation  —  of  course,  except  to  your  newspaper! 
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Distal  has 
just  loMiered  the 

cost  of 

computerizing 
your  newspapec 

i^an. 


Introducing  the  VT61/ 1.  A  brand  function  keypad  designed  especially  powerful  VT-20  /b  editing  terminal 
new  input  terminal.  At  a  very  low  for  fast,  easy  operation  by  newspaper  and  pay  only  for  the  performance 
price.  personnel.  you  need.  K)u  get  a  computerized 

The  VT61/t  is  designed  to  input  The  entire  unit  weighs  just  35  system  that  exactly  fits  your  applica- 

news  material,  classified,  box  scores,  pounds  so  you  can  easily  move  it  tion— and  your  budget, 
and  billing  data.  In  faci,  it  can  handle  from  one  place  to  another,  wherever  The  Digital  VT61/t  is  just  anoth( 
just  about  any  data  input  application  you  need  it.  And  it's  available  in  part  of  the  industry's  most  complete 

you  can  think  of.  And  perform  most  both  20  MA  and  ELA  output  for  local  line  of  VDT's,  and  systems  for  edi- 

of  your  basic  text  editing  functions  or  remote  interfacing.  torial,  classified,  wire  services,  busi 

at  the  same  time.  The  VT61/t.  It  gives  you  both  ness  and  composition.  And  another 

Digital's  VT61/ 1  comes  complete  performance  and  flexibility  for  only  reason  why  we  sell  more  newspape: 
with  forms  mode  or  protected  field  $2,950.  Which  means  that  you  can  systems  than  anyone  else  in  the  wo 

capability.  It  has  a  full  96-character  save  a  lot  on  just  one  terminal,  or  a  For  more  information,  send  the 

upper-  and  lower-case  character  set  fortune  when  you  need  several.  accompanyirm  coupon,  or  contact 

and  a  standard  typewriter  keyboard.  Now  you  can  mix  and  match  our  your  nearest  Digital  representative. 
In  addition,  there's  a  special  19-key  low-priced  input  VDT  with  our  more  Digital  Equipment  Corporation, 

- -  Maynard,  MA  01754.  (617)  897-5111, 

Digital  Equipment  Corporation,  146  Main  Street,  Maynard,  MA  01754  I  Ext.  6123.  European  headquarters: 

Attention:  Graphic  Arts  Group,  PK-3  I  81  route  de  I'Aire,  1211  Geneva  26. 

□  Please  send  me  more  information  on  your  new  VT61/t.  I  Tel:  42  79  50.  Digital  Equipment  of 

□  Please  send  me  information  on  your  entire  newspaper  capability.  I  Canada,  Ltd. 

□  Please  have  a  sales  representative  phone  me.  I 

Name _ '  ■HBHiHnHn 


Company. 

Address— 


50,000  Computers  Saving 
Managers  Milions. 


Telephone  No, 


Circulation  holds  firm 
despite  250  rack  price 


The  folks  in  the  circulation  department 
at  Columbia  (S.C.)  Newspapers  have 
gained  some  valuable  ground  in  the  fight 
they  have  been  waging  against  declining 
circulation  figures  over  the  last  few 
months. 

Circulation  manager  Ken  Davis  cred¬ 
its  his  staff  for  making  a  determined 
stand  to  keep  the  figures  above  the 
lOO.OlX)  level  for  The  Slate  and  3 1  .(KX)  for 
The  Record.  In  the  process,  district 
managers  and  other  personnel  accom¬ 
plished  a  December  circulation  increase 
for  the  first  time  in  seven  years. 

As  of  February  3.  net  paid  circulation 
for  the  two  papers  stood  at  101.828  and 
31.954. 

Although  current  figures  are  still  some 
2.050  papers  below  the  levels  of  a  year 
ago.  Davis  is  pleased  with  the  recent 
trends. 

He  said  he  has  already  thanked  his 
start'  for  giving  "110  per  cent  of  their 
effort"  to  their  work. 

Since  the  September  increase  of  indi¬ 
vidual  copies  of  the  papers  to  25C.  Davis 
said,  the  circulation  staff  has  been  "fight¬ 
ing  to  get  our  gross  circulation  as  well  as 
our  rack  circulation  up  to  show  other 
papers  they  should  do  it  (increase  prices) 
also,  to  get  that  revenue  back  into  the 
paper,  and  to  continue  the  circulation  fi¬ 
gures  we  have  held  for  the  last  several 
years." 

He  said  that  at  one  point,  the  rack 
sales  were  at  about  50  per  cent  of  the 
sales  prior  to  the  increase. 

"We  are  down  still  about  20  per  cent 
of  what  we  were  selling  before,  but  re¬ 
venue  is  up  52  per  cent  from  those 
racks."  Davis  explained. 

That  revenue  increase  does  not  in¬ 
clude  the  savings  from  "not  printing" 
the  3.500  papers  that  are  no  longer  being 
sold  in  racks,  he  added. 

Davis  said  that  savings  could  be  seen 
as  a  negative  factor  from  another  view¬ 
point.  But.  he  added.  "Profit  is  the 
reason  we  are  in  business." 

As  to  the  December  increase.  Davis 
said  that  accomplishment  defies  the 
usual  trend. 

"December  is  traditionally  a  loss 
month.  F.very  paper  loses  (circulation)  in 
December."  he  said. 

In  December  of  1974.  the  Columbia 
papers  lost  2.200  (from  its  November 
1974  circulation).  In  December  1975.  the 
papers  gained  by  some  5(K). 

In  the  weeks  after  the  price  increase, 
circulation  declined  and  Davis’  staff 
knew  they  could  not  afford  the  tradi¬ 
tional  December  loss  if  they  were  to  keep 
totals  above  100.000  and  31.000.  the 
"magic"  numbers  the  department  staff 
adopted  as  their  goal. 


"So  our  people  really  got  going — 
selling  customers,  holding  customers  and 
adding  customers." 

The  resulting  increase,  he  said,  was 
"totally  against  trends." 

The  sales  effort  in  effect  has  offset — 
with  added  home  delivery  customers — 
some  1.5(X)  of  the  3.500  rack  sales  that 
were  lost. 

Davis  said  the  job  w  as  done  w  ith  "a  lot 
of  door  knocking  and  a  lot  of  telephone 
solicitation"  carried  out  by  district  man¬ 
agers  and  carriers. 

Meanwhile.  Davis  added,  the  circula¬ 
tion  staff  continued  to  cope  w  ith  the  car¬ 
rier  turnover  rate  that  averages  2(K)  per 
cent  a  year.  They  also  helped  in  increas¬ 
ing  the  figures  on  collections  from  car¬ 
riers  to  a  level  that  is  "better  now  than 
it's  ever  been  in  the  history  of  this  com¬ 
pany.” 

Finally.  Davis  pointed  out.  since  1971. 
the  Columbia  newspapers  have  had  more 
home  delivery  and  rack  price  increases 
for  greater  amounts  of  money  than  its 
three  closest  competitors  but  still  have 
had  less  "loss  in  circulation  percent¬ 
agewise"  than  any  competitor. 

Uncle  Sam  used 
to  sell  subscriptions 

The  familiar  figure  of  Uncle  Sam  with 
finger  pointing  squarely  at  the  beholder 
has  been  seized  upon  by  the  Daily  Ok¬ 
lahoman  promotion  department  for  art 
work  to  further  the  "Prepaid  Carrier" 
delivery  rates  of  the  publishing  com¬ 
pany's  three  papers. 

The  black-and-white  illustration  is  fol¬ 
lowed  by  "We  Want  You"  and  the  ad¬ 
monition  "To  Subscribe  and  Save 
Sh.OO."  The  reader  is  urged  to  order — 
and  pay  in  advance — for  the  morning  DA- 
lahoman,  afternoon  Times  and  S  a  inlay 
Oklahoman — for  six  months  or  a  year 
and  make  a  substantial  saving. 

The  prospect,  or  present  subscriber, 
also  is  reminded  that  still  another  saving 
that  may  be  made  is  by  clipping  and  re¬ 
deeming  coupons  in  the  papers. 

• 

Newspaper  billings 

Only  69?  of  Cunningham  &  Walsh's 
total  billings  in  the  U.S.  come  from  ad¬ 
vertising  placed  in  newspapers,  the 
employee-owned  agency  discloses  in  its 
new  faetbook  on  clients.  C&W  said  bil¬ 
lings  totalled  S121.(KX).(X)().  making  them 
the  2()th  largest  agency  in  the  U.S..  but 
that  spot  tv  and  network  corralled  the 
biggest  share.  319?  and  379?.  respective¬ 
ly.  Magazines  were  next  with  179?. 


ABC  to  study 
reporting  by 
ZIP  code  areas 

At  the  requests  of  major  retail  adver¬ 
tiser  members,  the  Audit  Bureau  of  Cir¬ 
culations  will  initiate  a  study  to  deter¬ 
mine  the  feasibility  of  reporting  news¬ 
paper  circulation  data  by  ZIP  Code 
areas,  as  defined  by  the  United  States 
Postal  Service. 

The  study  comes  at  the  separate  re¬ 
quests  of  Sears.  Roebuck  and  (Company. 
Montgomery  Ward  &  Company,  and  J. 
C.  Penney  Company. 

Newspapers  which  have  volunteered 
to  participate  in  the  study  are  the 
Pamona  (Calif.)  Progress-Bulletin:  Des 
Moines  (la.)  Reftister  and  Tribune;  and 
the  Philadelphia  Evening;  and  Sinulay 
Bulletin. 

Daily  newspaper  members  now  have 
the  option  of  reporting  circulation  by 
City  and  Retail  Trading  Zones  or  Prim¬ 
ary  Market  Area,  and  may  also  report  by 
other  recognized  marketing  areas. 

Retailers  in  multi-store  markets  have 
long  desired  newspaper  circulation 
breakdowns  which  would  help  them 
pin-point  coverage  by  individual  store 
trading  areas,  rather  than  total  markets. 

No  time  frame  has  been  set  for  com¬ 
pletion  of  the  study  but  it  is  anticipated 
progress  will  be  reviewed  by  the  adver¬ 
tiser.  advertising  agency,  and  newspaper 
members  at  the  ABC  annual  meeting  in 
Chicago.  October  20-21. 

• 

Early  edition  planned 

Beginning  Monday.  April  5.  1976.  the 
Detroit  News  will  print  an  early  edition 
to  provide  expanded  daily  service  to 
readers  in  out-state  communities.  After  a 
press  run  shortly  after  midnight,  the 
early  edition  will  then  be  transported  to 
out-state  locations,  to  be  available  by  7 
a.m.  for  street  sales  and  home  delivery. 
The  early  edition  will  not  be  distributed 
in  the  metropolitan  Detroit  area.  As  an 
evening  newspaper,  the  News  previously 
lacked  distribution  time  between  mid¬ 
day  press  runs  and  delivery  to  out-state 
areas. 

(A  report  in  the  Mareh  6  E&P  ineor- 
reetly  said  the  News  was  plannitifi  an 
“early  ereninf;  edition”  and  that  it  was 
addiiifi  additional  ad  salesmen  to  the  staff.) 

• 

Airline  account 
to  Taylor  agency 

Philip  J.  Taylor  and  Associates,  an 
advertising-marketing-public  relations 
firm  headquartered  in  Coral  Gables.  Fla. 
has  been  assigned  agency  of  record  for 
ALM  Antillean  Airlines,  according  to 
John  C.  Bateman,  general  manager. 
N.A..  for  the  airline. 
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THE  HORRIBLE 

Dik  Browne’s  delightfully  funny  Viking 

The  fastest-growing  strip  in  the  history  of  the  comics 

In  746  newspapers  and  still  climbing 

HAGAR  will  move  up  to  full-page  size 
in  the  comics  supplement  of  the 

SUNDAYS  NEWS 


NEW  YORK'S  PICTURE  NEWSPAPER 


starting  March  21st 


Since  its  first  release,  February  4,  1973, 
HAGAR  has  been  a  favorite  of  the  editors 
and  readers  of  the  NEWS  and  most  of 
the  country's  other  leading  newspapers. 


Another  Success  Story  from 


Lewis  A.  Little,  National  Sales  Director 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


BOARD  MEMBER — Henry  Ford  II, 
chairman  of  the  board  of  Ford  Motor 
Co.  welcomes  Mrs.  Marian  S.  Heiskell, 
director  of  special  activities  for  the 
New  York  Times  Co.,  to  Ford's  board  of 
directors.  Mrs.  Heiskell  is  the  daughter 
of  Arthur  Hays  Sulzberger,  late  pub¬ 
lisher  and  chairman  of  the  New  York 
Times,  and  wife  of  Andrew  Heiskell, 
presently  chairman  of  the  board  of 
Time  Inc.  Her  brother,  Arthur  Ochs 
Sulzberger,  is  publisher  of  the  New 
York  Times.  Mrs.  Heiskell  is  also  a  trus¬ 
tee  of  the  Con  Edison  Co.  of  New  York; 
a  director  of  Merck  &  Co.;  a  director 
and  member  of  the  executive  commit¬ 
tee  of  the  Inter-American  Press  As¬ 
sociation,  and  a  trustee  of  Rockefeller 
University. 


news-people 


Arthir  Jones,  executive  editor.  N«- 
tional  Catholic  Reporter — named  editor. 

*  *  * 

Fred  A.  Mier.  former  production 
manager  of  the  San  Francisco  Chronicle 
dc  Examiner — joined  Pellegren  Corpora¬ 
tion,  Denver.  Colo,  architect/engineering 
consulting  firm. 

★  *  ★ 

William  Glenn — promoted  to  retail 
advertising  sales  manager.  St.  Louis 
(Mo.)  Post-Dispatch. 

*  *  * 

William  C.  Moor,  sports  reporter. 
South  Bend  (Ind.)  Tribune — promoted  to 
newly-created  post  of  assistant  sports 
editor. 

William  C.  Betters.  Sunday  editor 
and  35  years  with  the  South  Bend  (Ind.) 
Tribune — retired. 

*  *  * 

Fred  W'.  Dingman.  vicepresident  and 
sales  manager  of  Field  Newspaper 
Syndicate — named  senior  vicepresident. 

Rlssell  C.  Brown,  operations  man¬ 
ager,  Cutler-Hammer  Denver — named 
general  manager  of  the  plant,  replacing 
Carel  F.  Abresgh,  w  ho  has  joined  Mac¬ 
rodata  Coi  p.  of  Los  Angeles,  w  hich  C-H 
holds  majority  interest  in. 


Promotions  and  reassignments  at  the 
Ale.xandria  (La.) Daily  Town  Talk:  Adras 
LaBorde — to  executive  editor  from 
managing  editor;  Jim  Butler — to  manag¬ 
ing  editor  from  Metro/city  editor: 
Elizabeth  Roberts — now  Metro  editor 
and  Lynn  Cole  to  Focus  section  editor. 
Cecil  Williams  named  business  news 
editor — a  new  post. 

Jk  ^ 

James  Cooper,  production  director. 
Washington  (D.C.)  Post — to  the  new 
position  of  assistant  vicepresident,  oper¬ 
ations,  responsible  for  expansion  and 
improvement  of  production  facilities. 
Don  Rice,  previously  director  of  data 
processing  and  systems  research — to  di¬ 
rector  of  advanced  systems. 

*  ♦  * 

Bill  Christine.  37,  sports  editor  fot  the 
Pittsburgh  Post-Gazette — named  public 
relations  director  at  Commodore  Downs, 
Fairview,  Pa. 

*  *  ♦ 

Michael  Woods.  Toledo  Blade  science 
editor — elected  a  fellow  of  the  American 
Association  for  the  Advancement  of  Sci¬ 
ence. 

*  *  ♦ 

Arthur  E.  McKenzie,  general  man¬ 
ager.  Bangor  (Me.) News — named  a  vice- 
president  of  the  Bangor  Publishing  Co. 


Orland  French.  31.  Ottawa  Citizen 
reporter,  and  Robert  M.  Pearson.  61. 
editor  of  the  Windsor  Star — appointed  to 
the  10-newspaper  Ontario  Press  Council, 
filling  vacancies  created  by  retirement  of 
R.  W.  SouTHAM.  Citizen  publisher,  and 
Richard  Spicer,  reporter,  Windsor  Star. 

Jit  ^  * 

Bill  Shipp,  member  of  the  Atlanta 
Constitution's  editorial  board  and  former 
executive  city  editor  and  political 
editor — named  associate  editor  of  the 
Constitution. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisinc  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  for  one  year, 
including  FREE;— 

Guide  to  Clients  and  Agencies  (March,  September) 
Guide  to  Agencies  and  Clients  (June,  December) 
Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription — U.S.A.,  $A36.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . . 

ADDRESS  ..  . 

CITY  .  . 

STATE  .  ZIP . 


C.  Douglas  Francis,  director  of  mar¬ 
keting  and  promotion  for  the  Seattle 
Post-Intelligencer — to  circulation  man¬ 
ager. 


Tucker  to  NJPA 


The  New  Jersey  Press  AsstKiation  haf> 
hired  Edwin  W.  Tucker  as  executive  as¬ 
sistant  general  manager  to  Lloyd  Burns, 
who  has  announced  his  plan  to  retire 
next  year.  Tucker,  recently  elected 
Mayor  of  Pennington.  N.J.  on  the 
Democratic  ticket,  is  business  manager, 
assistant  general  manager,  and  associate 
editor  of  the  Princeton  Packet  Inc.,  pub¬ 
lisher  of  the  Princeton  Packet  and  6 
other  New  Jersey  weekly  papers.  The 
NJPA  makes  its  headquarters  in  New 
Brunswick,  N.J. 


CITIZEN-PATRIOT  SURVEY 
in  Jackson,  Michigan 

80.2%  of  1,814  third,  fourth  and 
fifth  graders  read  the 


Mini  iPagl 

They  love  it. 

MSC  FEATURES,  INC. 

750  THIRD  AVENUE,  NYC,  NY  10017 
212-867-1112 


Lho  Quigley.  35,  has  been  appointed 
manager  editor  of  the  Winnipeg  Free 
Pres.s’s  report  on  farming. 

*  *  Ik 

Carl.  M(K)rf.  35.  classified  ad  director 
of  the  Lakeland  (Fla.)  Ledger — joined 
the  Clearwater  (Fla. '  Sim  as  classified  ad 
manager,  succeeding  Jamfs  Grffnw(K)d, 
resigned.  Clayton  R.  Hayfs.  31.  previ¬ 
ously  with  Florence  (.Ala.)  newspapers 
— ^joined  the  Sun  as  pressroom  superin¬ 
tendent. 

*  Ik  9k 

Dfnnis  L.  Atkins.  35.  former  ad  direc¬ 
tor  at  the  Columbus  (Ga.)  Ledger- 
Enquirer — named  ad  director  of  the 
Courier-News  in  Bridgewater.  N.J..  re¬ 
placing  Robert  J.  Goldsack.  resigned. 
Lawrence  R.  Bright.  29,  former  audit 
supervisor  with  the  Newark  offices  of 
Coopers.  Lybrand — named  controller, 
replacing  William  W.  Clarkson  Jr.,  also 
resigned. 

• 

Named  president 

Bernard  F.  Block,  vicepresident/ 
accounting,  Courier-Journal  and  Louis¬ 
ville  (Ky.)  Times  Co.,  has  been  named 
president  and  chief  executive  officer  of 
Dissly  Research  Corp..  a  subsidiary  of 
the  newspaper  company. 

Dissly  Research  Corp.  develops 
software  computer  programs  for  infor¬ 
mation  and  retrieval  systems. 
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John  A.  Sutthr,  general  manager,  Rosita  Pf.tf.rson,  supervisor  of  the 
Rockland  {N-Y .)  J()iirncil-Ne\\s — retired  Tampa  Tribune  and  Times  telephone 
April  1  after  29  years  with  the  paper.  room — promoted  to  classified  advertis- 
SnEFix)N  Lyons,  assistant  advertising  di-  ing  manager,  Virginia  Chiforfss — to 
rector  of  Westchester-Rockland  phone  room  supervisor. 

Newspapers — appointed  general  man-  *  *  * 

ager  of  the  Journal-News.  Chuck  Evfrs,  27.  retail  zone  manager 

*  *  *  for  the  Corpus  Christi  Times-Caller — to 

Calvin  W.  Stinnftt — named  general  ad  manager  of  the  Yipsilanti  (Mich.) 

pressioom  foreman  of  The  Quincy  (111.)  Press. 

He  succeeds  John  Mahair,  =c  *  * 

who  retired  after  33  years  with  the  paper.  Hugh  J.  Rawdon,  art  director,  Trenton 
Danny  C.  Wyatt  promoted  to  night  (N.J.)  Times — to  creative  director  of 
foreman  taking  over  the  duties  formerly  Stamps-Conhaim,  Chatsworth,  Calif, 
held  by  Stinnett.  *  *  * 

*  *  *  Hank  McKff,  former  chief  copy 

Scott  M.  Bushnfll,  city  editor.  Men-  editor.  Salt  Lake  (Utah)  Tribune — to 

den  (Conn.)  Record, — promoted  to  news  managing  editor.  Grand  Junction  (Colo.) 
editor.  Record  Journal  papers.  David  A.  Daily  Sentinel. 

SwFRDi.oFF.  assistant  city  editor, — named  +  + 

city  editor.  Meriden  Record.  John  C.  John  T.  Ward— joined  Asheville 
Gu.stavsfn, — named  city  editor.  MenWe/i  (N.C.)  Citizen-Times’  circulation  de- 

Jonrnal,  succeeding  Sali.o  Jo  Rfstivo,  partment  as  assistant  circulation  man- 
resigned.  Robert  J.  Conrad, — appointed  ager.  He  was  formerly  circulation  pro- 

Southington  editor,  Meriden  Journal,  motion  manager  and  a  suburban  circula- 
replacing  Gustavsen.  tion  manager  for  the  Charleston  (S.C.) 


RETIRES — Charles  S.  Miley,  85,  who 
is  believed  to  be  the  dean  of  Florida 
newspaper  editors,  is  retiring  after  73 
years  in  the  newspaper  business,  more 
than  60  of  them  with  the  Fort  Pierce 
News  Tribune. 


Wfndfi.l  D.  Harbfrt,  business  man¬ 
ager,  Fall  River  (Mass.)  Herald  News — 
named  general  manager  of  the  paper. 
Hugh  R.  A  LcoRN  Sr.,  circulation 
manager — to  business  manager. 


The  Connecticut  Daily  Newspaper 
Assn. — re-elected  Edmund  W.  Downfs, 
publisher,  Hartford  Coiirant,  president; 
Frfdfrick  Hfnnk  k,  publisher. 
Naiiftatiick  Daily  News,  and  Dfan  Av- 
FRY,  co-publisher.  The  Day,  New  Lon¬ 
don.  vicepresident;  Lindslfy  Wfi.i.man. 
general  manager.  New  Britain  Herald, 
secretary,  and  given  additional  title  of 
treasurer,  succeeding  Waltfr  G.  Gissfi. 
BRFCHT.  who  has  retired  as  publisher  of 
the  Torrinf>ton  Register. 


Frfdfrick  G.  Mouncf,  general  man¬ 
ager.  Halifax  Herald  Ltd., — named 
executive  vicepresident  and  Frank  I. 
Huflin,  circulation  manager — to  deputy 
general  manager. 


Shiri.fy  Povich,  sports  editor, 
Washinf>ton  Post — named  Man  of  the 
Year  by  the  American  Council  on  Inter¬ 
national  Sports. 


Taylor  promoted 

Robert  N.  Taylor,  western  manager  of 
the  retail  advertising  division  of 
Scripps-Howard  Newspapers,  has  been 
appointed  manager  of  the  firm’s  Chicago 
office  with  responsibility  for  all  its  adver¬ 
tising  sales  in  that  territory.  The  ap¬ 
pointment  was  announced  by  William 
McKenna.  Scripps-Howard's  director  of 
advertising  and  president  of  Allied 
Newspapers,  Inc. 

In  his  new  position,  Taylor  will  retain 
his  retail  advertising  assignments. 


A.A.  Labreque 


At  a  recent  meeting  of  the  Board 
of  Directors  of  The  Price  Company 
Limited,  Mr.  A.A.  Labreque,  Q.C., 
was  appointed  Chairman  of  the 
Board.  He  succeeds  Mr.  T.R. 
Moore  who  retired  but  continues 
as  a  director  of  the  Company.  Mr. 
Labreque  was  formerly  Vice-Pres¬ 
ident  and  Secretary  of  the  Com¬ 
pany  and  has  been  a  director  since 
1969. 


J/c/iH  fjU. 

Confidential  Handling 

Newspaper 
Ownership  Changes 

|9I9)  782-3I3I 

BOX  I7I27  RALEIGH.  N.C.  27609 
20  Years  Nation-Wide  Personal  Service 


AWARDED — Edward  W.  Estlow,  left,  I 
president  of  the  E.  W.  Scripps  Com-  I 
pany,  receives  the  University  of  Den-  i 
ver  Alumni  Association's  Evans 
Award,  DU's  highest  honor  for  out¬ 
standing  service  to  the  school.  Making 
the  presentation  is  Douglas  M.  Michel, 
Association  president.  Estlow,  a  1942 
graduate  of  DU,  was  recently  named  a 

DU  trustee.  4 
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PLANT  AND  EQUIPMENT 


A  hard  look  at  CRT 
used  in  typesetting 


By  Thomas  Rice 

In  the  past  few  years  many  people 
throughout  the  newspaper  and  commer¬ 
cial  printing  field  have  been  keeping  a 
close  eye  on  the  development  and  im¬ 
provements  of  CRT  typesetters  with 
hopes  of  being  able  to  utilize  this  new 
generation  of  photo-typesetter  in  their 
own  plant. 

Now  that  several  manufacturers  have 
recently  introduced  machines  that  are  in 
a  more  attractive  price  range  for  medium 
and  smaller  operations  this  interest  in 
CRT's  is  still  growing.  This  is  an  appro¬ 
priate  time  to  take  a  little  harder  look  at 
how  these  third  generation  typesetters 
generate  characters  and  set  type. 

The  cathode  ray  tube  used  in  typeset¬ 
ting  is  simply  a  more  elaborate  one  than 
what  is  used  in  a  VDT  or  television  set.  It 
is  a  vacuum  tube  with  an  electron  gun  at 
one  end  and  a  flat  screen  coated  with 
phosphor  at  the  other.  When  the  gun  is 
turned  on  it  shoots  a  spray  or  beam  of 
electrons  onto  the  screen  causing  it  to 
glow  where  it  strikes  the  phosphor  coat¬ 
ing.  As  the  gun  is  turned  off  and  on  or 
deflected  to  another  area  of  the  screen 
the  glow  fades.  In  effect  we  have  a  writ¬ 
ing  beam.  This  beam  on  most  CRT's  op¬ 
erates  in  a  vertical  fashion  and  is  called 
stroking. 

The  image  produced  on  the  face  of  the 
tube  is  then  projected  thru  a  stationary 
lens  of  fixed  magnification  onto  the  film 
or  paper.  The  lens  is  not  used  to  size  the 
type  as  this  is  done  electronically  in  the 
machine.  A  couple  of  new  models  trans¬ 
fer  the  image  directly  from  the  tube  to 
the  film  media  thru  the  use  of  fiber  optics 


Rice  is  assistant  production  man¬ 
ager — Chicago  Sun-Times  and  Daily 
Sews. 


eliminating  the  lens  and  optical  bed 
plate.  These  models  are  smaller,  lighter 
and  require  less  voltage  to  drive  the  tube 
since  this  system  transfers  much  more 
light  than  a  lens  system. 

In  order  to  set  type  across  the  face  of 
the  tube,  the  writing  beam  is  deflected 
across  and  up  and  down,  the  movement 
of  this  beam  means  that  the  beam  must 
travel  farther  to  set  type  on  one  area  of 
the  screen  as  opposed  to  another.  Enable 
to  set  type  of  exactly  the  same  size  and 
shape  across  the  tube  face  CRT's  must 
have  extremely  precise  correction  cir¬ 
cuitry  for  this  feometric  distortion,  since 
no  two  cathode  ray  tubes  are  alike  this 
circuitry  must  be  adjustable  to  each  tube 
and  any  drift  encountered  over  a  length 
of  time.  It  is  this  correction  for  distortion 
that  is  much  more  elaborate  than  that 
which  your  TV  tube  has. 

This  correction  circuitry  for  distortion 
is  also  much  more  advanced  and  elabo¬ 
rate  on  a  CRT  with  full  face  setting  capa¬ 
bility  rather  than  a  CRT  which  uses  one 
line  at  a  time  setting.  CRT's  that  set  one 
line  at  a  time  set  the  line  and  then  ad¬ 
vance  the  film  media  and  only  use  a  small 
portion  of  the  tube  in  setting  type.  Full 
face  setting  CRT  typesetters  are  capable 
of  setting  a  full  newspaper  page  without 
advancing  the  film  median  and  continu¬ 
ally  deflect  the  writing  beam  over  the  full 
area  of  the  tube  in  order  to  set  a  full 
newspaper  page.  Therefore  it  is  very 
easy  to  understand  that  this  correction 
for  distortion  has  to  be  much  more  elabo¬ 
rate. 

This  is  a  basic  outline  of  how  type  is 
set  on  CRT  typesetters  but  another  part 
of  this  complex  typesetting  system  is 
how  does  the  typesetter  know  when  to 
turn  the  writing  beam  on  and  off  and  how 
does  it  store  all  of  its  characters  in  differ¬ 
ent  fonts  and  point  sizes. 


Primarily  there  are  three  major 
methods  used  for  this,  photographic  font 
masters,  digitized  font  masters  and  dig¬ 
itized  character  outlines. 

Machines  that  use  photographic  font 
masters  must  have  all  the  characters  of 
the  font  on  a  small  grid  in  the  machine, 
the  maximum  number  of  grids  on  the 
best  of  these  models  is  twentyfour.  De¬ 
pending  on  the  font  called  for  the 
machine  must  locate  the  grid  for  the  re¬ 
spective  font  and  scan  the  character  to 
be  set.  Each  character  to  be  set  must  be 
scanned  as  it  is  painted  on  the  face  of  the 
tube  and  it  is  this  scanning  that  tells  the 
machine  to  turn  the  writing  beam  on  and 
off. 

These  photo  font  master  CRT's  are  not 
truely  third  generation  typesetters,  as 
they  still  employ  the  use  of  grids  and 
matrices. 

The  most  common  method  of  font 
storage  is  digitized  font  masters.  The 
technique  reduces  the  character  shapes 
to  digital  form  by  drawing  the  characters 
onto  a  sheet  of  graph  paper  or  scanning 
the  characters  and  recording  and  storing 
the  appropriate  coordinates.  By  storing 
these  fonts  in  memory,  turning  the  writ¬ 
ing  beam  on  and  off  at  particular  coordi¬ 
nates  the  stroking  pattern  will  generate 
the  desired  character. 

These  masters  are  digitized  at  set  sizes 
and  can  be  electronically  scaled  up  or 
down  within  certain  limits.  Most  digital 
machines  need  several  different  master 
ranges  to  cover  the  complete  range  of 
desired  type  sizes  in  one  font. 

On  most  of  these  machines  several 
master  ranges  can  be  stored  in  memory 
at  one  time  enhancing  the  speed  of  the 
machine  and  electronic  retrieval  of 
another  font  or  fonts  from  a  moving  head 
disc  is  almost  nil. 

By  increasing  or  decreasing  electroni¬ 
cally  the  spacing  of  these  stored  strokes 
type  from  the  same  master  can  be  set 
wider  or  narrower  than  the  original.  Ver¬ 
tical  height  is  altered  by  making  strokes 
longer  or  shorter. 

As  characters  are  scaled  down  elec¬ 
tronically  the  strokes  generated  to  paint 
the  character  overlap  more  and  as  it  is 
scaled  up  they  overlap  less.  The  more 
overlapping  the  denser  or  darker  the 
character  and  less  dense  and  lighter  in 
scaling  upwards.  In  order  to  compensate 
for  this  varying  density  the  logic  in  the 
typesetter  reduces  the  intensity  of  the 
writing  beam  when  scaling  down  and  in¬ 
creases  intensity  in  the  beam  when  scal¬ 
ing  up  giving  a  more  even  and  pleasing 
look  to  the  type. 

A  newer  method  of  font  storage  is 
called  digitized  character  outlines.  In¬ 
stead  of  digitized  each  stroke  of  a  charac¬ 
ter  as  I  described  earlier  this  method 
only  digitizes  the  coordinates  of  the 
character  outline  and  as  fonts  are  needed 
they  are  pulled  out  of  core  storage  and 
decoded  into  stroking  patterns  by  a  spe¬ 
cial  processing  unit. 
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CLASSIFIED 
HELP  WANTED 
ADS: 

What  good 
are  they? 


Want  ads  offer  a  limited  and  distorted 
view  of  local  labor  markets  and  provide 
little  value  to  the  employer  and  the  job 
seeker,  according  to  the  authors  of  a  new 
book  titled,  HELP  WANTED:  CASE 
STUDIES  OF  CLASSIFIED  ADS.  The 
book  was  taken  from  an  in-depth  research 
study  commissioned  to  investigate  the 
usefulness  of  classified  help  wanted  ads. 
This  book  is  not  available  in  bookstores. 
Order  direct  from  the  publisher. 


1 20  pages 


Softbound,  $3.95 


Olympus  Publishing  Company 

1670  East  1300  South  ■  Salt  Lake  City,  Utah  84105 
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Fh>mTlopekap 

aSperru 

Uniyac 
computer 
story. 

Glenn  Billis  doesn’t  know  it  as  he  flips 
The  Topeka  Capital-Journal  onto  a  customer’s 
porch,  but  he’s  in  the  middle  of  technological  revolution. 

It  started  with  the  SPERRY  UNIVAC™  9000-series  computers.  And  its 
name  is  NEWSCOMP. 

Leaping  ahead  in  production  techniques  is  nothing  new  for  the  news¬ 
paper  industry.  Lithographic  processes,  direct  printing  and  high-speed  phototype¬ 
setting  made  conventional  ways  of  setting  type  obsolete. 

But  they  also  created  a  problem:  how  to  produce  error-free  input  for 
typesetting  machines,  fast. 


SPERRY  UNIVAC’s  NEWSCOMP  System  is  not  the  first  computer- 
oriented  way  to  set  news  and  advertising  type.  But  so  far,  it  is  the  most  comprehensive, 
flexible,  easy  to  learn  and  easy  to  use.  And  The  Topeka  Capital-Journal  has  it. 

Type  is  set  from  computer  storage— input  by  an  operator  at  a  keyboard 
equipped  with  a  video  screen  for  accuracy  checks.  What  operators  key-in  is  then 
checked  by  a  proofreader  at  another  keyboard-videoscope  station -read  on  the 
screen  and  corrected  via  the  keyboard. 

From  then  on,  the  computer  takes  over,  feeding  both  hot-metal  and  photo¬ 
typesetting  equipment,  controlling  line  width,  formatting,  even  hyphenating. 

For  more  information  on  how  Sperry  Univac’s  excellent  equipment,  hard 
work  and  creative  worry  can  help  you  typeset  your  paper  better,  write  Edward  Gray, 
Sperry  Univac,  RO.  Box  500,  Blue  Bell,  Pa.  19422. 

SPER^Y^^UNIVAC 


SPERRY  UNIVAC  IS  A  DIVISION  OF  SPERRY  RAND  CORPORATION 


Newsprint  machine 
going  in  at  Gilman 
paper  &  board  mill 

Gilman  Paper  Co.  is  going  into  the 
newsprint  business  by  installing  a 
140.0(K)-tpy  machine  at  its  kraft  paper 
and  board  mill  at  St.  Marys,  Ga. 

Start-up  is  scheduled  for  early  1978. 
Construction  work  is  to  begin  within  60 
days.  The  new  machine  will  be  erected 
ne.xt  to  the  mill's  No.  3  machine. 

No  supplier  has  been  selected  yet  for 
the  machine,  according  to  Charles  Gil¬ 
man  Jr.,  president,  but  the  unit  will  be  a 
new,  four-roll,  high-speed  twin-wire 
machine. 


Three  papers  sold 

Plant  City  Newspapers  Inc.,  a 
wholly-owned  subsidiary  of  Jefferson 
Pilot  Publications  Inc.  of  Greensboro, 
N.C.,  announced  the  purchase  of  three 
Florida  newspapers.  They  are  the  Plant 
City  Courier  and  Brandon  News  in  Hills¬ 
borough  County  and  the  Palmetto  Press 
in  Manatee  County. 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 
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Executive  changes 
at  Harris  Enterprises 

Peter  Macdonald,  president  of  Harris 
Enterprises,  has  announced  top  man¬ 
agement  changes  at  the  //ays  (Kans.) 
Daily  News. 

Charles  N.  Watson,  general  manager, 
will  be  publisher  and  will  assume  overall 
charge  of  News  Publishing  Co.,  opera¬ 
tions,  including  the  newspaper,  commer¬ 
cial  and  job  printing  operations. 

He  replaces  Robert  Bruegger,  news 
editor  and  publisher,  who  was  appointed 
to  a  newly-created  post  at  Hutchinson. 

Bruegger  will  be  editor  of  the  Harris 
News  Service,  which  serves  nine  Harris 
Group  papers  in  Kansas,  Iowa  and 
California. 

John  Lee.  who  has  completed  a  2V2- 
year  Harris  Enterprises  executive  in¬ 
ternship.  was  named  editor  in  the 
change,  which  became  effective  March 
1.  Lee  will  be  responsible  for  news 
and  editorial  content. 

Watson.  49.  was  born  in  Quinter  and 
raised  in  Oberlin.  He  was  circulation 
manager  and  advertising  salesman  with 
the  McCook  {Neb.)  Daily  Gazette  before 
joining  the  Daily  News  in  1962  as  adver¬ 
tising  manager. 

Lee,  34,  earned  a  master's  degree  in 
journalism  from  the  University  of  Kan¬ 
sas  in  1972.  In  1974  he  won  the  first  Wil¬ 
liam  Allen  White  Foundation  News  En¬ 
terprise  Award  for  his  work  as  a  reporter 
in  the  //ntchinson  News’  disclosure  of 
irregularities  in  the  handling  of  Hutchin¬ 
son  school  milk  funds. 

Bruegger.  52.  was  editor  and  publisher 
of  the  Daily  News  for  V/i  years.  He  was 
managing  editor  of  the  Bialinf’ton  (Iowa) 
//awkeye  before  coming  to  Hays  in  1972. 
His  newspaper  experience  spans  nearly 
30  years. 

• 

Travel  newspaper 

Trarelday.  a  monthly  tabloid  news¬ 
paper.  published  its  first  issue  February 
12.  The  principals  of  the  publication  are 
William  L.  Finefrock,  former  police  re¬ 
porter  for  the  Cleveland  Plain  Dealer 
and  daily  newspaper  owner,  and  Frank 
D.  George,  veteran  travel  agency  and 
tour  operation.  The  publication  was 
started  to  be  a  clearing  house  for  charter 
flights  which  are  anticipated  as  a  result  of 
new  charge  rulings  by  the  Civil  .Aeronau¬ 
tics  Board.  The  paper  is  available  at 
newsstands  and  through  travel  agents. 
The  address  is  3732  Mt.  Diablo  Blvd., 
Lafayette.  Calif.  94549. 

• 

DDB  on  Mad  Ave. 

Doyle  Dane  Bernbach  is  moving  to  of¬ 
fices  at  437  Madison  Avenue  in  New 
York  from  20  W.  43rd  St.  The  agency 
will  use  7  floors  in  the  new  offices. 
Their  new  phone  number  will  be  (212) 
826-2000. 


17-year-old  weekly 
to  go  daily  May  3 

After  more  than  1 7  years  as  a  weekly, 
the  Tramhall  (Conn.)  Times  will  become 
a  mid-afternoon  Monday-through-Friday 
daily  as  of  Monday,  May  3.  according  to 
an  announcement  by  publisher  Richard 
M.  Diamond. 

The  publisher  said  the  growth  of 
Trumbull,  from  fewer  than  8.000  resi¬ 
dents  in  I950  to  the  current  33.000  popu¬ 
lation.  with  a  projected  increase  to 
50.000  over  the  next  1 5  years,  was 
largely  responsible  for  his  decision  to  go 
daily  at  this  time. 

Previously  delivered  by  mail.  Times, 
with  a  6.000  ABC  circulation,  is  switch¬ 
ing  to  home  delivery.  It  will  be  printed  by 
the  printing  division  of  the  Times  (The 
Trumbull  Printing  Company)  which  op¬ 
erates  as  a  central  offset  printing  plant 
for  nearly  50  publications. 

Electronic  facsimile  equipment  will 
connect  the  editorial,  advertising  and 
business  office  with  the  printing  plant 
which  is  located  about  six  miles  away. 
The  new  daily  will  carry  United  Press 
International  stories  and  photos,  plus 
various  nationally  syndicated  material, 
but  the  accent  will  remain  on  local  news 
coverage. 

The  editorial  staff  will  include:  editor 
William  Blando;  managing  editor  Lem 
McCollum;  spiuts  editor  David  Walsh; 
women's  editor  Mrs.  Ellen  Beveridge; 
education  reporter  Phillip  Sloan:  chief 
photographer  John  Harvey;  and  several 
free  lance  photographers  and  a  number 
of  parttime  local  contributors. 

Mrs.  Naoma  Logie  v^ill  supervise  the 
advertising  department,  vsith  Stephen 
Veroczi  serving  as  general  manager. 
Diamond,  at  least  initially,  will  direct  the 
circulation  program  through  a  staff  of 
five  district  managers  and  some  80  car¬ 
rier  boys  and  girls. 

The  home  delivery  cost  will  be  60 
cents  weekly  and  the  newsstand  price 
will  continue  to  be  20  cents  a  copy. 


ABC  promotes  two 

Two  ABC  executive  staff  changes 
have  resulted  from  recent  actions  of  the 
Audit  Bureau  of  Circulations'  board  of 
directors. 

Lee  R.  Baker  was  elected  vice-, 
president-auditing.  He  has  served  as 
manager-auditing  since  1970. 

A  broader  scope  of  responsibilities  for 
ABC  vicepresident  Carroll  H.  Hudders. 
Jr.  was  recognized  w  ith  the  new  designa¬ 
tion.  vicepresident — advertiser  and  ad¬ 
vertising  agency  relations.  While  the 
range  of  his  activities  are  substantially 
enlarged.  Hudders  will  continue  to  work 
out  of  the  Audit  Bureau's  New  York  of¬ 
fice,  which  he  continues  to  manage. 
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Versatile^  Relicibley  Quiet... 


THE  SERIES  B400 
REPERFORATOR 
BY  EXTEL 


Tape:  Exceptionally 
rugged,  very  quiet  punch 
mechanism  handles  5, 6,  VHH 
or  8-level  in-linefeed  hole 
tape— or  6-level  advanced  feed  hole— 
for  paper,  polyesters,  or  various  lami¬ 
nated  or  coated  composites.  Handles 
rolls  up  to  1 4"  in  diameter— 3000  feet. 
Speed:  Switch  selectable  for  any 
two  speeds  up  to  30  cps. 

Start-up  Buffer:  64  character  buffer 
memory  for  instant  reception— no 
wait  for  motor  start-up. 

Interface  Options:  Parallel  bit;  15  pin 
connector,  TT  levels,  •  busy- 

ready  signal.  Serial  bit;  1^ 

DC  loop,  20/60  mA, 
neutral  or  polar  keying,  EIA 
RS232C,  or  TTL  ^ 

Power  Input:  1 1 5/230  VAC  (strap- 
pable)  Max.  range  -1-25%  —20%  de¬ 
pending  on  tape  compensation.  40 
watts  idling,  1 20  watts  maximum.  ^ 


PEDESTAL  STAND  OPTIONAL 


For  more  information  contact 


Extel  Corporation 

Northbrook,  IL  60062 


FIRST  BICKEL  SCHOLARS  HONORED — First  tecipients  of  Karl  and  AAadira 
Bickel  journalism  scholarships  at  Stanford  University  (Calif.)  are  congratu¬ 
lated  by  Marvin  Vorderburg,  vicepresident  and  trust  officer  of  Southeast 
Banks  Trust  Company  of  Sarasota,  Florida,  which  handles  the  Bickel  estate. 
Karl  Bickel,  long  time  UPl  staffer,  was  president  of  the  organization  from 
1923  until  his  retirement  in  1935.  Students  with  Vorderburg,  from  left  to 
right,  are:  Mary  L.  Hayes,  Syracuse,  N.Y.;  John  R.  Aboytes,  Alviso,  Ca.;Lynn 
R.  Addison,  Washington,  D.C.;  Jefferson  D.  Charles,  Dominica;  Harry  R. 

Wilson,  Pittsburgh,  Pa.;  and  Bonnielee  C.  Achee,  Egg  Harbor  City,  N.J. 


J-school  majors 
still  climbing 

Despite  admission  tests  and  ceilings, 
the  enrollment  of  journalism  majors  in 
.American  colleges  and  universities  con¬ 
tinued  to  grow. 

According  to  a  survey  by  Paul  V. 
Peterson  of  Ohio  State  University. 
64.151  students  are  now  enrolled  as  jour¬ 
nalism  majors,  an  increase  of  16.59f.  The 
increase  is  in-line  with  a  growth  rate  that 
began  in  1971  and  has  continued  through 
the  last  five  years. 

According  to  Peterson,  “many  young 
people  believe  in  journalisms’  potential 
for  ‘changing  the  world.’  and  thus  have 
chosen  it  as  a  field  of  study,  as  one  might 
have  selected  political  science  a  few 
years  ago.” 

The  10  largest  schools  included  uni¬ 
versities  in  Austin.  Syracuse.  Boston, 
Georgia,  Missouri.  Florida.  California 
State  (Fullerton),  Tennessee  (Knoxvil¬ 
le).  South  Carolina  and  Kent  State. 

Top  student  writers 
picked  by  ANPA 

Two  students  from  Houston.  Texas, 
and  two  others  from  LaGrange.  111.  and 
Milwaukee.  Wis.  have  been  named  win¬ 
ners  in  the  1976  American  Newspaper 
Publishers  .Asscx:iation-Columbia  Scho¬ 
lastic  Press  Association  Writing  Contest. 
Winners  by  category  are: 

Best  Editorial:  Keith  Kluender.  John 
Marshall  Junior-Senior  High  School. 
Milwaukee. 

Best  News  Story:  Nick  Chriss,  Memo¬ 
rial  High  School.  Houston. 

Best  Sports  Story:  Mark  Snell,  Memo¬ 
rial  High  School,  Houston. 

Best  Feature  Story:  Steve  Cook, 
Lyons  Township  High  School.  LaG¬ 
range. 

Assistant  managing  editor  Charles  D. 
Treleven  of  the  Tucson  Daily  Citizen 
judged  the  entries. 

GOP  press  party 
tab:  $80,000 

How  much  does  the  free  press  cost 
nowadays? 

According  to  the  host  committee  of 
Kansas  City  that  is  helping  to  organize 
the  Republican  National  Convention,  the 
“free  press’  will  cost  them  approxi¬ 
mately  S80.000.  That  amount,  the  com¬ 
mittee  said,  will  be  earmarked  for  the 
traditional  convention  press  party. 

The  GOP  convention  manager 
explained  recently  that  the  blowout  is  a 
traditional  event,  sponsored  by  the  city 
for  the  hopes  of  “good  press’  from  the 
“free  press.’’ 
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Re-hiring  main  issue 
in  Chester  strike 

The  re-hiring  of  striking  unionists  has 
replaced  job  security  as  the  main  issue 
behind  the  16-week  press  strike  at  the 
Delaware  County  Daily  Times. 

Members  of  the  Newspaper  Guild  of 
Greater  Philadelphia  Local  10  began 
striking  on  November  24.  1975,  after 
contract  negotiations  broke  down. 
Members  of  the  Chester,  Pa..  Typog¬ 
raphical  Union,  Local  312  of  the  Interna¬ 
tional  Brotherhood  of  Teamsters  and  the 
Wilmington  Printing,  Pressmen  and  As¬ 
sistants  Union  322  have  observed  the 
picket  line. 

Now.  however,  the  principal  issue  is 
re-hiring  of  the  guild’s  82  employees. 
According  to  Ralph  Ingersoll  11,  presi¬ 
dent  of  the  Central  State  Publishing 
Corp.  which  owns  the  newspaper,  only 
27  guild  members  will  be  re-hired.  The 
Daily  Times,  he  said,  has  already  hired 
permanent  employees  to  replace  the 
strikers.  Replacements  for  members  of 
the  other  three  unions  observing  the  pic¬ 
ket  line  have  been  hired  on  a  temporary 
basis.  Those  union  members  will  be  able 
to  return  to  work. 

According  to  Ingersoll,  such  actions 
are  not  an  attempt  to  bust  the  unions. 
“No.  we  are  not  union  busters.  My 
father  was  in  tight  with  FDR  and  the 
New  Deal  and  we  have  always  been  sup¬ 
porters  of  the  labor  movement.  But  it 
never  crossed  our  minds  not  to  publish.  1 
have  no  second  thoughts  about  taking 
the  strike  over  the  issue  that  we  did.  That 
issue  was  life  and  death  to  us.” 

He  said  the  job  security  clause  could 
have  been  interpreted  to  mean  that  the 
Daily  Times  could  not  lay  off  employees 
because  of  economic  hardship  unless  it 
opened  its  books  to  the  unions  and 
proved  it  was  operating  in  the  red. 

Now  the  issue  of  re-hiring  is  more  im¬ 


portant  in  a  strike  that  has  seen  numer¬ 
ous  incidents  of  violence,  including  two 
bombings,  alleged  intimidation  of  adver¬ 
tisers.  and  destruction  of  cars. 

As  well  the  paper  has  sued  the  guild 
for  $1.7  million  in  damages  while  the 
guild  has  countered  with  a  $1  million  libel 
suit. 

According  to  guild  negotiators,  strik¬ 
ing  members  are  receiving  benefits  bet¬ 
ween  $55-85  a  week.  The  average  guild 
salary  is  $249  a  week.  So  far  the  union 
has  requested  a  $25  a  week  increase, 
while  the  Daily  Times  has  offered  $19. 


Journalism?  h’s  great!  But... 
Learn  to  type  . . .  and  to  ^lell. 


POSTER — The  journalism  depart¬ 
ment  at  Texas  Christian  University 
mailed  this  poster  to  high  schools  and 
community  colleges  in  the  Southwest 
to  encourage  students  interested  in 
journalism  to  put  basic  language  and 
typing  skills  at  the  top  of  their  list.  The 
model  in  the  ad  is  Mary  Dudley 
Stotesbery,  writer/editor  for  the  Austin 
American-Statesman  and  a  1975 
graduate  of  TCU. 
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Canadian  syndicate 
expanding  to  U.S. 

Guideline  Syndication  Services  of 
Vancouver,  B.C.  is  offering  a  new 
weekly  feature  for  children.  “Chika's 
Fun  Square.”  starring  characters  from 
the  CBC  television  series  "Chika’s 
Magic  Sketch  Book.” 

GSS  is  a  division  of  Guideline  Com¬ 
munications  Ltd..  Vancouver,  which  has 
been  supplying  community  newspapers 
in  British  Columbia  with  a  weekly  televi¬ 
sion  schedule.  The  syndicate  is  expand¬ 
ing  its  service  to  newspapers  in  the 
United  States  with  features  conceived, 
written  and  illustrated  by  Norm  Drew. 

Drew,  an  animator  who  has  worked  on 
films  produced  in  Canada  and  England 
and  for  NBC  and  ABC  TV  features  and 
"The  Electric  Company”  in  New  York, 
went  to  Vancouver  in  1973  to  help  direct 
"Wait  'til  Your  Eather  Gets  Home” 
(CBS  TV).  He  currently  produces  "Chi- 
ka’s  Magic  Sketch  Book."  Drew  is  a 
graduate  of  the  University  of  Alberta. 

The  new  Fun  Square  puzzle  will  be 
sent  out  monthly.  Guideline  Syndication 
Services  is  located  at  Ste.  11-415  West 
Cordova  Street.  Vancouver.  B.C.  V6B 
1E5. 

• 

NANA  reporters  win 
T.  L.  Stokes  award 

A  series  of  articles  showing  that,  con¬ 
trary  to  industry  claims,  there  was  no 
shortage  of  natural  gas  in  the  United 
States  last  year  has  won  Sheldon  Engel- 
mayer  and  Robert  J.  Wagman  of  the 
North  American  Newspaper  Alliance  the 
1975  Thomas  L.  Stokes  Award,  director 
Julius  Duscha  of  the  Washington  Jour¬ 
nalism  Center  announced  this  week. 

The  Stokes  Award  is  given  annually 
for  the  best  analysis  or  comment  in  a 
daily  newspaper  on  the  development, 
use  and  conservation  of  energy  re¬ 
sources,  the  protection  of  the  environ¬ 
ment,  or  other  conservation  and  natural 
resource  issues.  The  1975  competition 
brought  106  entries. 

Honorable  mention  citations  went  to; 
Nick  Snow  of  the  Deseret  News  in  Salt 
Lake  City  for  a  series  of  articles  on  the 
impact  of  an  expanding  energy  industry 
on  Utah. 

Mike  Toner  of  the  Miami  Herald  for  a 
series  of  articles  on  the  natural  resources 
of  Florida. 

Brian  Kelly  of  the  Washinftton  Star  for 
a  series  of  articles  on  the  effect  on 
Hopewell,  Va.  and  the  surrounding  area 
caused  by  the  manufacture  in  Hopewell 
of  the  chemical  Kepone. 

Judges  were  Brit  Hume,  ABC  News 
reporter;  Jerry  Landauer.  Washington 
Bureau  reporter  of  the  Wall  Street  Jour¬ 
nal;  and  Robert  Walters,  associate  editor 
of  Parade  Magazine. 
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Merriman  Smith 
Fund  competition 
open  until  April  2 

Syndicated  columnists  Marquis  Childs 
and  Philip  H.  Love  and  Carroll  Kilpat¬ 
rick  of  the  Washington  Post  will  judge 
the  Merriman  Smith  Memorial  Fund 
award  competition  for  best  presidential 
news  coverage  during  1 975. 

The  winner  of  the  $500  prize  will  be 
announced  during  the  annual  dinner  of 
the  White  House  Correspondents  As¬ 
sociation  in  Washington  May  I . 

The  Fund  was  organized  in  1 970  after 
the  death  of  the  United  Press  Interna¬ 
tional  correspondent  who  covered  the 
White  House  for  more  than  30  years. 

Entries  must  be  postmarked  no  later 
than  April  2.  addressed  to  the  Merriman 
Smith  Memorial  Eund,  1029  National 
Press  Building.  Washington.  D.C.  20045. 
Each  entry  must  be  accompanied  by  an 
official  form  obtainable  from  the  Eund. 
and  only  one  entry  may  be  filed  by  a 
nominee  or  in  a  nominee's  name. 

• 

Fairchild  syndication 
director  appointed 

Catherine  Warren  has  been  named 
syndication  director  for  Eairchild  Publi¬ 


cations,  including  Women’s  Wear  Daily, 
W,  Daily  News  Record,  Footwear  News, 
Home  Furnishings  Daily  and  Supermar¬ 
ket  News.  Ms.  Warren  has  been  a  mer¬ 
chandising  editor  of  Glamour  magazine 
and  an  account  executive  for  Wyse  Ad¬ 
vertising.  She  is  a  graduate  of  Kent  State 
University. 

• 

Ellen  Goodman 
goes  national 

The  Boston  Globe  column  by  Ellen 
Goodman  is  now  being  syndicated  na¬ 
tionally  by  the  Washington  Post  Writers 
Group,  directed  at  "people”  pages  of 
newspapers. 

Goodman's  "At  Large”  has  been  run¬ 
ning  on  the  op-ed  pages  of  the  Post  for 
several  months  and  the  first  two-a-week 
distribution  nationally  began  March  16. 

Goodman  joined  the  Globe  in  1967  as  a 
reporter  and  since  1974  has  been  a 
fulltime  columnist.  Before  that  she  was 
with  the  Detroit  Free  Press  for  two 
years.  A  graduate  of  Radcliffe  College  in 
1963.  she  spent  another  year  at  Harvard 
in  1973  on  a  Nieman  fellowship  studying 
the  dynamics  of  social  change  in 
America. 

Currently  in  addition  to  her  column. 
Goodman  is  working  on  a  book  on  social 
change  for  publication  by  Doubleday 
later  this  year. 
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Doner  assigned 
Pillsbury  product 

The  Pillsbury  Company  added  W.  B. 
Doner  and  Company  to  its  roster  of  ad¬ 
vertising  agencies  with  the  announce¬ 
ment  of  the  agency's  appointment  for 
"SQUOZE."  a  pre-sweetened  powdered 
soft  drink  mix  from  its  grocery  products 
company. 

Concurrent  with  the  appointment  was 
the  announcement  by  Raymond  V.  Kim- 
rey.  vicepresident  and  general  manager 
of  the  Pillsbury  grocery  products  com¬ 
pany  and  Stanley  T.  Burkoff.  president 
of  the  agency,  of  a  multi-million  dollar, 
multi-media  advertising  campaign  to 
support  the  national  introduction  of  the 
new  product. 


D  policy  attacked 

A  new  policy  that  requires  Wayne 
State  University  journalism  majors  who 
receive  Ds  in  journalism  classes  to  repeat 
those  classes  has  been  challenged  by 
university  ombudsman  Ted  Fleming  “as 
illegal  as  hell."  The  policy  was  put  into 
effect  in  February. 


Bicen  want  ads 

The  Detroit  Free  Press  is  selling  2-line 
classified  want  ads  for  seven  days  for 
$17.76  w  ith  21  extra  days  at  no  charge.  If 
the  item  is  sold  in  less  than  7  days,  the 
newspaper  will  refund  some  of  the  cost 
of  the  ad. 


Branham  scholarships 

Branham  Newspaper  Sales  is  offering 
two  $5(K)  college  scholarship  awards.  It 
is  the  19th  year  the  program  has  been  in 
existence.  The  awards  are  available  to 
any  employe,  child  or  grandchild  of  an 
employe  of  a  Branham  represented 
newspaper.  For  details  contact  the  tlrm 
at  777  Third  Ave..  N.Y.  10017. 


Grice  Resigns 

Julius  G.  Grice  Jr.,  general  manager. 
Pensacola  (Fla.)  News-Journal  and  28 
years  with  the  company,  resigned  March 
6.  He  said  he  will  seek  new  employment 
in  some  other  business  in  Pensacola  or 
with  a  newspaper  elsewhere. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CITIZEN  ACTION 


4CX)  CRISP  WORDS  weekly  for  city  and 
suburban  readers.  How  to  use  "Town 
Meeting"  techniques  to  solve  neighbor¬ 
hood  problems.  John  McKean.  333  E. 
43  St.,  New  York,  N.Y.  10017. 


COMIC  STRIPS 


HARDPAN — A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle. 
Wash.  98104. 


CONSUMER  NEWS 


CONSUMER'S  NOTEBOOK— An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly.  Free  samples.  Patricia  Couch, 
1306  S.  Oak  Cliff,  Dallas.  T*.  75208. 


ELECTION  CAMPAIGN 

FRANK  CHURCH  j 

pix  showing  the  candidate  in  Idaho  with  > 
family,  fishing,  speaking,  etc.  Great  for  | 
picture  editor  needs  and  candidate  pro¬ 
file  stories.  Some  color.  David  R.  Frazier. 
Box  5242.  Boise.  Idaho  83705.  Ph:  (208)  ! 
342-9250.  j 


ENERGY 


SOUTHWEST  ENERGY — Weekly  news 
column  about  conventional  and  alter¬ 
nate  energy  sources  in  Texas  and  New 
Mexico.  Free  clips.  Jolly  Schram,  P.O. 
Box  3425.  Midland.  Texas  79701. 


GARDENING 


EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson,  Down  to 
Earth,  Box  66.  Needham,  Mass.  02192. 


HUMOR 


CAPITOL  COMEDY  spoofs  Washington. 
Sharp  one-liners  for  column  or  fillers. 
Trial  basis.  Jack  Posner.  220  Madison 
Ave..  New  York,  N.Y.  10017. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank. 
N.J.  07701. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


FEATURES  AVAILABLE 


PROBLEMS 


READER  CONCERNS  handled  with 
snap,  impudence,  compassion.  It's  hot. 
new,  heavy.  It's  ENt^OUNTEP  by  Bruce 
Humphrey.  284  N.  Buena  Vista.  Newark. 
Ohio  43055. 


WASHINGTON  COVERAGE 


EDITORS  -  PUBLISHERS 
You  can  have  your  own 
Washington  news  bureau  for 
only  $1  per  thousand  cir¬ 
culation. 

More  than  40  years  experi¬ 
ence  localizing  Washington 
news.  We  specialize  in  cover¬ 
ing  the  White  House,  Con¬ 
gress  and  Defense.  Weekly 
cost  based  on  $1  per  thou¬ 
sand  circulation,  but  will 
consider  query  arrangement. 

TUFTY  NEWS  SERVICE 
997  National  Press  Building 

Washington,  D.C.  20045 
(202)628-3335 


WEEKLY  FEATURES 


SANDCASTLES  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip.  Free  samples 
and  releases.  No  obligation.  Sandcastles. 
Box  1356.  Newport  News.  Va.  23601, 


"ADVENTURES  IN  FUN  "—Hobbies, 
projects,  games  for  pre-teen  readers. 
FULL  tabloid  size  page.  Low  priced. 
Write:  Flayer  Assoc,,  Box431,  Ridgefield, 
N.J.  07657. 


"GOD'S  COUNTRY."  Weekly  camera- 
ready.  No  matter  where  we  live— North, 
East,  South  or  West,  if  we  love  our 
homes,  our  towns  and  cities,  the  coun¬ 
tryside.  our  favorite  retreats,  we  call  it 
GOD'S  COUNTRY.  Reader  response 
great.  First  3  free.  Blackburn  Syndi¬ 
cated  Features.  Box  387.  Rye.  Colo. 
81069. 


LEARNING  TODAY— In-depth  look  at 
education's  problems;  how  parents  can 
help  kids  with  basic  skills.  5(X}  words 
weekly  by  teacher,  former  editor  Mike 
Crim.  Free  sample.  3419  Medina.  Bowie, 
Md.  20715. 


YOUR  WORLD  general  interest  column 
on  worldwide  intriguing  events,  places, 
facts.  VANCE  FEATURES,  207  Gold  St., 
Park  Forest.  III.  60466. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspap)ers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  And  if  you  don’t 
want  your  reply  to  be  sent  to  any  property  held  by  a  group,  it’s  best 
to  list  the  properties.  We  know  the  daily  newspaper  holdings  of  most 
groups — but  a  suburban,  weekly  or  new  acquisition  might  slip  by  us. 
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ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


WANT  TO  REACH  UNDER-30S?  In  the  8 
weeks  we've  been  advertising.  Good  Times 
has  received  94  inquiries  about  franchis¬ 
ing  from  publishers  in  26  states.  If  you 
have  a  large  college  population  in  your  area 
and  a  music  scene.  Good  Times,  the  music 
paper  can  help  you  reach  the  youth  mar¬ 
ket.  We've  just  sold  our  second  franchise 
in  Palm  Beach.  For  more  information  on 
how  to  make  high  profits  write  to;  Good 
Times,  80-32  164th  St..  Jamaica,  N.Y. 
11432. 

OLD  PRO  writer-publisher-editor-admaker 
wishes  to  sell  full  equity  in  a  5600  weekly 
that's  Bible  and  all  else  to  this  truly 
affluent  community.  I'm  53.  want  to  con¬ 
tinue  to  write,  period.  Let's  talk.  J.C.  Mc¬ 
Donough,  The  New  Beacher.  Tinkers  Dam 
Arcade.  Michigan  City.  Ind.  46360.  (219) 
872-0681  or  879-6649. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


ARE  YOU  running  m  the  red  because  of 
high  printing  costs?  Publisher  with  Com- 
pugraphic  typesetting  equipment,  com¬ 
posing  room  and  competent  staff  is  pre¬ 
pared  to  exchange  printing  and  other  ser¬ 
vices  for  equity  in  a  trade  or  consumer 
newspaper  with  growth  potential.  We  have 
mailing  and  other  facilities  at  our  dispo¬ 
sal.  Our  location  is  central  New  Jersey. 
For  further  information  write  Box  537, 
Editor  &  Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


EDITOR  &  PUBLISHER  for  March  20,  1976 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(Payable  with  order)  (Remittance  should  accompany 

copy  unless  credit  established) 

i  weeks  —  SI  35  pet  line,  per  issue  4  weeks  —  52  00  pet  line  per  issue 

3  weeks  —  51  45  per  line  per  issue  3  weeks  —  52  10  per  line,  per  issue 

2'weeks  —  51  55  per  line,  per  issue  2  weeks  —  52  20  per  line,  per  issue 

1  week  —  51  65  per  line  1  week  —  52  30  per  line 

Count  approximately  39  characters  and/or  spaces  per  tine 
3  tines  minimum  (no  abbreviations) 

Add  51  00  per  insertion  tor  boi  service  and  count  as  an  eitra  line  on  your  copy. 

Alt  mail  service  on  box  numbers  also  available  at  51.50  extra. 

Due  to  change  in  postal  charges,  only  box  number  responses  going  outside  the 
continental  United  States  will  be  marked  Air  Mail  and  charged  extra  lor  Air  Mail  service. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rate  for  display  classified  is  $4  35  per  agate 
line— $60  90  per  column  inch  minimum  space 

Closftifiwd  Contract  Ratos  Avoilable  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PA4  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  tor  1  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

CONVENTION  COVERAGE 

NEWSPAPER  BROKERS 

COP  CONVENTION — Experienced  Kansas 
City-based  freelancers  will  cover  Republi¬ 
can  Convention  for  you.  Get  your  dele¬ 
gates’  reactions.  State  needs  to:  earpiece. 
Box  1603.  Kansas  City,  Mo.  M141. 


INSTRUCTION 


OVERSEAS  REPORTING?  Interested?  Get 
started  this  summer  in  London.  University 
of  Pacific,  ACO,  Stockton,  Calif.  95211. 


MAGAZINES  FOR  SALE 


INTERNATIONAL  FINANCIAL  MAGAZINE 
Monthly.  High  profit  margin  on  subscrip¬ 
tions  alone.  Lucrative  satellite  profit  cen¬ 
ters.  World  renowned  contributing  editors 
on-stream.  Little  direct  staff  required.  80 
lbs.  cover.  70  lbs.  body.  Foreign  editions  in 
negotiation.  Fills  a  periodical  vacuum. 
First  class  package  in  all  respects.  Im¬ 
mediately  available.  Contact:  Matrix  Pub¬ 
lishing.  Box  67433.  Los  Angeles,  Calif. 
90067.  Tel.  (213)  545-1246. 


.  . . . 

^  NEWSPAPER  APPRAISERS 

CLASSIFIED  ADVERTISING 

Order  Blank 

APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 

R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

Address 


Authorized  by 


Classification 


iJuiiL-ijmmimi 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO.  ’’Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  anrj 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay.  Cal.  93247  (209)  562-2587 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road.  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


JOHN  N.  JEPSON,  broker  serving  the 
Northwest.  Box  B.,  Townsend,  Mont. 
59644,  (406)  266-4233. 


PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.  0.  Dr.  12428, 
Panama  City,  Fla.  32401. 


NEWSPAPERS  FOR  SALE 


OFFICIAL  RURAL  WEEKLY  and  job  print¬ 
ing  plant  grossing  $90,000.  net  over  12%. 
Reasonably  priced.  Terms.  Write  Box  226, 
Falconer,  N.Y.  14733. 


3  PROFITABLE  WEEKLY  newspapers  in 
large  metro  area.  Combined  controlled  cir¬ 
culation  in  excess  of  150,000.  Modern 
plant.  Annual  gross  in  excess  of  2V2  mill¬ 
ion.  Cash  only,  $6  million.  Box  432,  Editor 
&  Publisher. 

FOR  SALE — Well  established  and  reputa¬ 
ble  monthly  regional  covering  the  field  of 
pleasure  boating.  West  Coast  location, 
grossing  over  $200,000  per  year.  Good  net 
with  very  secure  market  and  growth  poten¬ 
tial.  Serious  inquiries  invited.  $300,000. 
Write  Box  498,  Editor  &  Publisher. 


MINORITY  INTEREST  (27%)  in  long  estab¬ 
lished  San  Francisco  suburban  semi¬ 
weekly.  Box  472,  Editor  &  Publisher. 

TOP-QUALITY  ALASKA  weekly  in  timber- 
fishing-tourism  town.  $40M-plus  gross. 
Price  $30M.  J.  Bryson,  The  Wrangell  Senti¬ 
nel,  Box  798.  Wrangell,  Alaska  99929. 


AREA  2,  group  of  weeklies,  gross 
$230, (X)0.  all  latest  offset  equipment.  In¬ 
cluding  real  estate.  Asking  $50C),0(K).  Box 
518.  Editor  &  Publisher. 

NORTHWEST  INDIANA  shopping  publi¬ 
cation.  well  established,  circulation 
10,000,  delivered  controlled  circulation. 
Projected  1976  gross  over  $140,000.  P.O. 
Box  364,  Monticello.  Ind.  47960, 


SUBURBAN  ZONE  8  WEEKLY,  gross 
$117, OCX),  complete  composition  equip¬ 
ment,  conservative,  wants  buyer  or  in¬ 
vestor  to  help  gear  for  phenomenal 
growth.  Box  536,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXCLUSIVE  WEEKLY  with  3500  to  7000 
paid  circulation  wanted  in  Midwest.  East 
or  South.  Send  recent  edition,  full  facts, 
please.  Confidence  respected.  Our  group 
can  make  large  down  payment.  Box  260, 
Editor  &  Publisher. 

MAN  AND  WIFE  want  weekly  at  rural  trade 
center.  Gross  approximately  $100,000. 
Central  printing.  Have  down  payment.  Jim 
Boan,  447  N.  Dover,  LaGrange,  Park,  III. 
60525. 


Assign  a  box  number  ancJ  mail  my  replies  daily 


To  Run: 


-Weeks 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  tO:  EDITOR  &  PUBLISHER  •  850  Third  Av(.  •  New  York,  N.Y.  10022 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  or  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach.  Florida  33515.  No  obligations,  of 
course. 

SYD  GOULD  ASSOCIATES 
’’the  broker  with  instant  buyers” 
SALES,  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


EXCLUSIVE  WEEKLY  wanted  west  of  Roc¬ 
kies,  $1(X).000  gross  range  (will  consider 
larger  paper  with  partner).  Send  recent 
edition,  facts  Box  483,  Editor  &  Publisher. 

WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 


PRINT  SHOPS  FOR  SALE 

JOB  SHOP  for  sale  in  southern  New  Jersey. 
Combination  hot  and  cold  type.  Located  in 
plant  separate  from  newspaper  of  which  it 
is  now  part.  Good  opportunity  for  person 
willing  to  devote  himself  to  expanding  an 
already  established  business.  1975  gross 
exceeded  $45,000.  Phone  Darrell  Kopp, 
(609)  465-7146. 
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ANNOUNCEMENTS 

PERSONALS 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES  &  MACHINERY 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS — 4500.  Compuwriter  I — 4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts.  Church  Rd.,  Mt.  Laurel.  N.J.  (609) 
235-7614. 


SINGER  FRIDEN  JUSTOTEXT  70.  Jus- 
toperf  8203.  plus  2  reproducers.  Good 
condition,  high  copy  output.  Hank  Han¬ 
sen.  (314)  389-6666. 


EXCEPTIONAL  BUY  on  used  Linotron  505s. 
One  used  505  NC  72  pt.  (hard  wired) 
machine  for  $13, (XX).  One  used  505  TC  72 
pt.  for  $35,000.  The  above  equipment  is 
sold  on  an  “as  is.  where  is"  basis,  cash 
prior  to  shipment.  Contact  Ray  Kazlas, 
(516)  694-1300. 


PLASTIC  BAGS 


NEWSPAPER  BAGS  ARE  A 
SOURCE  OF  PROFIT  IF  .  .  . 

You  sell  advertising  on  them!!  We  have 
been  helping  publications  sell  ads  on  bags 
for  the  past  three  years.  We'll  pass  along 
our  experience  to  you  through  a  marketing 
plan  that  conveys  sales  techniques, 
suggested  selling  prices,  and  your  costs. 
Write  on  your  letterhead  to  Dale  Strack, 
DelSymCo.  Old  Marlton  Pike.  Marlton.  N.J. 
08053.  (609)  983-5456.  Include  a  sample 
of  the  bag  you  are  now  using  and  the 
quantity  you  order  monthly. 


CAMERA  &  DARKROOM  _ PLATEMAKING 


for  executives  and 
professional  people 

LOANS  by  MAIL 

Any  Amount 
Desired  to  — 

Personal,  private,  discreet.  All  de¬ 
tails  arranged  rapidly  by  mail.  Com¬ 
petitive  rates.  Please  mail  coupon 
for  full  information. 


$10,000 


No  obligation. 


R.  L.  Lovitt, 

Executive  Loon  Director 

Postal  Finance  Co.,  Dept.  8S-03 

817  E  Colorado  Blvd., 
Posodeno,  Co.  91101 

Please  send  complete  information  ir 
plain  envelope 

Nome 

Address 

City  State  Zip 

one  of  THE  ST  PAUL  COMPANIES 


EQUIPMENT  &  SUPPLIES 


KODAK  VERSAMAT  FILM  PROCESSOR, 
model  5A-N.  for  black  and  white  sheet 
film  to  5x7''  and  roll  film  to  5"  wide.  This 
used  but  well-maintained  machine  is  now 
available  for  your  photo  department.  Kodak 
will  assist  in  installation  and  provide  ser¬ 
vice.  Price  $1,395.  FOB  Allentown.  For  in¬ 
formation  call  Mr.  Rockmaker,  (215)  433- 
4241.  Call-Chronicle  Newspapers.  Allen¬ 
town.  Pa.  18105. 


MAILROOM 


THREE  (3)  SIGNODE  automatic  bottom 
wrap  machines.  Model  #BW50.  Approxi¬ 
mately  five  years  old  in  excellent  condi¬ 
tion  capable  of  sustaining  a  reliable  speed 
of  twenty  bundles  per  minute.  Electrical 
requirements:  3Ph.  208V,  60  cycles.  $600 
each  or  all  three  for  $1500.  Contact  Loyd 
Mitchell.  Courier-Journal  &  Times,  Louis¬ 
ville.  Ky.  40202,  (502)  582-4181. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood.  Calif. 
90301.  (213)  674-4040  or  678-3432. 


NEWSROOM  COPY 
PROCESSING  SYSTEMS 


TWO  BROWN  “Ultra-Lite"  50(X)  platemak- 
ers.  Metal  Halide  light  source.  Exposes  a 
3M  type  "R  "  plate  in  20  seconds.  33  x43 
plate  capacity.  2  years  old.  $25(X)  each  or 
both  for  $4500.  Daily  Northwestern.  224 
State  St.,  Oshkosh,  Wise.  54901.  (414) 
235-7700.  ask  for  Duane  Brasch. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9  16  x  36 
Goss  Suburban  6  units.  2  folders 
Goss  Suburban.  1500  series.  25.000  PPH. 

4  units,  folder  with  quarter,  half  fold 
Goss  Suburban.  1500  series.  25.000  PPH, 
3  units,  folder  with  quarter,  half  and 
double  parallel  fold 

Goss  Urbanite  5  units.  23  9  16  x  36.  1971, 
2  folders 

Goss  Urbanite  presses 
Goss  Metro  4  units,  1970 
(jOSS  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  V-25.  3  units.  1972 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units.  2  folders.  1964 
Mueller  3-pocket  inserter.  Model  227 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


HENDRIX  6100  SYSTEM  21-2  years  old,  two 
5700  terminals  and  controller.  1  OCR  1,  2 
facit  punches,  2  readers.  $25.0(X).  Con¬ 
tact  Gary  Dishman.  447  Lowell  Ave., 
Haverhill.  Mass.  01830.  (617)  374-0321. 


3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $50CK)  each  or  $12,000  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling.  W.  Va.  26003 
Ph:  (304)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  pert  tapes  at  our  same 
prices — lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44313 


E&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds- 
are  in  your  community 


PRESSES  FOR  SALE 

Hoe  64-Page  Magazine  Presses 
Three  64-page  two-color  web  perfecting 
magazine  presses  to  produce  trim  size  9^4" 
X  12  V.  Fully  equipped  with  reels,  tensions 
and  pasters,  jaw  folders  and  Offen  gas 
dryers. 

Completely  refurbished  and  modernized  in 
1960.  Available  90  days.  Offered  at  a  frac¬ 
tion  of  replacement  cost. 

Now  producing  extremely  high  quality 
magazine  product.  Located  central  United 
States. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  42362 


1  FAIRCHILD  NEWSKING  web  offset 
press,  6  units.  2  Colorking  folders, 
22^4"x36",  year  1967.  Available  im¬ 
mediately.  Call  collect:  (617)  475-3210. 


7  UNIT  GOSS  SUBURBAN  1500  series 
capacity  of  25,000  IPH  with  half,  quarter 
and  double  parallel  folder.  Will  consider 
splitting  up  press— 4  units  and  folder  and 
3  units  and  folder  complete  with  motor 
drives.  Box  455.  Editor  &  Publisher. 


4  CUTLER  HAMMER  Precision  Electro- 
Pneumatic  definite  purpose  newspaper 
counter-stackers.  All  4  in  original  crates, 
never  used.  Contact  K.  Koessler  Jr.,  Great¬ 
er  Buffalo  Press,  302  Grote  St.,  Buffalo, 
N.Y.  14207.  Ph:  (716)  876-6410. 


PRESS  FOR  SALE 

Hoe  32-Page  Magazine  Press 
Hoe  32-page,  double  5-color  web  perfect¬ 
ing  magazine  press  to  produce  trim  size 
9%"  X  12V.  Fully  equipped  with  reels, 
tensions  and  pasters,  jaw  type  folder  and 
Offen  gas  dryer. 

Available  90  days.  Offered  at  a  fraction  of 
replacement  cost. 

Now  producing  extremely  high  quality 
magazine  product.  Located  central  United 
States. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  42362 


COTTRELL — 6  units  V-22;  folder-balloon 
former;  Sheridan  FF51-3  pocket:  IDAB 
CS202  stacker:  2  Wood  reels  35".  3-arm. 
Contact  Houston  Westside  Reporter,  1410 
Campbell  Rd.,  Houston.  Texas  77055. 
(713)  467-0200. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St,  N.W..  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED: 

HOE  COLORFLEX. 

BOX  264.  EDITOR  &  PUBLISHER. 


WANTED:  Goss  Community.  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 


BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  artwork  you’ll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  free  sample  copy  and  low  rates. 
CIRCULATOR  S  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Ala.  36606. 


NEED  MORE  HOME 
DELIVERY? 

If  so,  consider  a  change  of  pace  from 
routine  promotions!  Want  fast  and  subs¬ 
taining  results?  Our  organization  can  do  it 
for  you.  Thanks  to  a  carefully  planned  and 
soundly  executed  telephone  solicitation 
program.  We  give  you  that  increase,  at  a 
most  reasonable  cost  per  subscription. 
This  is  because  our  telephone  solicitation 
methods  are  thorough  and  skilled.  Backed 
by  years  of  active  experience  in  this 
specialized  field  for  both  daily  or  weekly 
newspapers.  Call  or  write  for  further  in¬ 
formation. 

ROBERT  NELSON  CAMPAIGNS 
8267  Sepulga  Dr. 

Country  Lakes.  Brownsmills,  N.J.  08015 
(609)  893-2418 


BOYS  AND  TELEPHONES 
Are  available  for  your  newspaper.  We  can 
increase  your  circulation  100%  verified 
orders,  cancellation  rate  is  less  than  6%. 
Many  years  experience  on  large  and  small 
newspapers.  Vi/rite  Circulation  Promotion, 
84  N.E.  Loop  410,  Suite  262W,  San  An¬ 
tonio,  Texas  78216. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


FRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rf.  2.  Box  2285.  McAllen,  Texas  78501, 
(512)  682-7011. 


Help 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


Wanted... 


WANTED;  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251.  EDITOR  &  PUBLISHER 


WANTED:  Used  Community  or  Suburban 
(3oss  offset  press  at  least  4  units.  No  deal¬ 
ers.  Call  collect :  (3 1 7)  345-5 1 34.  John  May- 
hill,  Box  90.  Knightstown.  Ind.  46148. 


GOOD.  TOP-RUNNING  condition  Compu- 
graphic  2961  high  speed.  Phone  Bill  or 
Marc  Postlewaite,  (615)  436-4175,  The 
Mountain  Press,  Gatlinburg,  Tenn,  37738. 


2  TO  5  UNITS  of  Goss  Urbanite.  Present 
folder  #U-593.  Also  folder-balloon  former, 
skip-slitter:  2  or  3  tier  rollstand  and  75HP 
motor.  (415)  757-2525— Gary  L.  Fernau. 
P.O.  Box  70.  DAILY  LEDGER,  Antioch, 
Calif.  94509. 


MUSEUM  COLLECTOR  wants  713-20, 
713-10  Photons,  Compstar  190  suitable 
restoration.  Trading  in  to  Dymo?  Will  swap 
equal  trade-in  value  machine  plus  cash. 
Box  205,  Hopewell  Jet.,  N.Y.  12533.  (914) 
226-4711. 


WANTED;  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED:  Used  inserting  equipment.  Pre¬ 
fer  Mueller  227  with  4  stations.  Reply:  The 
Village  Advocate.  P.O.  Box  2145,  Chapel 
Hill,  N.C.  27514.  Ph:  (919)  929-7121. 


WANTED:  Didde  Glaser  3-station  inserter. 
No  dealers.  Call  collect:  (317)  345-5134, 
John  Mayhill,  Box  90,  Knightstown,  Ind. 
46148. 


ACADEMIC 


INSTRUCTOR  ASSISTANT  PROFESSOR 
to  teach  photojournalism  plus  one  course 
per  term  in  either  news-editorial,  advertis¬ 
ing  or  public  relations.  Masters  Degree 
lus  professional  experience  required, 
revious  teaching  experience  helpful. 
$10,000-12,500  for  nine  months,  depend¬ 
ing  on  qualifications.  Send  resume  to  Dr. 
Deryl  R.  Learning.  Chairman,  Department 
of  Journalism.  Marshall  University,  Hunt¬ 
ington.  W.  Va.  25701.  Application  Dead¬ 
line:  April  1.  1976.  Marshall  University  is 
an  Affirmative  Action/Equal  Opportunity 
Employer. 


TWO  FACULTY  OPENINGS  for  Fall  1976. 
First  position  involves  teaching  some  com¬ 
bination  of  advertising  principals:  media 
planning:  copy  and  layout:  campaigns;  so¬ 
cial  issues  and  advertising.  Second  posi¬ 
tion  is  teaching  advertising  and  news- 
editorial  courses.  PhD  preferred.  Advertis¬ 
ing  and  media  experience  required.  Rank 
and  salary  open.  Send  resume  with  list  of 
references  to  F.T.  Marquez,  Faculty  Ap¬ 
pointments  Committee.  Southern  Illinois 
University.  Carbondale,  III.  62901. 


ASSOCIATE  PROFESSOR  OF  JOURNAL¬ 
ISM— New  tenure-track  position.  Candi¬ 
dates  must  have  several  years  of  signifi¬ 
cant  media  experience.  PhD  or  near  com¬ 
pletion  in  Journalism  or  related  fields. 
Must  be  qualified  to  teach  news-editorial 
and  graduate  courses  for  growing  MA 
program.  Advertising  and  PR  experience 
highly  desirable.  Equal  Opportunity  Em¬ 
ployer.  Contact  Dr.  David  C.  Henley,  Chair¬ 
man.  Dept,  of  Journalism,  University  of 
Wyoming,  Laramie,  Wyo.  82071.  Deadline 
April  26. 


EDITOR  &  PUBLISHER  for  March  20,  1976 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


DIRECTOR,  for  progressive  School  of 
Journalism.  With  demonstrated  adminis¬ 
trative  and  teaching  ability  and  profes¬ 
sional  media  experience,  to  direct  700 
students  and  10  faculty  in  broadcast, 
public  relations,  newswriting/editorial, 
magazine  and  photojournalism  programs. 
Earned  Masters  preferred.  Start  July  1, 
1976.  Send  nominations  and  applications 
by  April  15,  1976,  to  Marie  R,  Hodge, 
Chairperson,  Search  Committee,  College 
of  Business  Administration,  Bowling 
Green  State  University.  Bowling  Green, 
Ohio  43403.  An  Equal  Opportunity  Em¬ 
ployer. 


3  FULL-TIME  POSITIONS,  September 
1976,  in  broadcast  news,  public  affairs  re¬ 
porting  and  editing/graphics.  M  A  or  Doctor¬ 
ate  preferred.  Media  and  teaching  exper¬ 
ience.  Assistant  professor  rank.  Salary 
range  $13-16,000.  University  has  27,000 
students.  500  J-majors,  Los  Angeles  sub¬ 
urbs.  Send  resume  and  references  to  Dr. 
Sam  Feldman.  Acting  Chairperson,  Journa¬ 
lism  Department,  Cal  State  University, 
Northridge,  Calif.  91323.  April  15  deadline. 
Equal  Opportunity  Affirmative  Action 
Employer. 

KENT  STATE  UNIVERSITY  School  of  Jour¬ 
nalism-Assistant  or  Associate  Professor 
of  Journalism  with  teaching  specialties  in 
public  relations  and  business  and  indust¬ 
rial  editing,  media  selection,  or  writing. 
Solid  professional  experience  is  required; 
PhD  preferred.  Nine  months  position.  Sal¬ 
ary  commensurate  with  experience  and 
qualifications.  Send  resume  tO:  Dr.  Murvin 
H.  Perry.  Director,  School  of  Journalism. 
Kent  State  University,  Kent,  Ohio  44242. 


ASSISTANT  PROFESSOR  OF  JOURNAL¬ 
ISM  AND  PUBLIC  RELATIONS— Liberal 
arts  college  journalism-public  relations 
department  seeks  professional  with 
academic  background  and  experience  to 
teach  practical  newswriting,  reporting  and 
editing  courses  and  versatile  enough  to 
handle  elementary  public  relations 
courses  and  occasional  advertising  sub¬ 
ject.  Fall  semester,  1976.  Must  have  a 
combination  of  five  years  or  more  of  daily 
newspaper  and  teaching  experience  plus  a 
Masters  in  Journalism.  Salary:  $11,000  to 
$13,000.  Send  resume,  references  (with 
telephone  numbers)  and  several  samples 
of  your  best  and  most  recent  reporting  ef¬ 
forts  to:  Prof.  John  Behrens,  Journalism 
Studies  Department,  Business  Administ¬ 
ration  Division,  Utica  College  of  Syracuse 
University,  Burrstone  Rd.,  Utica.  N.Y. 
13502.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


UNIVERSITY  OF  COLORADO  School  of 
Journalism  has  two  openings  beginning 
August  ’76.  VISITING  LECTURER  is  full¬ 
time  teaching  appointment  for  minimum 
of  one  academic  year  for  top  professional 
reporter  or  editor  in  midcareer  or  later. 
Ability  to  teach  all  reporting  and  editing 
skills  for  nine  class  hours  each  semester 
for  two  semesters  (nine  months).  Salary 
$15,000.  ASSISTANT  PROFESSOR  is 
permanent  faculty  appointment  requiring 
person  with  news-editorial  background, 
PhD  or  equivalent  and  substantial  profes¬ 
sional  journalism  experience.  Ability  to 
teach  basic  reporting  courses  plus  special¬ 
ties  in  law.  mass  media,  editing  or  broad¬ 
cast.  Salary  competitive.  Apply  by  April  15 
for  both  positions  to  Sam  Archibald, 
chairman.  Personnel  Committee.  &hool  of 
Journalism,  University  of  Colorado,  Boul¬ 
der,  Colo.  80309.  The  University  of  Col¬ 
orado  is  an  Equal  Opportunity/Arfirmative 
Action  Employer. 


GRAPHICS-PHOTO-MAGAZINE.  Assistant 
professor  or  instructor  starting  Fall,  1976, 
in  West  Coast’s  largest  Communications 
Department.  Requires  Masters  Degree  or 
equivalent  and  3  years  professional  ex¬ 
perience  in  publications  design,  layout  and 
production.  Academic  year  salary  $11,000 
to  $14,000.  Apply  by  April  15  with  full  par¬ 
ticulars  to  Professor  Marvin  J.  Rosen, 
Dept,  of  Communications,  California  State 
University,  Fullerton,  Calif.  92634. 


FACULTY  POSITION  to  teach  courses  in 
Public  Relations,  news-editorial  and  de¬ 
velop  a  graduate  program.  Excellent  opr- 
portunity  to  work  with  program  that  has 
good  media  contact.  PhD  required.  Pro¬ 
fessional  background  in  Public  Relations 
or  in  the  media.  Equal  Opportunity/Affir¬ 
mative  Action  Employer.  Minorities  and 
women  are  urged  to  make  application  for 
this  position.  Send  resume  and  list  of  re¬ 
ferences  to  Joel  Gambill,  Division  of  Jour¬ 
nalism  and  Printing,  Arkansas  State  Uni¬ 
versity,  State  University,  Ark.  72467. 


ASSISTANT  PROFESSOR  IN  JOURNAL¬ 
ISM  to  teach  news-editorial  courses  and 
advise  4-day  week  newspaper.  Require¬ 
ments;  news  experience,  PhD,  commit¬ 
ment  to  teaching,  media-related  research. 
Competitive  salary.  Send  letter,  resume  to 
Elden  Rawlings,  department  chairman, 
Texas  Christian  University,  Fort  Worth, 
Texas  76129.  An  Equal  Opportunity/Affir¬ 
mative  Action  Employer. 


INSTRUCTOR  OR  ASSISTANT  PROFES¬ 
SOR  to  teach  newspaper  management, 
editing  and  writing.  Required:  professional 
experience  suitable  to  teaching  manage¬ 
ment  practices;  advanced  Journalism/ 
Communications  Degree.  Affirmative 
Action/Equal  Opportunity  Employer.  Send 
resume  to:  Dean,  Public  Communications, 
Syracuse  University,  Syracuse,  N.Y. 
13210. 


ADMINISTRATIVE 


PUBLISHER  AND  GENERAL  MANAGER, 
Zone  2.  Rural  community,  beautiful  growtti 
area.  Paid  weekly  and  commercial  printing 
plant,  good  volume,  potential  for  growth  in 
a  profit-oriented  group.  Must  be  aggres¬ 
sive  and  honest.  Box  433,  Editor  & 
Publisher, 


GENERAL  MANAGER  for  Mid-Atlantic 
suburban  group.  Must  be  experienced 
advertising  pro.  Opportunity  for  com¬ 
plete  management  (production,  circula¬ 
tion.  news,  advertising).  Box  503, 
Editor  &  Publisher. 


PUBLISHER  position  open  for  3600  circu¬ 
lation  daily  in  beautiful  area  of  Montana. 
Applicant  to  demonstrate  leadership  all 
departments  with  heavy  emphasis  in  ad¬ 
vertising  circulation.  The  ability  to  work 
within  tight  budget  throughout  operation 
a  must.  Box  535,  Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST  position  for  in¬ 
dividual  capable  of  becoming  one  of  the 
best.  Excellent  company  benefits.  Salary 
$17,000+ .  Please  send  resume  and  sam¬ 
ples  of  published  or  unpublished  editorial 
cartoons  to  Providence  Journal,  Personnel 
Dept,,  75  Fountain  St.,  Providence,  R.l. 
02902,  An  Equal  Opportunity  Employer. 


CIRCULATION 


AWARD-WINNING  NEW  ENGLAND  13,500 
offset  evening  daily  seeks  trained  circula¬ 
tion  manager  to  organize  department  and 
build  circulation.  Two-college  market  in 
beautiful  mountain  area.  The  person  we 
are  looking  for  should  be  thoroughly  know- 
ledgable  in  the  fundamentals  of  oprerating 
a  small  newspaper  circulation  department 
and  be  prepared  to  plan  for  route  reorgani¬ 
zation,  carrier  training  programs,  payment 
plans,  etc,.  Box  430,  Editor  &  Publisher. 


DIVISION  CIRCULATORS:  Northeast— AM, 
PM  and  Sunday — 4  to  6  districts — needs 
self-motivator  and  take-charge  person. 
Experienced  on  10-20,000  circulation 
newspaper.  Must  be  strong  on  boy  and. 
motor  route  development.  Potential  in¬ 
come  unlimited.  Commission  basis  $15- 
20,000  range.  Box  424,  Editor  & 
Publisher. 


4-SEASON  LIVING  AND  WORKING— 
Central  Vermont’s  only  7-day  paper  has 
opening  for  circulation  director  (12, (XX) 
ABC  5  afternoons,  Saturday  AM  and 
4-month-old  Sunday  paper).  Not  only  is 
experience  in  all  phases  of  circulation  ex¬ 
pected,  but  ability  to  organize  and  develop 
energetic  staff  into  efficient  department  is 
essential.  Complete  resume  including  sal¬ 
ary  details  to  G,  Gladding,  Times  Argus, 
P.O.  Box  707,  Barre,  Vt. 


OPPORTUNITY  for  aggressive  person  to 
manage  circulation  operation  of  small  Vir¬ 
ginia  daily.  Salary,  benefits  and  bonus 
commensurate  with  results.  Box  507, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MANAGER  AND  SALES  LEADER  for  staff 
of  4  which  sells  and  services  classified  ads 
for  under  25,000  daily.  Pleasant  northern 
Zone  3  city.  Send  resume  and  salary  re¬ 
quirements  to  Box  525,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING  MANAGER— 
We  need  an  experienced  Classified  Adver¬ 
tising  Manager  to  direct  the  Classified  De¬ 
partment  of  our  chain  of  25  papers  in  Zone 
2.  Must  be  able  to  organize  telephone  ad 
takers  and  telephone  solicitors  and  devel¬ 
op  an  outside  sales  staff.  The  ability  to 
originate  promotional  ideas  is  important. 
If  you  qualify,  send  resume  to  P.O.  Box 
150,  Rockville  Centre,  N.Y.  11571.  An  in¬ 
terview  will  be  arranged  to  discuss  salary, 
commissions  and  ideas. 


THE  JOURNAL  INQUIRER,  a  20,000  daily 
in  a  competitive  market,  needs  an  aggres¬ 
sive,  promotion  minded,  hard  working 
classified  manager.  Send  complete  re¬ 
sume  to  J.  Shaw,  Vice  President  Advertis¬ 
ing,  Journal  Inquirer,  306  Progress  Dr., 
Manchester,  Conn.  06040. 


DISPLAY  ADVERTISING 


FLORIDA  WEEKLY  needs  experienced  ad 
salesman.  Send  resume  to  NEWS,  Lake 
Wales,  Fla.  33853. 


NEW  WEEKLY  seeks  ad  manager  or  sales 
manager  to  aid  in  growth  of  new  publica¬ 
tion.  Must  be  experienced,  able  to  relo¬ 
cate.  Box  415,  Editor  &  Publisher. 


ADVERTISING  MANAGER  to  head  up  de¬ 
partment  and  chain  store  sales  depart¬ 
ment  on  ’’Top  50”  market  AM/PM-Sunday 
newspaper.  This  is  an  excellent  opportun¬ 
ity  for  a  bright  No.  2  person  now  selling  to 
major  accounts  preferably  in  a  major  mar¬ 
ket.  The  ideal  candidate  will  have  a  good 
working  knowledge  of  newspaper  audience 
and  market  research  and  be  able  to  use  it 
to  develop  greater  sales.  You  should  feel 
comfortable  selling  to  key  decision  makers 
at  the  local,  regional  and  national  level. 
We’re  part  of  a  highly  respected  news¬ 
paper  group  that’s  on  the  move,  so  there’s 
a  good  chance  tor  advancement  for  the 
right  person.  Write  in  complete  confidence 
to  Box  444,  Editor  &  Publisher. 


SHARP,  AGGRESSIVE  SALESMAN  need¬ 
ed  immediately  for  a  13,000  circu¬ 
lation  daily.  Excellent  commission 
plus  bonus.  Good  future  with  growing 
corporation.  Send  resume  to  Daily  News 
Journal,  C.  Snyder,  ad  director.  Box  68, 
Murfreesboro,  Tenn.  37130. 


SMALL  DAILY  (in  Hamilton,  Mont.)  seek¬ 
ing  aggressive  ad  salesman  to  work  the 
beautiful  Bitterroot  Valley.  Resume  to  Box 
491,  Editor  &  Publisher. 


ADVERTISING  SALES  POSITION  open  on 
Southern  Indiana  growing  semi-weekly; 
could  be  top  job  for  the  right  person  with 
management  ability,  drive  and  ambition; 
proven  ability  necessary.  Send  resume  to 
Box  495,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON  wanted  for 
9200  upper  Michigan  daily.  Some  experi¬ 
ence  in  sales  and  layout.  Salary  and  incen¬ 
tive  programs,  opportunity.  Send  resume 
to  Box  474,  Editor  &  Publisher. 


EXPERIENCED  display  advertising  sales¬ 
person.  If  you’re  a  hard  worker  and  are 
interested  in  a  future  with  a  major  daily 
newspaper  in  Las  Vegas,  we’d  like  to  talk 
with  you.  Contact:  Bob  Preble,  Las  Vegas 
Sun,  121  S.  Highland,  Las  Vegas,  Nev. 
89106.  (702)  385-3111. 


SMALL  5-DAY  OFFSET  DAILY  needs 
take<harge  person  for  layout,  sales.  $200 
a  week  to  start.  Resume  to  Ed  Foss.  Siski¬ 
you  Daily  News,  P.O.  Box  129,  Yreka,  Calif. 
96097. 


RETAIL  ADVERTISING  MANAGER  for 
18,000  daily.  Must  have  proven  track  rec¬ 
ord,  able  to  motivate  people  and  be  promo¬ 
tion  minded.  Good  starting  salary  and  ex¬ 
cellent  benefits.  Great  family  living  in 
western  Nebraska  near  Wyoming  fishing 
and  Colorado  skiing.  Send  resume  and  sal¬ 
ary  requirements  to  Harold  E.  Keller,  Adver¬ 
tising  Director,  Scottsbiuff  Star-Herald, 
1405  Broadway,  Scottsbiuff.  Neb.  69361. 


ADVERTISING 

ACCOUNT  EXECUTIVE 


A  major  Southwestern 
newspaper  is  looking  for  a 
person  with  3  to  5  years  dis¬ 
play  advertising  sales  ex¬ 
perience. 

Salary  commensurate 
with  experience  and  qualifi¬ 
cations  with  all  the  fringe 
benefits. 

Send  resume  to 


Box  505, 

Editor  &  Publisher 


AD  SALESPERSON  for  East  Bay  multi¬ 
zone  weekly  with  172,000  audited  circula¬ 
tion.  Zone  9.  Excellent  career  opportunity 
for  aggressive  self-starter.  Experience  in 
classTned  sales  beneficial.  Salary  plus 
commission  and  car  allowance.  Liberal 
company  benefits.  Send  resume  to:  R.M. 
Black,  P.O.  Box  356,  Fremont,  Calif. 
94536. 


FINE  ZONE  8  WEEKLY,  long  established  in 
colorful  resort  community,  seeks  advertis¬ 
ing  manager.  Career  opportunity  for  young¬ 
er  manager  or  excellent  situation  for 
veteran  looking  toward  retirement.  Pay  to 
$12M;  bonus;  full  company  benefits.  Write 
Box  501,  Editor  &  Publisher. 


1976  GRAD,  to  build  linage  on  arts- 
entertainment  ’weekly  in  capital  region. 
Write  SSC,  Box  764,  Schenectady,  N.Y. 
12305. 


ADVERTISING  SALESPERSONS 
Major  northern  California  metropolitan 
newspaper  has  immediate  openings  for 
qualified,  aggressive  salespersons  with  an 
established  track  record.  Excellent  salary 
and  fringe  benefit  package.  Send  resumes 
to  Box  511,  Editor  &  Publisher. 
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COME  GROW  WITH  US! 

We  are  a  young  aggressive  newspaper-shopper  organiza¬ 
tion  on  the  grow. 

We  are  looking  for  the  same  types  of  individuals  in  advertis¬ 
ing  sales,  marketing,  promotion  and  merchandising. 

Get  in  on  the  ground  floor  of  a  growth  publishing  company. 

Our  long  range  plans  call  for  more  acquisitions  and  new 
publications. 

We  are  respected  as  national  leaders  in  our  field. 

Don't  answer  this  unless  you're  willing  to  work  hard  and 
make  that  extra  effort  for  accomplishments  that  earn  out¬ 
standing  rewards. 

Box  530,  Editor  &  Publisher 
_ _ _ _ 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER  for  16.000  cir¬ 
culation  daily,  Zone  4.  Complete  resume, 
including  salary  requirements  to  Box  458. 
Editor  &  Publisher, 


SALES  DIRECTOR  WANTED.  Successful 
small  daily  and  shopper  expanding  its 
sales  staff  and  territory.  Direct  responsibil¬ 
ity  retail;  supervise  classified  and  com¬ 
mercial  printing  sales.  Strong  background 
in  administration,  organization.  Salary  to 
$18,000  plus  bonus.  Zone  2.  Box  527, 
Editor  &  Publisher. 


ENTERTAINMENT  SALES  PRO 

The  East's  largest  twice-weekly,  serving 
the  eastern  half  of  Long  Island,  has  an 
unusually  rewarding  opportunity  for  an  en¬ 
tertainment  restaurant  salesperson  writer. 
Minimum  of  two  years  of  this  kind  of 
specialized  selling  experience  required. 
Salary  *  commission.  Norm  Hirsch.  Suf¬ 
folk  Life  Newspapers.  Westhampton,  N.Y. 
11977. 


WANTED:  Ad  Managers!  Midwest  subur¬ 
ban  weekly  and  daily  chain  needs  strong 
area  retail  sales  managers.  Supervise  from 
5  to  10  men.  Compensation— salary  plus 
performance  bonus— $15,000  to  $20,000. 
Box  522.  Editor  &  Publisher. 


EDITORIAL 


SPORTS  EDITOR,  family  living  editor  for 
small  town  daily  that  wants  to  be  the  best. 
Lovely  area  for  outdoor  enthusiasts.  Zone  5. 
Beginner  salaries.  Box  534.  Editor  & 
Publisher. 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
needed  by  aggressive  weekly  newspaper 
located  in  resort  community  nestled  on 
beautiful  lake  in  the  Ozark  foothills.  Want 
self-starter,  will  consider  May  grad.  Send 
complete  resume  to  John  Barnes.  Pub¬ 
lisher.  Arkansas  Sun.  P.O.  Box  344,  Heber 
Springs,  Ark.  72543. 


MANAGING  EDITOR 

Medium  Zone  1  afternoon  daily  is  seeking 
dynamic,  imaginative  and  seasoned  news 
executive  with  experience  in  directing 
daily  newspaper  staff  either  as  managing 
editor  for  smaller  daily  or  second  in  com¬ 
mand  at  larger  operation.  Successful 
applicant  will  be  skilled  in  all  phases  of 
newspaper  operation,  advanced  thinking 
in  news  coverage  and  layout,  along  with 
proven  ability  to  direct  a  staff.  Excellent 
benefits  in  a  strong  organization  deeply 
committed  to  journaTistic  excellence.  Ideal 
living  conditions  in  a  delightful  part  of  New 
England.  Send  complete  background  to 
Box  440.  Editor  &  Publisher. 


MANAGING  EDITOR.  7M  circulation  daily 
in  central  Rorida.  Competitive  salary,  be¬ 
nefits  and  opportunity  for  advancement. 
Must  be  experienced  in  editorial  manage¬ 
ment.  Box  445.  Editor  &  Publisher, 


NEWS  EDITOR  for  semi-weekly,  man  or 
woman,  must  be  strong  on  local  news,  fea¬ 
tures.  pictures,  like  people,  work  hard  and 
enjoy  it.  Write  details.  News-Argus,  Lewis- 
town.  Mont.  59457.  or  phone  (406)  538- 
3401. 


NEWS,  ADVERTISING.  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2‘2  years  old,  has  a  paid  circulation 
of  17.000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law,  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  The  Miruster,  Company  of  the 
Cross.  2304  Millbourne  Rd.  W.,  Edmon¬ 
ton,  Canada  T6K-1R1,  or  call  (403) 
452-8442. 


HELP  WANTED 
EDITORIAL 


SPORTSWRITER  for  major  Southern  daily. 
Desk  work,  writing  experience  required. 
Send  resume,  samples  and  salary  expecta¬ 
tions.  Box  460.  Editor  &  Publisher. 


REPORTER-REWRITE.  Excellent  know¬ 
ledge  of  Italian  required  for  Italian  daily 
publication.  Send  resume  to  Box  465, 
Editor  &  Publisher. 


WE  NEED  A  PRO  entertainment  editor.  If 
you're  supervising  an  entertainment  de¬ 
partment  now  or  if  your  experience  super¬ 
vising  writers  is  backed  up  by  a  strong  in¬ 
terest  in  arts,  entertainment  and  feature 
work,  get  in  touch.  We  need  a  good  idea 
person,  a  good  manager,  a  strong,  helpful 
hand  on  the  pencil  and  a  mind  uncluttered 
by  traditional  approaches  to  entertain¬ 
ment  coverage,  (blips  and  resume  please. 
Gary  Blonston 
Sund^  Editor 
Detroit  Free  Press 
321  W.  Lafayette 
Detroit,  Mich.  48231 
AN  EQUAL  EMPLOYMENT 
OPPORTUNITY  EMPLOYER 


MANAGING  EDITOR  for  7-day  35,000  AM 
with  31-person  news  staff.  News  manage¬ 
ment  experience  a  must.  OCR  and  VDT  ex¬ 
perience  helpful.  Job  requires  staff  super¬ 
vision  and  direction,  flair  for  makeup, 
competitive  outlook,  shirtsleeve  work  con¬ 
cept.  Send  resume,  salary  requirements 
and  references  to  Jim  Wilson,  Executive 
Editor,  Morning  Star,  Box  840.  Wil¬ 
mington,  N.C.  28401. 


WE  RE  CHOOSY.  We  don't  stuff  inside 
pages  with  trash  and  that's  why  our  wire 
pages  shine  with  the  rest  of  our  prize¬ 
winning  package.  If  you  have  one  or  two 
years  desk  experience,  care  about  content 
and  looks  and  can  still  move  copy  rapidly 
you  might  qualify  as  wire  editor  on  a  top- 
notch  makeup  team.  We  re  a  40,000  Zone 
3  PM  that  cares.  Send  resume,  layout 
samples  and  salary  requirements  to  Box 
482.  Editor  &  Publisher. 


lOO-YEAR-OLD  WEEKLY  needs  additional 
combination  staffer  who  can  sell  display 
ads.  write  and  edit.  Salary  plus  commis¬ 
sion.  Write  Fred  T.  Gilley,  The  Enterprise. 
P.O.  Box  348,  Stuart.  Va.  24171. 


DESK  PRO  needed  by  medium eized  Zone  , 
2  PM.  Job  includes  copy  editing,  head  writ-  ; 
mg.  layout  and  story  selection,  1  year--  i 
experience  on  daily  desk  a  must.  Write  Box 
463.  Editor  &  Publisher.  | 


EDITOR-WRITER  for  progressive,  rapidly 
growing  small  daily  in  Northern  Ohio.  Look¬ 
ing  for  imaginative,  aggressive  editor  that 
knows  news  and  knows  how  to  write  and 
edit  for  a  community  oriented  newspaper. 
Send  resume,  references  and  salary  his¬ 
tory  and  requirements  to  Box  490,  Editor  & 
Publisher. 


ALERT.  AGGRESSIVE  EDITOR  for  major 
financial  news  wire.  Want  3  to  4  years  ex¬ 
perience,  preferably  with  another  wire, 
and  some  knowledge  of  bonds,  money 
markets,  as  well  as  overall  Wall  Street 
scene.  New  York  City  location.  State  salary 
requirement.  Box  493,  Editor  &  Publisher. 


WRITER - 

Internationally  known  manutacturer  of  consumer 
and  industrial  products  located  in  Upstate  New 
York  seeks  a  writer  witn  superiot  writing  skills  tor 
new.  higti-quality  employee  magazine  Good  pro- 
tessional  writing  background  is  essential.  Please 
submit  resume  including  salary  history  in  complete 
confidence  to 

8..X  2:LS.  KiIIi.t  &  l*ul,li.|i.  r 

[Quit  Opportunity  Employer  M  F 


WANTED:  Working  managing  editor  for 
large  bi-weekly.  Experience  on  daily  asset: 
Zone  6.  Send  resume  with  salary  require¬ 
ments  in  strict  confidence  to  Box  510, 
Editor  &  Publisher. 


CITY  EDITOR 

Medium  Zone  2  PM  seeking  idea-oriented 
news  executive  who  can  lead  and  inspire  a 
bright  young  staff.  Pleasant  and  newsy 
area.  Box  515.  Editor  &  Publisher.  1 


ASSISTANT  CITY  EDITOR  for  Clearwater 
(Fla.)  Sun.  Job  requires  strong  copy  editing 
ability.  Will  consider  seasoned  reporter. 
Send  resume,  work  samples  to  Ron  Stuart. 
P.O.  Box  2078,  Clearwater,  Fla.  33517. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 

Major  metropolitan  daily  in  Region  2  is  ex¬ 
panding  its  prize-winning  editorial  page 
staff  and  looking  for  a  writer  who  is  ready 
to  move  up,  A  background  in  New  Jersey 
affairs  is  desirable  but  not  essential.  Box 
473,  Editor  &  Publisher. 


REPORTER  for  18M  daily  upper  Zone  5. 
Experience  preferred.  Photography  help¬ 
ful.  Outstanding  opportunity  for  outdoor 
lover.  Send  resume,  salary  requirements  to 
Box  520.  Editor  &  Publisher. 


FREELANCE 


FREELANCERS  BIBLIOGRAPHY  lists  pub¬ 
lications  on  markets,  selling  techniques, 
professional  skills.  For  writers,  photog¬ 
raphers.  editors,  artists.  First  time  avail¬ 
able.  $2.  K.J.  Heller.  261  W.  90  St.,  Dept. 
4A,  New  York,  N.Y.  10024 


LIBRARIANS 


LIBRARIAN  NEEDED  for  fast  news  opera¬ 
tion.  Guild  shop.  Apply  in  writing  only  to 
Director,  National  Catholic  News  Service. 
1312  Massachusetts  Ave.  N.W..  Washing¬ 
ton.  D  C.  20005. 


PRESSROOM 


NIGHT  PRESSROOM  FOREMAN,  Zone  1. 
Must  have  working  knowledge  of  Goss  Ur¬ 
banite.  45.000  circulation.  Excellent  op¬ 
portunity  with  group  owned  newspaper. 
Box  443,  Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  HENDRIX  3400  TECHNI¬ 
CIAN  wanted  immediately.  Send  resume 
and  salary  requirements  to  Carrick  H  Pat¬ 
terson,  Arkansas  Gazette.  Box  1821.  Little 
Rock,  Ark.  72203. 


PRESSROOM  SUPERINTENDENT  for  a 
large  metropolitan  daily  and  Sunday  news¬ 
paper.  Only  candidates  need  apply  who 
have  already  demonstrated  competence  as 
a  Production  Manager  in  a  medium-sized 
daily,  or  as  Pressroom  Superintendent  or 
Assistant  Superintendent  in  a  larger 
paper.  This  is  an  especially  challenging 
position  tor  a  strong  manager  to  work  in  a 
union  shop.  We  offer  a  competitive  salary 
and  full  benefits.  Our  employees  know  of 
this  ad.  If  you  believe  you  are  the  best 
manager  in  the  industry  or  have  the  poten¬ 
tial  to  become  the  best,  send  a  cover  letter 
and  resume  detailing  your  experience  and 
salary  history  requirements  to  Box  488, 
Editor  &  Publisher. 

An  Equal  Employment 

Opportunity  Employer 


COLD  TYPE  SUPERVISOR 
Major  weekly  publication.  Zone  9.  seeking 
Ad  Production  Supervisor.  Must  have 
thorough  knowledge  of  copy  flow,  pasteup, 
camera,  markup  for  Compugraphic  90(X). 
i  Ability  to  train  and  motivate  people  essen¬ 
tial.  this  is  a  full  time  career  position. 
Send  resume  and  salary  history  tO;  Box 
462.  Editor  &  Publisher. 


I  Positions 
Wanted  .  .  . 


ACADEMIC 


EX-FLEET  STREET  JOURNALIST  now  lec¬ 
turing  seeks  post  anywhere  U.S.,  Canada 
this  Fall.  A.  Thompson,  2  Raglan,  Westgate 
Street,  Cardiff,  U.K. 


ADMINISTRATIVE 


TECHNICIAN— Available  for:  management 
level  production  operations:  development 
and  implementation  of  new  systems;  new 
plant  start-up  or  conversion  to  offset  or 
plastic  plates:  electronic  programs.  Ex¬ 
perienced  newspaper  and  or  commercial, 
including  color.  Prefer  small  to  medium 
ofzeration.  My  future  secured— monetary 
consideration  2nd  to  opportunity  to  return 
to  the  States  after  2  years  in  the  Tropics. 
Write  Box  469.  Editor  &  Publisher. 


NEXT  CHALLENGE  PLEASE!  The  last  was 
a  dream  fulfilled  but  now  ended.  News¬ 
man,  41.  with  20  years  reporting  experi¬ 
ence,  has  closed  out  his  own  monthly  reg¬ 
ional  news-feature  magazine  which  he 
edited  and  published— after  five  issues. 
Quality  was  there— in  writing,  layout, 
artwork,  coverage  but  there  wasn't  enough 
advertising.  Yet  it  did  give  me  valuable  ex¬ 
perience  to  add  to  my  previous  reporting- 
writing-desk  background  on  several 
dailies.  Before  starting  magazine,  worked 
some  7  years  for  San  Francisco  Bay  Area 
daily.  Bob  Distefano,  7335  Skyline  Blvd., 
Oakland.  Calif.  94611. 


ADVERTISING  OR  PROMOTION 
DIRECTOR 

No  motivation  problem  here!  I  thrive  on 
challenging  projects  and  plenty  of  work. 
Present  employer  will  attest  to  my  energy, 
ideas  and  results.  If  you  believe  in  market¬ 
ing.  research  and  your  staff's  morale  then 
my  experience  in  daily  newspaper  sales 
and  promotion  management  will  produce 
the  sales  gams  you  are  looking  for.  Write 
Box  543.  Woodacre.  Calif.  94973. 

MANAGER  all  phases  newspaper  publish¬ 
ing.  Successful  competitive  sales  history. 
Assistant  publisher  5-paper  suburban 
weekly  group.  20  years  sales,  marketing 
and  promotional  expertise  with  2  major 
metro  dailies.  Excellent  references.  Areas 
3.4. 5.6.  Phone  (716)  688-8856. 


JOURNALIST  EDITOR  ADMAN  MANAGER 
10  years  in  all  areas  of  newspaper,  includ¬ 
ing  rejxjrting,  photo,  editing  and  editori¬ 
als.  layout,  production,  distribution,  ad 
design  sales,  general  management.  Self- 
motivated.  Not  afraid  of  hard  work  and 
long  hours.  Desire  PERMANENT  settle¬ 
ment  opportunity  with  Zone  1-2-3-4  daily 
or  weekly.  Able  to  function  in  versatile 
capacity.  Available  immediately.  C.  D.  Lit- 
zenburg.  1511  W.  Glendale  Ave.  (246), 
Phoenix.  Ariz.  85201.  (602)  242-5462. 


ARTIDESIGN 


ART  DIRECTOR.  Heavy  experience  on 
newspaper  and  magazines;  national  and 
international,  including  studio  manage¬ 
ment  of  publication  group.  Box  384,  Editor 
&  Publisher. 


WANTED:  PHOTOMACHINIST 
for  Photon  200-B  and  or  713-20. 
Box  494.  Editor  &  Publisher. 


LEADING  VENEZUELAN  DAILY  seeks  an 
electronics  technician  to  supervise  its  cold 
type  operation.  Knowledge  of  Spanish  is  re¬ 
quired.  Write  to  Jose  Moreau,  El  Universal, 
Apartado  1909,  Caracas,  Venezuela. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  REPRESENTATIVE 
for  regional  energy  company  serving  parts 
of  Zone  2,  3  and  5.  Small  staff  means 
successful  candidate  must  cover  wide 
geographic  area  and  professional 
range.  Latter  includes:  news  and  feature 
development  for  newspapers,  TV 
and  employee  publications  as  well  as  PR 
project  management,  PR  counseling  to 
field  and  corjxirate  managers  and  corpo¬ 
rate  jjolicy  recommendations.  Bachelors 
Degree  preferred;  demonstrated  profes¬ 
sional  competence  required.  Salary  in  line 
with  qualifications  and  experience.  Please 
reply,  in  confidence  if  you  wish,  to  Box 
475.  Editor  &  Publisher. 


CARTOONISTS 


SPORTS  CARTOONIST  with  award-winning 
hometown  newspaper  seeking  larger  daily 
in  Zones  8,9.  Can  do  photo,  retouch,  spot 
illustrations  also.  Send  for  samples.  Box 
397,  Editor  &  Publisher. 


CARTOONIST/STAFF  ARTIST,  editorial, 
sports,  spot,  feature,  entertainment.  Tear- 
sheets  available.  Prefer  Area  9.  Box  417, 
Editor  &  Publisher. 


CIRCULATION 


CORPORATE  CIRCULATION  DIRECTOR, 
solid  understanding  of  all  phases.  Union 
and  competitive  market  experience  on 
metros,  dailies,  Sundays,  weeklies  and 
shopjsers.  Profit  and  people  oriented.  Free 
to  travel.  Box  496,  Editor  &  Publisher. 


MR.  PUBLISHER:  Aggressive  take-charge 
achievement  orienteocirculation  manager 
seeks  new  challenge.  16  years  AM-PM- 
Sunday  proven  metro  experience.  Avail¬ 
able  now— any  Zone!  Box  454,  Editor  & 
Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


CIRCULATION 


CIRCULATOR — Experienced  with  District 
Managers,  Distributors.  Motor  Routes. 
Single  Copy  Sales,  Little  Merchant  Plan, 
strong  on  promotion,  service  and 
collections— team  man— loyalty  plus- 
resume  and  references  furnished  on  re¬ 
quest.  Box  419,  Editor  &  Publisher. 


CIRCULATION  MANAGER— Promotion 
minded  with  20  years  experience  in  all 
phases  on  metro  daily/Sunday.  Available 
now.  Box  476,  Editor  &  Publisher. 


ENTRY-LEVEL  career  position  sought  in 
circulation  promotion/media  and  market¬ 
ing  research  on  daily  newspaper  or 
magazine.  Marketing  research,  political 
campaign  promotion  and  writing  back- 

t round.  Serious  offers  only.  Box  504, 
ditor  &  Publisher. 


DOES  ANYONE  HAVE  A  JOB  FOR  A 
WORLD  WAR  2  VETERAN,  AN  A-1  EX¬ 
PERIENCED  ALL-AROUND  MAN?  Box 
526,  Editor  &  Publisher. 


CIRCULATION  MAN,  20  years  experience. 
Employed,  desire  step  up.  Age  39.  Have 
experience  as  district  manager  on  small, 
district  manager  on  large  and  circulation 
manager  on  small.  Box  516,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


PROVEN  PRODUCER— Presently  stymied 
No.  2  man  on  medium/small  daily  with  over 
11  years  experience.  Eager  to  serve  and 
row  with  promising  challenge.  Box  405, 
ditor  &  Publisher. 


YOUNG  AD  MANAGER  (31)  with  ^3  years 
experience  seeks  position  with  small  or 
medium  sized  paper  in  southern  climate. 
Minimum  salary  required:  $18-20,000. 
Box  416,  Editor  &  Publisher. 


AD  MANAGER  SALES.  3  years  space  sales, 
3  years  ad/promotion  account  exec  for  4A 
agency.  Zone  8  or  9.  Ken  Iverson,  #315, 
6565  Sunset  Blvd.,  Los  Angeles,  Calif. 
90028. 


LOOKING  FOR  A  CHALLENGE  as  Retail 
Manager  or  Advertising  Director.  6  years 
experience  in  retail  management,  4  years 
in  newspaper.  $20.000-t-  range  with  bonus 
based  on  what  I  produce!  Proven  track  re¬ 
cord.  I  will  produce!  Box  512,  Editor  & 
Publisher. 


EDITORIAL 


COPY  EDITOR,  27,  seeks  job  with  medium 
daily.  Experienced  in  electronic  editing, 
hard  news  reporting  and  feature  writing. 
Sociology  and  Journalism  degrees.  Box 
378,  Editor  &  Publisher. 


CALIFORNIAN  will  relocate  for  top  report¬ 
ing  job.  5-plus  in  dailies,  magazine.  Public 
Information  now  but  want  news.  J-grad. 
Box  381,  Editor  &  Publisher. 


JOBLESS  AND  BROKE.  Is  there  a  kind 
editor  somewhere  who  will  help  me  get  set¬ 
tled  on  nice  women’s  editor’s  desk?  Ex¬ 
perience  on  top  newspapers.  Box  446, 
Editor  &  Publisher. 


RETURN  TO  SPORTS  sought  by  writer- 
deskman,  29,  who  strayed  to  news  side. 
Won  top  prize  for  1975  sports  column  in 
regional  competition.  Box  436,  Editor  & 
Publisher. 


SPORTSWRITER— 6  year  vet.  Will  cover 
anything  from  preps  to  pros.  Any  Zone. 
Box  431,  Editor  &  Publisher. 


AGGRESSIVE  reporter,  excellent  writer 
and  editor  with  13  years  experience  seeks 
challenging  writing,  editing  or  PR  job  in 
Zone  8.  Seek  good  job  with  good  company, 
promise  solid  performance  in  return.  Box 
441,  Editor  &  Publisher. 


YOU  DEMAND  THE  BEST— I  demand  a 
change — and  hard,  productive  work.  Ver¬ 
satile  sportswriter,  deskman  and  copy  edi¬ 
tor,  26,  6  years  demanding  experience. 
Want  sports-news  position  on  medium- 
large  AM  daily.  Bright  copy,  imaginative 
layout  a  specialty.  The  best  money  can 
buy.  Experience  in  VDT/OCR.  Box  533, 
Editor  &  Publisher. 


EDITORIAL 


SPORTS  EDITOR  seeks  position  in  western 
^ennsy^lvania.  Resides  in  area  and  knows  it 
well.  Experienced.  Box  421,  Editor  & 
Publisher. 

CRACKERJACK  WRITER/EDITOR  now  with 
major  metro  daily  wants  to  put  down  roots 
at  a  weekly  or  small  daily  in  a  town  big 
enough  to  count  but  small  enough  to  care. 
At  31,  tired  of  urban  mania  but  not  tired.  A 
good  idea  man  who  knows  how  to  motivate 
a  staff.  Prefer  Zone  1,8  or  9.  Box  425, 
Editor  &  Publisher. 

HAVE  TALENT,  WILL  TRAVEL.  Award¬ 
winning  young  sportswriter/columnist 
needs  a  change  or  scenery.  Pro,  college, 
prep  experience  on  a  Midwestern  PM.  BSJ 
from  Northwestern.  First-rate  clips,  strong 
resume.  Box  434,  Editor  &  Publisher. 

LEGAL  REPORTER,  aggressive  and  ex¬ 
perienced.  Fed  up  with  gutless  paper, 
want  move  to  Zone  3,4,5.  Salary  open.  Box 
464,  Editor  &  Publisher. 

POLITICAL  WRITER  with  wide  experience 
would  like  to  cover  state  government  or 
Washington,  D.C.,  scene;  have  produced 
insightful  political  columns  that  probe 
beyond  the  traditional  news  stories;  prize 
winner  with  Masters  Degree  in  Political 
Science.  Box  467,  Editor  &  Publisher. 

FIREBRAND  news  executive,  15  years  ex¬ 
perience  all  responsibilities;  now  news- 
assistant  managing  editor  30, OCX)  7-day 
offset — but  reaching  for  top  career  rung. 
Box  471,  Editor  &  Publisher. 

TALENTED  YOUNG  former  managing 
editor  of  one  of  Midwest’s  best  small  town 
daily  newspapers  seeks  position  with 
major  metro  paper.  Background  as  politi¬ 
cal,  city  hall,  statehouse,  education  and 
sportswriter  with  experience  in  layout, 
editing,  VDT.  Box  478,  Editor  &  Publisher. 

EDITOR-WRITER  seeks  corporate  or  trade 
journal  position.  10  years  advertising, 
editorial  and  marketing  writing  and  editing 
experience.  Presently  marketing  proposal 
editor,  a  comfortable  position  leading 
nowhere.  Age  32,  degree,  family.  Prefer 
Zones  7,8,5.  Box  486,  Editor  &  Publisher. 

1976  GRADUATE  who  can  write,  edit, 
photograph,  spell  and  listen.  Experience 
with  three  dailies,  one  weekly,  college 
paper,  public  relations,  news  releases. 
Congressional  office  behind  me.  News/ 
sports  a  speciality,  but  political/feature 
writing  a  craving.  Am  stable,  have  refer¬ 
ences  and  seek  any  region.  Will  mold  to 
your  system.  Box  489,  Editor  &  Publisher. 

MAY  SOUTHERN  ILLINOIS  University  grad 
seeks  sports  or  reporting  job  on  large 
weekly  or  small  daily.  3  summers  experi¬ 
ence  on  strong  weekly  in  sports,  general 
news  and  features.  Bruce  Flolding,  Box 
GG,  Galva,  III.  61434.  Ph:  (309)932-2642. 

YOUNG  WRITER  with  a  flair  for  human  in¬ 
terest  reporting  seeks  feature,  lifestyle  or 
PR  position  in  Zone  4,8  or  9.  Have  IVz 
years  experience  as  general  assignment 
reporter  on  medium  size  daily.  Box  492, 
Editor  &  Publisher. 

SPRING  GRADUATE — BA  Journalism-Eng- 
lish  seeks  challenging  reportorial  position 
with  small  to  mid-size  daily  or  weekly.  Ex¬ 
perience  with  college  press.  Reliable  re¬ 
ferences.  Willing  to  relocate.  Available 
June  1.  Box  528,  Editor  &  Publisher. 

EXPERIENCED  FINANCIAL  WRITER  seeks 
to  return  to  daily— can  combine  flashy  writ¬ 
ing  style  with  thorough  coverage  of  all  as¬ 
pects  of  business,  labor  and  international 
finance.  Box  524,  Editor  &  Publisher. 

DARTMOUTH  GRAD,  24,  2  years  experi¬ 
ence  as  feature,  general  assignment,  local 
government  reporter,  ad  salesman,  news 
editor  seeks  general  assignment  position. 
Box  523,  Editor  &  Publisher. 


EXPERIENCED,  ESTABLISHED  Washing- 
ton-based  correspondent  offers  localized, 
regional  coverage  tailored  to  YOUR  needs 
and  YOUR  budget.  Satisfaction  guaran¬ 
teed.  References  furnished.  Box  531, 
Editor  &  Publisher. 


EX-CITY  HALL  REPORTER  with  suburban 
experience,  wants  news  spot.  Contact  Jim 
Fienup,  843  College  Ave.,  Norman,  Okla. 
73069  or  call  (405)  321-0777. 


TOP  DESKMAN— Talented  deskman  with 
10  years  experience  on  Zone  9  dailies 
seeks  responsible  position.  Willing  to  relo¬ 
cate.  Box  508,  Editor  &  Publisher. 


WIN  THE  BEST  of  a  high  honors  J-grad 
with  2  years  top  campus  editing.  Any  role. 
Box  517,  Editor  &  Publisher. 


ENTERTAINMENT  or  general  features  slot 
sought  by  experienced,  enthusiastic  jour¬ 
nalist  who  knows  layout  and  the  arts.  Box 
521,  Editor  &  Publisher. 


YOUNG  AND  TALENTED  and  ready  for  a 
step  up  to  a  medium  to  large  daily.  2  years 
out  of  J-School  and  am  managing  editor  of 
large  suburban  weekly.  Do  it  all — editing, 
pasteup,  photography.  Ready  for  any  as¬ 
signment  if  you’re  ready  for  creative  push. 
Box  509,  Editor  &  Publisher. 


ZONE  5  May  J-School  graduate  seeks  in-  ] 
ternship  and/or  job  on  daily  newspaper. 
Well  trained  in  all  phases  of  newspaper 
work,  including  2  years  as  college  sports 
editor  and  professional  PR  experience.  Will¬ 
ing  to  start  anywhere;  preferably  as  sports¬ 
writer.  Box  529,  Editor  &  Publisher. 


IVY  LEAGUE  Graduate  Student  seeks 
fulltime  employment,  preferably  in  Zone  1, 
2  or  3.  Salary  is  secondary.  Write  M.  Din- 
tenfass,  155  A.  Ewing  St.,  Princeton,  N.J. 
08540, 


REPORTER/WRITER.  Veteran  award-win¬ 
ning  automotive/auto  racing/hockey/news. 
Prefer  Zones  3,4,6.  Don  O’Reilly,  8530 
Canfield,  [Jearborn  Hgts.,  Mich.  (313) 
278-9565. 


I’M  51,  experienced  news  editor,  busi¬ 
ness-financial  editor-writer,  wire  and 
makeup  editor,  reporter  and  feature  wri¬ 
ter.  Employed  presently  as  swing  editor  on 
metro  daily.  Seek  post  as  working  manag¬ 
ing  editor  or  news  editor  on  daily  news¬ 
paper,  or  editor-writer  on  business  maga¬ 
zine.  Box  519,  Editor  &  Publisher. 


EDITOR-WRITER,  49,  conservative,  tired 
of  city,  seeks  friendly  people  with  weekly 
or  small  daily  in  town  my  family  will  love. 
Resume  ready.  Box  514,  Editor  & 
Publisher. 


SPORTSWRITER/DESKMAN,  35,  8  years 
experience  as  No.  2  man  on  40,000+  daily 
and  Sunday  PM,  seeks  position  on  sports 
desk  or  sports  editorship  of  medium  or 
large  daily.  Extensive  editing,  layout  ex¬ 
perience,  believer  in  organization,  accu¬ 
racy.  Now  in  Zone  5,  prefer  Zone  2,3.  Box 
532,  Editor  &  Publisher. 


BOY  WONDER/SPORTS  EDITOR  wants 
new  writing/editing  position.  Upped  pre¬ 
sent  paper’s  circulation  25%  with  award¬ 
winning  coverage.  2  years  on  weekly;  lay¬ 
out  and  photography,  also.  W,  Murphy, 
P.O.  Box  342,  Shrub  Oak,  N.Y.  10588. 


FREELANCE 


PROFESSIONAL  FREELANCE  WRITER, 
Long  Island-New  York  area.  Joan  Greguski, 
15  Bayside  Ave.,  Oyster  Bay,  N.Y.  11771. 


GET  TO  KNOW  THE  TERRITORY.  Writer/ 
Architect  will  develop  incisive  features  on 
architecture,  planning,  real  estate  and  fine 
arts  in  your  community.  Zones  1-3.  Box 
499,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


EAGER,  YOUNG  photographer  seeks  chal¬ 
lenging  position  on  daily  in  Zones  1  or  2. 
Three  years  in  U.S.  Army  photography,  2 
years  commercial  photography,  experi¬ 
ence  on  weekly.  Can  write.  Box  426,  Editor 
&  Publisher. 


PICTURE  EDITOR  with  7  years  wire  service 
experience  seeks  position.  Innovative, 
young  and  aggressive.  Can  shoot  as  well  as 
edit.  Come  look  me  over.  Box  459,  Editor  & 
Publisher. 


PRESSROOM 


EXPERIENCED  PRESSROOM  FOREMAN 
in  all  phases  of  letterpress.  Also  plastic 
plate  and  metro  offset  experience.  Prefer 
Zones  7,8,9.  Excellent  references  or  re¬ 
sume  on  request.  Box  468,  Editor  & 
Publisher. 


PRODUCTION 


24  YEARS  EXPERIENCE  production/man¬ 
agement  seeks  position  with  medium  to 
large  daily.  Experienced  in  all  phases  of 
production,  letterpress,  offset,  direct 
plate,  computer,  camera  and  conversions. 
Top  references.  M.G.  Poel,  Tau  Valley  Es¬ 
tates,  Apt.  W-7,  Rocky  Mount,  N.C.  27801. 


PRODUCTION  MANAGER  or  Assistant. 
Need  someone  to  lower  your  costs  and  im¬ 
plement  new  systems?  Experienced  in 
offset  and  plastic  plate  conversions— cold 
type,  time  sharing  computers,  scanners 
and  CRT  terminals.  Resume  available.  Cor¬ 
respondence  confidential.  Box  506,  Editor 
&  F’ublisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PUBLIC  RELATIONS 


COMMUNICATION  PROFESSIONAL  with 
20  years  public  relations-publication  ex¬ 
perience.  Box  406,  Editor  &  Publisher, 


YOUNG  PR  PRO  seeks  to  move  up  to  chal¬ 
lenging  corporate  public  relations  post.  7 
years  experience.  Solid  newswriting,  crea¬ 
tive  copy,  and  related  publicity  skills.  Per¬ 
sonable  and  responsible.  Top  references. 
Have  portfolio — will  travel.  Prefer  Zones  8 
and  9.  Box  513,  Editor  &  Publisher. 
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By  Robert  U.  Brown 


Past  Week’s  Range 
of  Stock  Prices 


Shop  Talk  at  Thirty 


Maintaining  news  content 

The  headline  over  a  story  about  a  Media 
Records  analysis  of  advertising-news  ratio 
(E&P.  March  13.  page  11)  said  “News 
content  increases  in  dailies.*’  It  would 
have  been  more  accurate  if  space  had  per¬ 
mitted  the  line  to  say  “percentage  of  news 
content  increases.” 

As  the  story  related,  the  Media  Records 
study  showed  the  advertising  content  of 
newspapers  measured  by  that  organization 
dropped  to  63.7%  in  1975  from  65.6%  in 
1974  and  news  content  increased  to  34.7% 
from  32.9%.  Office  or  house  linage  in¬ 
creased  to  1.6%  from  1.5%. 

It  was  the  first  time  in  10  years  that  the 
ratio  of  ad  content  declined. 

These  were  the  total  figures  for  all  morn¬ 
ing.  evening  and  Sunday  new  spapers  mea¬ 
sured.  and  varied  only  slightly  in  each  in¬ 
stance  from  the  totals. 

The  important  news  is  that  while  adver¬ 
tising  content  and  linage  were  dow  n  for  the 
year  the  linage  volume  of  news  content 
was  not.  Actually,  the  volume  of  news 
content  in  the  average  morning  paper  was 
up  for  the  year  but  down  only  slightly  in 
evening  papers  and  Sunday  papers. 

The  headline  should  have  been  that  in 
spite  of  advertising  linage  losses  news¬ 
paper  editors  and  publishers  maintained 
their  volume  of  news  content  and  did  not 
short-change  their  readers. 

Since  Media  Records  measurements  are 
for  a  different  number  of  newspapers  in 
each  field  each  year,  the  only  practical 
comparison  is  the  average  linage  for  news¬ 
papers  in  each  group.  Thus,  the  total  ad¬ 
vertising  volume  for  185  morning,  evening 
and  Sunday  papers  in  1975  was  over  4 
billion  lines  and  the  average  per  paper  was 
21.9  million  lines.  This  was  a  drop  in  aver¬ 
age  linage  of  7.7%  from  the  1974  average  of 
23.8  million  lines  for  198  papers. 

At  the  same  time,  the  total  news  content 
of  those  newspapers  averaged  1 1 .940.562 
lines  in  1975  compared  to  1 1.947.000  aver¬ 
age  in  1974.  The  average  decline  works  out 
to  less  than  three  news  pages  per  year  per 
paper. 

In  the  morning  field,  for  51  newspapers 
compared  to  54  in  *74  the  drop  in  advertis¬ 
ing  linage  for  the  average  newspaper  was 
8.5%  whereas  the  average  annual  news 
content  increased  from  15.52  million  lines 
in  *74  to  15.68  million  lines  in  *75.  That 
represents  an  increase  of  a  little  more  than 
a  page  per  week  during  the  year. 

In  the  evening  field,  for  62  newspapers 
in  *75  compared  to  66  in  *74.  the  drop  in 
advertising  linage  was  8.8%  while  the  av¬ 
erage  annual  news  content  decreased  only 
about  one  page  per  week  per  paper,  or  1%. 

In  the  Sunday  field,  for  72  papers  com¬ 
pared  to  78  in  1974.  average  advertising 
linage  was  down  5.9%  while  news  content 
linage  went  from  7.5  million  to  7.4  million 
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or  less  than  a  page  per  week. 

So.  while  the  average  pages  per  issue  for 
morning  newspapers  dropped  from  63  to 
60  ('74  to  *75).  and  for  evening  papers  from 
57  to  53.  and  for  Sundays  from  188  to  180. 
the  reduction  was  almost  100%  in  advertis¬ 
ing  space  and  not  in  news  content. 

It  should  be  remembered  that  those 
newspapers  measured  by  Media  Records 
are  predominantly  the  larger  newspapers  in 
the  larger  cities  where  the  largest  advertis¬ 
ing  linage  losses  were  sustained  last  year. 
Some  of  the  new  spapers  had  linage  losses 
in  excess  of  20%  which  brings  the  average 
linage  loss  for  newspapers  measured  to 
such  a  high  figure,  which  we  believe  is  not 
typical  of  newspapers  at  large. 

In  fact,  if  the  same  advertising-news 
content  ratio  measurements  were  applied 
to  all  1.70(Kidd  daily  newspapers  the  aver¬ 
age  advertising  linage  loss  would  be  con¬ 
siderably  less  than  those  figures  reported 
here  (probably  around  5  to  6%)  and  the 
total  new  s  content  of  all  new  spapers  w  ould 
show  a  sizeable  increase,  in  our  opinion. 

• 

Big  agencies  up 
billings  in  newspapers 

For  the  second  year  in  a  row  .  big  ad¬ 
vertising  agencies  increased  their  hillings 
at  a  faster  rate  in  newspapers  than  in 
television,  according  to  the  Newspaper 
Advertising  Bureau.  Inc. 

In  1975.  52  agencies  raised  their  news¬ 
paper  billings  by  10.9%  and  their  televi¬ 
sion  billings  by  7.0%.  In  1974.  45  agen¬ 
cies  increased  newspaper  billings  by 
1 1.7%  and  television  by  3.6%.  Compari¬ 
sons  in  each  year  are  for  identical  agen¬ 
cies.  all  with  billings  of  S25  million  a  year 
or  more,  as  reported  in  Ad\  ertisinf>  A^e. 

Overall,  the  agencies  in  the  bureau 
compilations  increased  their  billings  for 
all  media  by  6.3%  in  1975  and  by  7.1%  in 
1974. 


Combined  Communication  Corp.  (NYSE) 


Knight-Ridder  (NYSE) 


Speidel  (OTC) 


Domtar  (AMEX) 


Eastman  Kodak  (NYSE)  . 
Ehrenreich  Photo  (AMEX) 
Eltra  (NYSE)  . 


International  Paper  (NYSE) 
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Want  to  expand? 
Fine  properties  are 
available.  Call  us. 
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Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D  C.: 

1 730  K  Street,  N.W  20006 
(202)  393  3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206. 
(214)691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 
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nextyear, 

you  CCN1  start  putting 
an  extra 


$SvOOO  a  meek 
where  it  belon«- 
on  the  bottom  line* 


If  your  newspaper  is  like  most,  your  costs  for  producing  retail  and  classified  display 
advertising  are  much  higher  than  they  should  be. 

The  Harris  2200  video  layout  system  automates  a  high  percentage  of  the  display  ad 
production  process.  It  reduces  keyboarding  of  initial  copy  and  corrections.  It  cuts  mark-up 
and  paste-up  overheads  by  over  50  percent.  And  it  dramatically  shortens  proofreading 
cycles. 

It  does  all  this  by  allowing  display  ad  personnel  to  enter,  store  and 
alter  copy  and  layouts  right  on  a  CRT  screen.  What  is  specified  and 
shown  on  the  screen  is  rapidly  reproduced  as  large,  often 
camera-ready,  ads. 

The  2200  is  easy  to  install  and  learn.  Your  production  staff  can 
be  using  it  the  day  it  arrives. 

More  than  1 00  dailies  have  already  discovered  what  you  might: 
a  Harris  2200 can  pay  for  itself  in  just  about  a  year.  That  means 
big  savings.  Some  users  report  savings  of  $5000  a  week  and 
more. 

Call  us  to  tell  you  more  about  the  2200  —  an  ROI  machine 
that  can  make  your  bottom 
line  that  much  better  that 
much  sooner. 

Harris  Corporation, 

Composition  Systems  Div¬ 
ision,  2140  Troutman 
Boulevard,  Melbourne, 

Florida,  32901 .  Telephone:' 

(305)  727-4790. 


The220a 
Ibucan^ 
overlook 
what  it 
scores  you* 
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COIVIMUNICATIONS  ANO 
INFORIVIATION  HANDLING 


Hoi/v  a  chance  remark  led 
to  reform  in  water  meter  mess 


THE  ALBUQUERQUE  TRIBUNE’S  CARY  BALDRIDGE: 
He  conducted  his  own  investigation. 


It  was  a  chance  remark. 

A  resident  in  a  new  subdivision  commented 
she  hadn't  received  a  water  bill  in  more  than 
a  year. 

Albuquerque  Tribune  City  Hall  Reporter  Gary 
Baldridge  took  it  from  there. 

Although  the  city  assured  him  this  wasn't  the 
case,  Baldridge  walked  door-to-door  in  the  sub¬ 
division  to  conduct  his  own  investigation. 

The  results  were  shocking: 

•  Several  hundred  Albuquerque  residents  were 
not  receiving  water  bills. 

•  Twelve  per  cent  or  10,698  of  the  city's  water 
meters  were  in  need  of  repair. 

•  An  estimated  1000  houses  were  hooked  up  to 
city  water  lines,  but  didn't  have  meters. 

•  The  city  was  losing  at  least  $122,000  annually 
because  of  its  meter  problem— a  problem  that 
cost  Albuquerque  at  least  $1  million  in  lost  reve¬ 
nue  over  a  10-year  period. 

Gary  Baldridge  didn't  stop  there.  Nor  did  The 
Tribune,  which  carried  on  an  aggressive  editorial 
page  campaign  to  get  the  situation  corrected. 

Baldridge,  meanwhile,  continued  his  reporting. 

Finally,  the  city  launched  a  massive  meter 
repair  program  and  adopted  new  regulations 
requiring  building  inspectors  to  make  certain  new 
homes  had  working  meters. 

The  Albuquerque  T ribune  doesn't  take  things 
for  granted.  That's  why  The  Tribune  bas  won  the 
annual  Community  Service  Award  of  the  New 
Mexico  Press  Association  10  times  since  1960— 
more  than  any  other  New  Mexico  newspaper. 


The  Albuquerque  Tribune 

a  Scripps-Howard  newspaper 


